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State  police 
n  Delaware 
idmit  lying 


Not  necessarily. 

Some  of  America’s  finest  newspapers  are 
published  by  big  newspaper  groups.  So  are 
some  of  the  worst. 

Some  of  the  finest  are  independently  d 
owned.  So  are  some  of  the  worst.  5 

What  matters  is  not  the  size  of  the  m 
newspaper  organization,  but  what  the  M' 
individual  editors  and  publishers  are  * 
able  to  do  with  their  newspapers.  '  ' 

Gannett  is  big.  Since  going  public  in 
1967,  we’ve  grown  to  more  than 
half  a  billion  dollars  in  revenue  *4^ 
and  3  million  reader  fami- 
lies,  making  us  the  numeri- 
cally  largest  and  most  geo- 
graphically  diverse  news¬ 


paper  group  in  the  country. 

But  every  one  of  Gannett’s  77*  newspa¬ 
pers  is  different.  Each  as  different  as  the 
^  community  it  serves.  As  different  as 
Burlington  and  Boise,  Rochester  and 
Reno,  Huntington  and  Honolulu, 
OHf  Niagara  Falls  and  Nashville,  Shreve- 
E  H  port  and  Santa  Fe. 

m  Each  operates  under  Gannett’s 
,  policy  of  editorial  autonomy.  Local 
editors  and  publishers  are  responsible 
^  for  the  content  of  their  newspapers, 
fc-  They  must  strive  for  excellence  on 
their  own  terms,  using  the  re- 
^  sources  Gannett  can  offer  as 

^  ^  they  see  fit. 

ij#*  .  In  Gannett’s  case,  big 
means  good  news  and 
^  good  business.  It  also 
means  good  newspapers 
and  good  news  people. 


Gannett 


'Gannett  recently  announced 
agreement  in  principle  to 
merge  with  Combined  Com- 
k  munications  Corporation,  a 

Phoenix-based  diversified 
media  company  with  seven  tele- 
^  vision  stations.  13  radio  stations, 
two  newspapers  and  outdoor 
advertising  facilities  in  11  U  S. 
states  and  in  major  Canadian  cities. 


'We  can  secure  other  people’s  approval 
if  we  do  right  and  try  hard” 


THE  ASSOCIATED  PRESS 
AWARDED  THE  SAN 
FRANCISCO  EXAMINER 
THE  MARK  TWAIN  AWARD 
FOR  BEST  NEWSWRITING 
IN  1977  IN  CALIFORNIA, 
NEVADA  AND  HAWAII. 


The  San  Francisco  Examiner _ 

The  newspaper  that  gives  Its  readers 
something  extra 


THE  YPSILANTI  PRESS’  JOURNALISTIC 
REPUTATION  IS  ON  THE  ROCKS. 


There's  not  a  jour-  ■'  .. 

nalistic  stone  left  un- 

turned  in  Southeastern  ’  y 

Michigan's  Golden  / 

Triangle.  Nor  are  there  many 
journalistic  awards  left  unclaimed. 

Because  THE  YPSILANTI  PRESS  serves  the  area.  And 
because  managing  editor  Joe  Matasich  insists  on  sifting 
through  the  confused  rubble  of  each  day's  events  to  find 
all  the  news  that  affects  his  community.  He's  developed 
considerable  talent  for  it  in  his  twenty -odd  years  in  the 
business.  "When  it  comes  to  our  own  back  yard,  nobody 
can  cover  it  better.  If  anyone  can,  then  we're  in  trouble." 

Joe  makes  sure  his  staff  keeps  that  always  in  mind. 
THE  YPSILANTI  PRESS  depends  on  hard,  terse  inves¬ 
tigative  reporting  and  feature  writing,  not  wire  services. 
You'd  best  believe  the  staff  delivers  the  goods.  They're 
young  and  hungry  for  challenge.  Their  work  consistently 
wins  awards :  like  the  coveted  Michigan  Associated  Press 
Sweepstakes  Award  for  four  years  in  a  row.  And  staff 
writer  David  Whiting  has  himself  won  five  press  awards 
in  a  year  and  a  half. 


THE  YPSILANTI  PRESS  is  a  Harte-Hanks  publication. 
It  was  a  good  newspaper  before  we  bought  it.  It's  even 
better  now  because  of  Harte-Hanks'  added  management 
and  financial  strength.  Harte-Hanks  invests  in  news¬ 
papers  that  can  dominate  their  market.  We  insist  that  our 
newspapers  operate  autonomously  and  stand  on  their 
own  feet.  That  requires  a  staff  of  award -winners  who  can 
do  the  same.  And  who  won't  stumble  when  there  are 
rocks  in  the  road. 

HARTE-HANks  CoMMUNICATioNS,  InC. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 


Jim  Tremont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 

“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 

Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  . .  .  SWITCH  TO  SMITH!” 

Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at: 

THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
(713)833-3311 

SMITH  DAMPENER  SYSTEM 

P.O.  BOX  12205  /  9040  CODY 
OVERLAND  PARK,  KANSAS  66212 
Phone  (913)  888-0695 
Telex  42516 
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25-26 — Pennsylvania  Press  Institute,  Classified  Phone  Room  Seminar, 
Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

30-Aug.  2 — Texas  Daily  Newspaper  Association,  MGM  Grand  Hotel,  Las 
Vegas. 

AUGUST 

3-5 — Western  Suburban  Newspaper  Seminar,  co-sponsored  by  Suburban 
Newspapers  of  America,  Oregon  Newspaper  Publisher's  Associa¬ 
tion,  Washington  Newspaper  Publisher’s  Association  and  California 
Newspaper  Publisher's  Association,  Bowman’s  Resort,  Wemme, 
Oregon. 

7-11— Newspaper  Advertising  Co-operative  Network,  Hyatt  Regency, 
Dearborn,  Mich. 

10-12 — Western  Newspaper  Foundation  Newspaper  in  Education,  Provi¬ 
dence  Heights  Conference  Center,  Issaquah,  Washington. 

13-16 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing,  El  Paso  Times. 

13-18 — Newspaper  Association  Managers  Convention,  Hotel  Hershey, 
Hershey,  Pa. 

17-19 — West  Virginia  Press  Association,  Canaan  Valley  State  Park. 

20-23 — New  England  Association  of  Circulation  Executives,  Dunfey's 
Family  Resort,  Hyannis,  Mass. 

27-30— New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs. 

27-30 — Southern  Newspaper  Publishers  Association,  Designing  and 
Packaging  the  Newspaper,  Courier-Journal,  Louisville. 

27-Sept.  2 — International  Newspaper  Promotion  Association/American 
Newspaper  Publishers  Association,  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Arizona. 

SEPTEMBER 

7- 9 — Mid-America  Newspaper  Conference,  Rock  Lane  Ledge,  Table  Rock 

Lake,  Branson,  Mo. 

8- 9 — Wisconsin  Newspaper  Advertising  Executives  Association,  Holiday 

Inn,  La  Crosse,  Wis. 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today’s  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13- 17 — International  Newspaper  Promotion  Association,  Europe  Confer¬ 

ence,  Brussels,  Belgium. 

14- 16 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Johnstown,  Pa. 

15- 16— Indiana  Newspaper  Advertising  Executives  Association,  Marriott 

Hotel.  Indianapolis. 

15-17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15-17 — Ohio  Newspaper  Association  Classified  Clinic,  Marriott  Inn,  Col¬ 
umbus. 

15- 17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno,  Nevada. 

16- 19 — Southern  Circulation  Managers  Association.  Breakers  Hotel,  Palm 

Beach,  Florida. 

17- 19 — Southern  Newspaper  Publishers  Association,  Management  Work¬ 

shop  for  Smaller  Newspapers.  Royal  Orleans,  New  Orleans. 

18- 20— Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,  Corning,  N.Y.,  Hilton  Inn. 

21- 23— Interstate  Advertising  Managers  Association,  Treadway  Inn, 

Lebanon,  Pa. 

22- 24— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Maryland. 

24-26— Central  States  Circulation  Managers  Association  Conference, 
Madison,  Wise. 

OCTOBER 

1-4— International  Newspaper  Promotion  Association,  Southern  Region, 
Charleston,  S.C. 

1-4— International  Newspaper  Promotion  Association,  Eastern  Region, 
Buck  Hill  Inn.  Buck  Hill  Falls.  Pa. 

1- 4 — Inter-State  Circulation  Managers  Association,  Williamsburg  Lodge, 

Williamsburg,  Va. 

2- 4 — American  Association  of  Sunday  and  Feature  Editors,  Lancaster,  Pa. 
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Even  though  we're  the  OTHER  other-guys  —  the 
ones  without  the  gas  bag  —  we  have  some  very 
definite  ideas  about  things  like  owning  newspa¬ 
pers.  (We  own  28).  We  have  nothing  whatever 
against  widows,  orphans,  insurance  companies, 
banks,  investment  trusts  and  lots  of  people  we 
wouldn't  know  if  we  saw  them.  The  thing  is,  we 
don't  want  them  to  own  our  newspapers.  (Come  to 
think  of  it,  if  they  did,  the  papers  wouldn't  really 
be  ours,  would  they?) 

Our  28  papers  are  owned  by  the  men  and 
women  who  put  them  out  and  their  families. 
We're  not  a  listed  company.  We  don't  sell  stock. 
We  don't  report  to  N.Y.  securities  dealers.  We 
aren't  in  any  other  line  of  work. 


The  only  way  to  own  any  part  of  a  Freedom 
Newspaper  is  to  help  write  or  print  one.  And  when 
we  buy  a  paper,  we  try  to  offer  the  folks  on  the  staff 
the  opportunity  to  participate  in  future  ownership, 
if  they  wish. 

How  does  it  work?  Pretty  well.  We've  grown 
from  14  to  28  newspapers  in  the  past  10  years.  Our 
combined  daily  circulation  is  710,000.  We're  in 
ten  states. 

But  we  still  don't  have  a  company  jet,  a  director 
of  corporate  planning,  a  training  manual  or  even  a 
balloon.  We're  still  the  OTHER  other-guys.  We've 
found  that  certain  publishers  enjoy  doing  business 
with  us,  easy-like. 


the  other  other-guys 


C.  H.  Hoiles,  Chairman  •  625  N.  Grand  Ave.,  Santa  Ana,  Calif.  •  (714)  835-1234 
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Newsbriefs 


Promote  your  newspaper  color 
WHERE  NEWSPAPER  COLOR 
MAKES  AOVERTISING  NEWS  .  .  . 


published 


September  30, 1978 

featuring 

•  The  Winners  of  E&P’s  22nd 
Annual  Color  Awards 

•  Exclusive  1977  Newspaper 
Color  Linage  Reports 

. . .  and  much  more!  The  1978  Color  Issue  wraps 
it  all  up — color  campaign  success  stories,  big 
color  advertisers,  a  list  of  color  millionaires — 
newspapers  with  over  a  million  lines  of  color 
advertising — color  reproduction  news,  and  a 
full-color  section  on  the  Awards  Competition. 

Because  E&P  is  the  only  complete  source  of 
newspaper  color  news  and  data,  your  best  adver¬ 
tisers  will  be  reading  this  issue.  Make  your  color 
story  a  part  of  it  by  reserving  your  advertising 
space  now. 

Deadline  for  space  reservations:  Sept.  15 
Deadline  for  advertising  copy:  Sept.  20 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


The  Audit  Bureau  of  Circulation  Figures  just  released  revealed 
strong  surge  in  the  growth  trends  of  Canadian  daily  newspa¬ 
pers. 

An  analysis  of  these  circulation  data  by  The  Newspaper 
Research  Center.  Toronto,  shows  daily  newspaper  circula¬ 
tion  in  Canada  increased  by  6.49f  for  the  six  months  ending 
March  31,  1978,  compared  to  the  same  period  a  year  earlier. 

Newspapers  in  Canada's  23  metropolitan  markets  showed 
the  largest  increases — up  to  7.l9f  on  weekdays  and  6.4*^  on 
weekends.  Daily  newspaper  circulation  in  smaller  markets 
increased  by  2.99f  on  weekdays  and  2.19?  on  weekends. 

Daily  newspaper  circulation  in  Canada  is  about  189?  larger 
on  weekends  than  on  weekdays.  In  the  top  23  markets,  the 
weekend  circulation  advantage  increases  to  about  2.S9?. 

The  rate  of  growth  of  daily  newspaper  circulation  in  the 
last  year  exceeded  the  relative  increase  in  household  founda¬ 
tions  in  Canada,  which  has  been  falling  in  recent  years. 

This  analysis  does  not  include  those  newspapers  in 
Montreal  and  Quebec  City,  which  did  not  publish  because  of 
a  protracted  strike. 

Jk  sk  * 

The  New  York  State  Newspapers  Foundation,  an  affiliate  or¬ 
ganization  of  the  daily  newspaper  New  York  State  Publishers 
Association,  has  been  granted  tax  exempt  status  by  the  Inter¬ 
nal  Revenue  Service. 

The  foundation  was  formed  last  year  to  expand  industry 
education  programs,  attract  greater  numbers  of  minorities  to 
the  newspaper  field,  develop  programs  in  the  public  literacy 
area  and  promote  public  interest  in  first  amendment  and 
newspaper  issues. 

The  foundation  received  its  tax-exempt  status  from  the 
l.R.S.  in  a  June  21  ruling  which  classified  the  Foundation  as 
a  public-supported  non-profit  organization  under  sections 
501  (c)  (3)  and  509  (a)  (3)  of  the  l.R.S.  Code. 

Roy  H.  Park,  president  of  Park  Newspapers,  Inc.,  Ithaca. 
N.Y.  and  chairman  of  the  foundation  will  head  up  the  fund¬ 
raising  campaign  in  support  of  the  foundation's  projects. 
Pledges  in  excess  of  $135,000  have  already  been  made,  with 
additional  support  to  come  from  newspapers,  newspaper 
foundations,  individuals,  firms  allied  to  the  newspaper  indus¬ 
try.  and  other  businesses  and  foundations.  Further  details 
about  the  Foundation  can  be  obtained  by  writing  to  the 
foundation  office,  215  University  Place,  Syracuse.  N.Y. 
13210. 

*  *  * 

The  American  Committee  of  the  International  Press  Insti¬ 
tute  is  accepting  applications  from  newspapers  and  broadcast 
companies  for  its  1978  Journalists'  orientation  visit  to  Japan. 

A  group  of  10  middle  management  news  personnel  will  be 
selected  for  a  three  week  trip  from  September  8-29. 

The  group  will  visit  Tokyo,  Kyoto,  Osaka,  Hiroshima  and 
other  Japanese  cities  and  will  meet  with  ranking  Japanese 
government  officials  and  business  executives.  Home  visits 
with  Japanese  families  are  also  planned. 

Those  selected  will  convene  September  8  in  San  Fran¬ 
cisco.  Airfare  to  Tokyo  and  return  to  San  Francisco  by  way 
of  Hawaii  will  be  paid  by  a  grant  from  the  Japan-United 
States  Friendship  Commission.  Expenses  in  Japan  will  be 
paid  by  the  Japanese  hosts. 

The  American  Committee  will  concurrently  host  a  group 
of  10  Japanese  journalists  in  the  United  States.  The  two 
groups  will  end  their  trips  with  a  joint  meeting  at  the  East- 
West  Center  in  Hawaii. 

Applications  should  be  made  by  appropriate  executives  of 
news  organizations  in  letters  to  Richard  H.  Leonard,  editor 
of  The  Milwaukee  Journal.  Milwaukee,  W1  53201.  Leonard 
is  chairman  of  the  American  Committee.  The  deadline  for 
applications  is  July  23. 

EDITOR  &  PUBLISHER  for  July  22, 1978 


4 


TULSA'S  BUILT 
ON  ENERGY 

The  oil  boom,  which  began  at  the  turn  of  the  century,  brought  permanent  industry 
to  Tulsa  in  the  form  of  oil  field  supply  houses,  oil  refineries,  and  oil  company 
offices.  For  over  sixty  years,  the  petroleum  industry  has  been  a  vital  part  of  the 
city’s  economic  growth. 

Today  there  are  more  than  30,000  people  employed  by  more  than  900  oil  and 
oil-related  industries  with  offices  in  Tulsa.  It’s  also  the  headquarters  for  many  trade 
associations  and  professional  societies  serving  the  oil  industry. 

Yet,  Tulsa  is  no  single-industry  city.  It  has  a  dynamic,  diversified  economy  based 
primarily  on  the  manufacturing,  petroleum  and  aerospace  industries. 

If  you  want  to  reach  the  401,000  adults  in  the  terrific  Tulsa  market,  contact  the 
medium  that  reaches  them  most  effectively.  The  daily  newspapers. 


For  additional  market  data  and  newspaper  information  contact  your  nearest 
Branham  newspaper  sales  office  or  the  Tulsa  World  and  The  Tulsa  Tribune 
advertising  department. 


^l^mapco 


RMERnOR  HESS  CDRPDRRTIDN 


Amoco  Production  Company 


a  , 

THt  WtLUAUS  COMPIUtieS 

WARREN  PETItOLBJM  COMPANY 


AtlanticRichfieldCompany  <> 


NATCO 


C 

champKn 


I  ' 


]  Gettyi 


RfIDiNGbBins  'j<!i^mcc^roph  Corporation 

PHILLIPS 
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Reach  the  Terrific  Tulsa  Market! 

'T'O'ILSA  ★  QfLjc  Qfuljsa  ^ribuiie 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham 
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Another  critic-iust  what  we  need 

There’s  little  doubt  that  the  press  of  the  western  world 
was  largely  responsible  for  making  Aleksandr  I.  Solzhenit¬ 
syn  both  famous  and  rich.  The  exiled  Russian  author  whose 
writings  critic.d  of  communism  made  him  the  darling  of  the 
literati,  primarily  because  of  the  attention  paid  him  and  his 
works  by  U.S.  newspapers,  magazines  and  broadcast  news¬ 
men,  has  included  the  press  in  his  latest  diatribe  against 
Western  weaknesses. 

Journeying  down  to  Cambridge  from  his  Vermont  hidea¬ 
way  to  deliver  a  commencement  address  at  Harvard,  the 
Russian  author  excoriated  the  press,  charging  it  with  inac¬ 
curacy,  guesswork,  rumors,  suppositions,  hastiness,  im¬ 
maturity,  superficiality,  sensationalism  and  misleading 
judgments — all  without  rectification. 

The  speech,  it  is  interesting  to  note,  was  delivered  in  Rus¬ 
sian,  with  an  amplified  translation  reaching  the  ears  of  the 
audience  of  15,000. 

While  we  acknowledge  the  illustrious  Mr.  Solzhenitsyn’s 
expertise  in  the  fields  of  communism  and  the  Soviet  prison 
systems,  we  question  his  credentials  as  an  ombudsman  or 
critic  of  the  Western  press. 

It  seems  highly  unlikely  to  us  that  this  relative  newcomer 
to  our  shores  whose  limited  facility  with  our  language  re¬ 
quired  that  he  address  Harvard’s  graduating  class  in  his 
native  Russian,  has  had  even  token  exposure  to  this  coun¬ 
try’s  1,760  daily  or  8,000  weekly  newspapers — the  “press” 
that  he  elected  to  criticize. 

We  think  he  would  be  on  much  safer  ground  sounding  off 
on  the  shortcomings  of  Pravda  and  Izvestia. 
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to  the  trial  of  John  Peter  Zenger. 
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passed  by  the  House  includes  among  its  144  projects  a  provi¬ 
sion  for  the  U.S.  government  to  accept  the  church  as  a  gift  to 
be  maintained  by  the  National  Park  Service.  The  future  of 
the  project  appears  to  be  good  in  the  Senate. 


Circulation  figures 

Circulation  managers  were  warned  at  the  ICMA  meeting 
recently  not  to  become  too  complacent  about  the  news  that 
total  circulations  have  been  going  up  steadily  since  1975. 
They  were  told  to  check  those  figures  against  the  household 
count  to  compare  individual  market  penetration  before  they 
get  too  cocky.  Good  advice! 
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Newspaper  selling 
methods  assailed 


By  John  Consoli 

Combined  Communications  Corpora¬ 
tion  president  Carl  Eller,  in  his  keynote 
address  to  International  Newspaper  Ad¬ 
vertising  Executives  sales  meeting, 
likened  the  newspaper  ad  business  to  a 
“blue  serge  suit  in  a  double  knit  world” 
and  said  that  image  must  be  shed  if 
newspapers  are  to  increase  their  29.1% 
share  of  total  advertising  expenditures  in 
the  United  States. 

“For  too  long,  newspaper  advertising  . 

.  .  has  been  the  bland  leading  the  bland,” 
Eller  said.  “Why  is  tv  increasing  its 
share  of  ad  expenditures?  There  are 
many  reasons  but  not  the  least  among 
them  is  that  the  tv  salesman  has  more 
pizazz  and  standardized  research.  It 
doesn’t  matter  that  the  tv  peddler  is  80% 
flack  and  20%  fact.  He  gets  results.  He 
gets  the  order.  And  he  does  it  many 
times  at  the  expense  of  newspapers.” 

One  of  the  reasons  that  tv  salesmen 
are  effective,  Eller  said,  is  that  they  are 
more  highly  motivated.  One  of  those 
motivations,  he  said,  is  his  methof  of 
compensation. 

“Generally,  broadcast  salesmen  are 
on  commission  while  newspaper  sales¬ 
men  are  either  on  straight  salary  or  a 
combination  of  salary  and  commission,” 
Eller  said.  He  suggested  newspaper 
management  consider  changing  the 
method  of  compensation  for  salesmen 
“so  as  to  better  motivate  them.” 

Eller  said  its  up  to  newspaper  sales 
managers  to  make  sure  that  their  sales¬ 
men  get  to  know  the  marketing  objec¬ 
tives  of  the  advertisers — to  get  close  to 
them  and  to  get  to  know  their  budgets. 

He  said  it  is  important  for  salesmen  to 
get  a  “complete  understanding  of  the 
timing  required  by  each  client  and  how 
different  media  can  supplement  and  rein¬ 
force  each  other.” 

He  suggested,  “Get  that  salesman  di¬ 
rectly  involved — involved  with  the 
client;  with  the  client’s  marketing  de¬ 
partment;  with  the  agency;  and  with  the 
client’s  merchandising  program.” 

Eller  said  its  important  for  those  who 
sell  newspaper  advertising  space  to  rec¬ 
ognize  that  “whether  we  like  ti  or  not,  a 
majority  of  the  people  in  America  do 
watch,  and  for  the  most  part  like  tv 
news.” 

Eller  said  newspapers  should  “sell  the 
merits  of  our  own  medium;  not  against 
the  faults  of  competing  media.  While  all 
media  compete  against  each  other  as 
grassroots  competitors,  we’re  all  in  the 
same  business — the  selling  of  advertis¬ 
ing.  We’re  selling  the  merit  of  advertis¬ 
ing.  The  power  of  advertising.  The  pre¬ 
stige  of  advertising. 
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“It  doesn’t  matter  whether  its  broad¬ 
cast  or  print;  magazines  or  billboards,” 
he  continued.  “If  we’re  gcing  to  do  a 
proper  job  for  the  advertiser,  we  have  to 
recognize  that  he  needs  them  all;  varying 
in  degrees  from  advertiser  to  advertiser; 
product  to  product;  industry  to  industry. 

“What  I’m  talking  about  is  the  pro¬ 
mise  upon  which  Combined  Communica¬ 
tions  Corporation  was  founded  and  upon 
which  it  has  prospered — the  added  im¬ 
pact  of  a  combination  of  media,”  he  said. 

“Believe  it  or  not,  in  areas  where  we 
only  operate  the  billboard  company,  we 
actually  recommend  to  advertisers  that 
they  use  tv — even  where  we  don’t  own 
the  tv  station — and  radio — even  if  we 
don’t  own  the  radio  station.  And  yes,  we 
even  recommend  use  of  the 
newspaper — even  if  we  don’t  own  it.  Its 
all  part  of  doing  a  better  job  for  the  ad¬ 
vertiser.  It  also  improves  the  credibility 
of  our  salesmen.” 

Eller  listed  a  series  of  things  that  must 
be  done  in  the  newspaper  business  to 
“shed  the  blue  serge  suit  image.” 

He  said  newspaper  ad  directors  must 
motivate  management  to  jar  it  “out  of  its 
confortable  rut.”  Eller  told  ad  execu¬ 
tives  they  need  to  press  management  to 
eliminate  some  of  the  things  which  they 
are  doing  that  are  out  of  date,  useless  and 
an  impediment  in  getating  advertisers  to 
buy  newspaper  space. 

“among  the  first  to  go  should  be  the 
dual  rate,”  he  said.  “It  causes  problems 
for  agencies  and  clients,  problems  for  the 
paper  and  problems  which  result  in  rev¬ 
enue  losses.” 

Eller  said  guaranteed  positions  should 
also  be  eliminated.  “By  doing  so,  your 
paper  achieves  more  editorial  flexibility 
which  in  turn  can  help  improve  the  prod¬ 
uct.” 

Newspapers  today,  Eller  said,  need 
more  zoned  editions  “not  only  to  serve 
the  reader  better  but  to  provide  better 
target  marketing  for  advertisers.” 

Eller  called  newspaper  research  “still 
too  general,  too  limited  and  lacking  in 
standardization.”  He  said,  “Little  read¬ 
ership  information  is  available  for  indi¬ 
vidual  ads.  For  example,  readership  by 
size  of  ad,  by  section,  by  number  of  in¬ 
sertions.  This  information  is  basic  for 
planning  effective  and  cost  efficient 
newspaper  campaigns.” 

Eller  said  a  lack  of  uniformity  in  dis¬ 
play  ad  sizes  “remains  a  continuing 
problem  and  a  deterrant  to  national 
buys.”  The  newspaper  business  today, 
he  said,  “is  in  much  the  same  position 
that  the  outdoor  industry  was  before  it 
standardized  its  poster  and  bulletin 
sizes.” 

Newspapers  universally  also  need  to 


improve  their  color  reproduction,  Eller 
said. 

“These  suggestions  are  by  no  means 
all  of  the  things  which  need  to  be  done, 
out  I  believe  that  they  are  the  areas 
which  need  to  be  dealt  with  first  when  it 
comes  to  motivating  management  to 
make  changes.” 

Eller  told  the  newspaper  ad  execs  of 
an  informal  survey  has  had  taken 
“among  some  of  my  friends  at  advertis¬ 
ing  agencies  and  in  the  marketing  and 
advertising  departments  of  some  of  the 
nation’s  leading  companies.” 

He  said  in  general  these  people  rated 
the  newspaper  representative  “some¬ 
where  just  behind  the  direct  mail  sales¬ 
man  and  just  ahead  of  novelty  specialties 
representatives.”  Eller  said  this  image 
must  be  changed. 

“We’ve  been  increasing  our  dollar  bil¬ 
lings  nicely,  thank  you,  over  the  past  10 
to  15  years.  Billings  are  up;  linage  is  up; 
classified  is  up;  retail  is  up;  national  is  up 
and  yet  there  we  are — 2%  share  and 
holding— just  barely. 

“We’re  being  outsold  by  competition. 
The  competition  is  more  creative  and 
more  aggressive.  It  has  a  more  up-to- 
date  product.” 

Travelers  turn 
to  travel  ads 
for  information 

The  Newspaper  Advertising  Bureau’s 
newest  travel  advertising  presentation 
states  that  when  deciding  where  to  go  on 
a  vacation,  “84%  (in  a  bureau  survey) 
rated  print  media  as  a  very  or  somewhat 
important  source  of  information.” 

The  survey  also  showed  that  65% 
rated  newspaper  articles  or  advertise¬ 
ments  as  a  “very  or  somewhat  important 
source.” 

Of  those  who  say  newspaper  ads  are 
“very  or  somewhat  important,”  77% 
also  say  newspaper  articles  are  “very  or 
somewhat  important.” 

According  to  the  survey,  90%  of  single 
travelers  read  the  daily  newspaper  at 
least  once  in  the  “last  week.”  Ninety  per 
cent  also  read  the  Sunday  or  weekend 
paper  at  least  once  in  the  last  month; 
72%  read  the  Sunday  paper  “last  week”; 
and  60%  read  all  4  weekend  papers  “last 
month.” 

When  deciding  where  to  go  on  a  vaca¬ 
tion,  about  4  out  of  10  rated  newspaper 
ads  as  an  important  information  source, 
according  to  bureau  vicepresident 
Charles  Kinsolving. 

Also,  as  newspaper  income  increases, 
the  survey  showed  that  more  importance 
is  placed  on  newspaper  advertising  and 
less  on  tv.  Kinsolving  said. 

The  bureau  interprets  all  these  num¬ 
bers  to  mean  that  the  newspaper  “is  the 
most  important  advertising  medium  a 
person  will  look  to  for  detailed  vacation 
information.” 
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now,  this  has  got  to  be  the  most 
excit^  diculaton  Dq^artment  in  the 

.  — PaulBotherib\arg, 

vUlUIvXjft  /  ^  C5irculation Director, 


“The  Detroit  News  has  the  largest  circulation  of 
any  evening  newspaper  in  the  country.  And  it  has 
been  an  institution  in  this  town  for  105  years.  But  in 
spite  of  its  size,  its  traditions,  and  its  age.  The  Detroit 
News  is  changing.  Because  Detroit  is  changing. 

“Every  day  metropolitan  Detroit  becomes  more 
cosmopolitan.  It’s  vibrant,  changing  and  on  the  move. 
And  The  Detroit  News  is  moving  with  it.  So  my 
department’s  Job  is  to  find  fresh  and  better  ways  to 


sell,  transport  and  collect  for  this  newspaper.  And  to 
constantly  acquaint  new  prospects  with  The  News 
and  what  it  has  to  offer  them. 

“Our  challenge  is  to  deliver  over  630,000  daily 
papers  and  over  825,000  Sunday  papers  to  the  right 
place  at  the  right  time.  Otherwise,  no  matter  how  well 
The  Detroit  News  is  written,  our  readers  won’t  be 
satisfied.  That’s  a  big  responsibility,  sure.  But  it’s 
exciting,  too.” 
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Largest  evening  nevrapaper  circulation  in  America 
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Million  Markets  hopes  to  sell 
Seagrams  back  into  newspaper 


By  Michael  M.  Murphy 

Million  Market  Newspapers,  a 
cooperatively-owned  newspaper  adver¬ 
tising  sales  and  marketing  firm  located  in 
New  York,  armed  with  some  newly- 
tabulated  data  from  W.R.  Simmons  & 
Associates  (now  Simmons  Market  Re¬ 
search  Bureau)  on  the  value  of  liquor 
advertising  in  newspapers,  hopes  to  re¬ 
verse  a  growing  trend  on  the  part  of 
liquor  advertisers  away  from  newspapers 
for  the  advertising  of  their  brands. 

To  accomplish  this,  the  firm  presented 
its  new  liquor  sales  story  early  in  July  to 
the  top  management  of  the  "House  of 
Seagram,”  the  North  American  market¬ 
ing  division  of  the  Seagram  Co.  Ltd.,  one 
of  the  largest  advertisers  of  distilled 
spirits  products  in  the  United  States  and 
Canada. 

It  will  be  an  uphill  fight:  newspapers, 
except  for  a  few  notable  exceptions, 
have  been  steadily  losing  ad  linage,  for 
years,  in  the  category  of  distilled  spirits; 
most  of  the  movement  on  the  part  of 
liquor  advertisers,  along  with  wine  and 
beer  firms,  has  been  to  magazines  (illus¬ 
trative  of  this,  magazines’  ad  revenues 
from  wine,  beer  and  liquor  advertisers 
have  grown  remarkably  in  recent  years, 
hitting  $30,43 1 ,863  for  the  first  quarter  of 
1978,  an  increase  of  nearly  11%  over 
the  same  period  last  year,  according  to 
PIB). 

“Liquor  accounts  have  walked  away 
from  newspapers  almost  100%  in  the  past 
few  years,”  according  to  one  industry 
observer,  and  the  biggest  liquor  adver¬ 
tiser  to  abandon  newspapers  recently  is 
the  Seagram  Co.,  distillers  of  Seagram’s 
7  Crown,  America’s  best-selling  whisky 
for  29  years,  and  other  popular  whisky 
brands,  including  Lord  Calvert  Canadian 
whisky,  Chivas  Regal  scotch  and 
Wolfschmidt  vodka. 

The  company,  which  had  been  spend¬ 
ing  millions  annually — $12  million  in 
1976 — in  newspapers,  discontinued  bulk 
of  its  newspaper  advertising  in  August, 
1977,  while  greatly  increasing  its 
magazine  advertising  at  the  same  time 
(indicative  of  this,  Seagram’s  February  ad 
expenditures  in  magazines  skyrocketed 
455%  over  the  same  figures  last  year, 
according  to  PIB/LNA).. 

Seagram’s  nearly  wholesale  abandon¬ 
ment  of  newspapers  is  representative  of 
a  situation  that  is  becoming  more  and 
more  common  for  newspapers  vis  a  vis 
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liquor  advertisers,  and  it  will  be  useful  to 
detail,  to  some  extent,  why  the  liquor 
giant  decided  to  drop  out  of  newspapers. 

Informed  sources  indicate  that  a 
number  of  internal  changes  at  Seagram 
helped  bring  about  this  change,  including 
a  major  reorganization  of  the  company  in 
I976,  which  saw  the  formation  of  a  new 
North  American  marketing  division,  the 
House  of  Seagram,  under  the  direction  of 
Frank  S.  Berger  as  president. 

In  addition,  the  Seagram  Co.  Ltd.,  the 
company’s  headquarters  operation  based 
in  Montreal,  appointed  a  new  president. 
Philip  E.  Beekman,  in  1977. 

Straight  from  Colgate-Palmolive 
(where  magazine  ad  expenditures  were 
four  times  newspaper  ad  expenditures  in 
1976,  according  to  Ad  A)’e).  Beekman 
discussed  bringing  a  "new  sophistica¬ 
tion”  to  Seagram’s  marketing  opera¬ 
tions,  including  positioning  and 
strategies  for  all  Seagram  brands.  Berg¬ 
er,  who  used  magazines  almost  exclu¬ 
sively  to  make  Chivas  Regal  one  of 
America’s  fastest-growing  scotch  whis- 
kys  in  recent  years,  spoke  of  a  coordi¬ 
nated  "total  game  plan”  for  Seagram 
brands,  against  all  competing  brands. 

In  this  reshuffling  of  executives  and 
marketing  strategies,  the  decision  was 
made  to  kill  Seagram’s  newspaper  adver¬ 
tising,  in  the  large  part,  and  the  company 
began  to  concentrate  its  efforts  in 
magazines.  “It  (Seagram’s  pull-out  of 
newspapers)  was  a  client  decision  ...  a 
desire  for  more  4-color  advertising  in 
magazines,”  according  to  an  executive 
at  Warwick,  Welsh  &  Miller,  the  New 
York  advertising  agency  that  handles  the 
majority  of  Seagram’s  advertising. 

"They  wanted  to  improve  their  image 
for  Seagram  brands,  and  they  felt  that 
the  best  way  to  do  this  was  through  the 
use  of  magazines,”  according  to  another 
informed  source,  who  pointed  out  that, 
by  dominating  one  medium,  magazines, 
Seagram  can  get  preferred  positioning  on 
ads,  special  consideration  on  placement, 
ease  of  make-goods,  and  additional  red 
carpet  treatment. 

In  this  context.  Million  Market  News¬ 
papers  wants  to  convince  Seagram, 
through  the  use  of  Simmons  data,  that 
the  company  should  step  back  into 
newspapers  in  a  substantial  way. 

Their  case  is  not  helped  by  the  depar¬ 
ture,  in  1973,  of  W.R.  Simmons  from  the 
research  firm  he  founded  in  1951,  be¬ 
cause  “our  data  was  unreliable;”  nor  is  it 


aided  by  the  predisposition  of  some  mar¬ 
keting  and  agency  executives  to  regard 
media  comparison  studies,  paid  for  by 
private  firms  such  as  Million  Market 
Newspapers,  with  "suspicion  and  re¬ 
serve  because  they  are  usually  so  self- 
serving.”  as  one  agency  media  research 
director  put  it.  Another  research  director 
stated,  however,  that  .Simmons  data  has 
long  been  considered  "more  than  ac¬ 
ceptable”  within  the  advertising  indus¬ 
try,  and  Robert  K.  Hill,  eastern  sales 
manager  for  Million  Market  Newspa¬ 
pers.  pointed  out  that  the  new  liquor 
study  is  based  entirely  on  1977/78  Sim¬ 
mons  consumer  marketing  and  media 
data,  conducted  and  compiled  by  Sim¬ 
mons  well  before  the  research  firm  was 
ever  contacted  by  Million  Market  News¬ 
papers;  the  data  already  existed,  accord¬ 
ing  to  Hill,  and  was  merely  tabulated  by 
Simmons  according  to  specific  parame¬ 
ters  that  Million  Market  Newspapers  re¬ 
quested  for  the  study. 

It  has  three  main  goals:  (1)  to  locate 
the  best  prospects  and  “users”  of  distil¬ 
lers’  scotch  whisky  brands;  (2)  to  dem¬ 
onstrate  the  reach,  and  the  frequency, 
among  these  prospects  and  users,  deliv¬ 
ered  by  a  “basic  list”  of  magazines;  and 
(3)  to  document  the  improvement  in 
reach,  frequency  and  flexibility  which  is 
added,  according  to  the  study  results,  by 
partially  substituting  advertising  in  a 
selected  group  of  major  city  newspapers 
for  advertising  in  certain  of  the 
magazines.  An  hypothesis  is  made  that 
30  of  the  largest  cities  in  the  U.S.,  each 
with  a  population  of  1,000,000  or  more, 
comprise  the  best  markets  for  scotch  in 
the  country:  while  only  39%  of  the  adult 
population  live  in  these  cities,  they  are 
the  cities  where  52%  of  all  scotch  users 
can  be  found,  and  where  61%  of  scotch 
case  sales  are  made,  according  to  the 
study. 

To  demonstrate  magazines’  effective¬ 
ness  in  reaching  scotch  users  and  pros¬ 
pects,  a  list  of  five  “basic 
magazines” — Time,  Newsweek,  Playboy, 
People  and  Sports  Illustrated — was  de¬ 
veloped  (these  five  magazines  were 
chosen  because  of  a  heavy  volume  of 
liquor  advertising  in  each  during  1977, 
and  because  they  develop  the  largest 
reach  among  scotch  users  in  the  U.S., 
according  to  Simmons  and  PIB).  "This 
is  a  basic  list,  and  a  fair  one,  we 

(Continued  on  page  38) 
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Police  plant  fake  story  to  nab  thief 


Is  a  fake  newspaper  story  similar  to 
dressing  a  policewoman  as  an  elderly 
lady  to  nab  a  street  mugger?  That's  the 
comparison  Delaware  police  officials 
have  made. 

The  Delaware  State  Police  now  freely 
admit  they  lied  to  the  News 

Journal  to  get  a  fake  burglary  story 
planted  last  April  in  the  newspaper  to 
establish  "credentials”  for  an  informant. 

A  senior  judge  cooperated  in  allowing 
his  home  to  be  the  scene  of  the  fake 
burglary. 

The  News-Journal  learned  the 
burglary  was  fake  when  three  men  were 
indicted  during  the  second  week  of  July. 
Police  reported  the  indictments  as  a 
routine  matter  on  July  14,  announcing 
that  state  police,  with  the  help  of  Wil¬ 
mington  police,  "uncovered  a  burglary 
plot,"  and  reporters  did  further  check¬ 
ing. 

The  phony  story  appeared  on  April  4, 
headlined  “Wyeth  Paintings  Stolen  from 
Home  of  Judge  Biggs,"  and  bylined  by 
William  P.  Frank.  At  the  end  of  the  story 
it  is  mentioned  that  reporter  Phil  Milford 
also  worked  on  the  story.  Five 
paintings — valued  by  Senior  U.S.  Circuit 
Court  Judge  John  Biggs  Jr.  at  “more 
than  $20.000” — were  reported  stolen. 
The  story  detailed  that  the  paintings 
were  by  Andrew  Wyeth,  by  his  sister, 
Henriette  Wyeth  Hurd,  and  that  one  was 
by  the  late  Zelda  Fitzgerald.  The  story 
mentioned  that  Biggs,  82.  was  a  former 
roommate  of  F.  Scott  Fitzgerald  at 
Princeton  University,  where  both  as¬ 
pired  to  be  writers. 

Police  now  say  the  artwork  never  left 
the  judge's  home,  but  that  the  News- 
Journal  story  helped  them  convince  a 
burglary  suspect  a  police  informant  was 
on  his  side.  They  say  the  investigation 
led  to  clearing  50  burglaries,  the  recov¬ 
ery  of  $40.(X)0  worth  of  stolen  goods, 
three  theft  and  drug  arrests  and  one  ar¬ 
rest  for  the  attempted  murder  of  a  man 
who  was  cooperating  with  them. 

It's  easy  for  police  to  pass  off  a  story 
to  reporters  when  they  make  routine 
calls,  police  say.  The  dispatcher  says 
that  when  the  News-Journal  called  for 
state  police  news  on  the  morning  of  .\pril 
5.  he  falsely  said  the  Biggs  home  had 
been  burglarized  the  night  before  and 
that  thousands  of  dollars  worth  of  paint¬ 
ings  were  missing.  When  a  second  re¬ 
porter  called  Biggs,  the  judge  talked 
about  the  “stolen”  paintings. 

"We  lied  to  the  News-Journal."  Cpl. 
Albert  J.  Ament  Jr.  says. 

“I  don't  see  it  as  an  intentional  falsifi¬ 
cation.  Fortunately,  we  got  a  lot  of 
people  off  the  streets  because  of  it." 
Radio  stations  and  other  newspapers 
were  also  given  the  story. 

Maj.  Raymond  A.  Vignola  approved 
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Wyeth  Paintings 
Stolen  from  Home 

;:3'' • 

isose  Biggs 


ByWILUAMP  FRANK 

Five  piin*in?s  wonr  •ho-sar.ds 
have  bee*  reported  sto*er.  from 
the  Wooddaie  home  of  Senior 
t  S.  Circup  Court  Judge 
Biggs  Jr 

Among  (he  pa.ntings  stolen 
from  the  old  farm  house  .r.  ru*- 
uSl  night.  AiS  006  Of 
the  earliest  b>  Chadds  Ford  Pa 
artist  Ancre*  Wveih  It  dates 
back  to  1921  «nen  the  nationally 
renowned  W\eih  was  beginning 
his  career 

Biggs  used  to  say  he  haa  paid 
the  then-neeii>  young  artist  unlv 
S2j  for'hework 

Wyeth,  whose  works  now  sell  for 
thousands  of  dollars,  is  the  son  of 
noted  artist  and  illustrator  N  f 
Wyeth 

State  police  said  somet.r.e  dur¬ 
ing  the  night  fcmeone  forceo  en»r> 
to  Biggs'  study  .n  'he  r«mb.ing 
house  off  the  Wooddale  road  near 
the  Kenneti  Pike 

The  82-year*oid  jurist  was 
asleep  upstairs  at  'ne  t;me.  ac¬ 
cording  to  state  police.  The  discov¬ 
ered  loss  this  morn.ng 

Also  stolen  were  other  painMngs 


by  Andrew  Wyeth  bv  r.ss  sister 
Hennetie  '^yeih  Hurd,  .md  one  o- 
the  late  Zelda  Fit.gcrald.  wife  oi 
author  F.  Scott  Fitcgerald 
biggs.  82.  was  a  friend  and  on* 
time  *oommate  of  Fiugcrald  . 
Princi  um  University  where  boi 
aspired  to  be  w  riters 

Biggs  placed  the  value  of  the 
paintings  at  tnan  t20.0UC 

although  Wyeth  works  alone 
would  bring  considerably  more 
Biggs,  wiho  continues  to  handle 
occasional  cases  (or  the  U.S  3rd 
Circuit  Court  of  Appeals  in  Phila¬ 
delphia.  was  also  a  close  friend  of 
the  laicN  C.  Wyeth 
Biggs  said  the  Zelda  Fitageraid 
painting  was  a  still  life,  and  that 
the  painting  by  Henriette  Wveth 
Hurd  was  titled  “Japanese  Dolls  ' 
One  of  the  Andrew  Wveth  paint¬ 
ings  was  titled.  “Man  With  Dog  " 
Henriette  Hurd's  husband.  Peter 
Hurd.  IS  also  a  well  known  Amen 
can  painter  who  specializes  in 
western  scenes  and  who  st  idieo 
under  N  ('  Wyeth. 


False  story 

the  plan  to  give  the  newspaper  a  phony 
story,  and  the  plan  was  put  into  motion 
by  Capt.  Gerald  Winnington,  Det.  John 
Maher  and  Det.  Sgt.  William  Ford,  who 
heads  the  Special  Criminal  Investigative 
unit.  They  all  still  say  the  end  result  of 
solving  crimes  justified  the  printing  of  a 
false  story. 

“I  don't  think  that  the  victims  are 
upset  that  we  recovered  their  property  or 
that  we  prevented  a  guy  from  getting 
killed  in  a  field  somewhere."  said  Ford. 
Ford  said  he  would  plant  the  story  all 
over  again  if  it  netted  the  same  results. 
“Absolutely,"  he  said. 

As  a  result  of  the  News-Journal's  false 
story.  Ford  said;  "We  recovered  SI5.(K)() 
in  diamonds,  probably  $5.(K)0  in  coins 
and  maybe  another  $10,000  in  other 
property." 

Judge  Briggs  says  he  did  not  lie  to  re¬ 
porters.  He  said  he  only  "inferred"  his 
home  had  been  burglarized.  "1  felt, 
frankly,  it  was  the  only  thing  to  do  under 
the  circumstances.  1  was  about  to  be 
robbed.  I  acted  in  cooperation  with  the 
police.  I  didn't  lie  to  the  newspaper.  I 
didn't  say  there  was  a  burglary.  I  was 
never  asked  that  question."  Cpl.  Ament 
said  state  police  officials  say  they  might 
have  one  reservation.  "We  should  have 
contacted  someone  at  the  News-Journal 
and  let  him  know."  Harry  F.  Themal. 
associate  editor,  says  the  papers  would 
never  have  knowingly  printed  a  fake 
story. 

"I  don't  think  it  was  a  lie.  I  think  it 
was  an  investigative  technique  used  to 
get  people  who  were  involved  in  a 
burglary."  Wilmington  Police  Chief 
Harry  Manelski  said.  He  likened  the  use 
of  a  fake  story  to  dressing  a  policewoman 
as  an  elderly  lady  to  nab  a  street  mugger. 

Police  said  this  is  how  the  whole  thing 


came  about:  A  series  of  expensive 
burglaries  in  the  plush  Greenville- 
Centreville  area  last  winter  led  state 
police  detectives  into  a  full-scale  investi¬ 
gation  that  eventually  widened  to  include 
drug  activity,  burglaries,  the  selling  of 
floor  plans  to  the  Biggs  home  and  other 
crimes.  On  March  23.  detectives  wired 
an  informant  and  sent  him  to  talk  with 
Albert  J.  Tollin  Jr.,  25.  who  was  working 
as  Biggs'  chauffeur.  The  two  men  plotted 
to  burglarize  the  Biggs  home.  Tollin 
agreed  to  supply  the  floor  plans  and 
keys,  and  the  informant  agreed  to  com¬ 
mit  the  burglary,  and  they  would  split  the 
profits.  The  detectives  planned  the  fake 
burglary  investigation  and  also  the  story 
to  convince  Tollin  that  the  informer  was 
on  the  level.  The  investigation  scheme 
had  been  cleared  with  Deputy  Attorney 
General  Lucy  Cirino.  who  did  not  know 
specifically  about  the  fake  story.  After 
the  story  went  into  the  papers.  Tollin 
started  talking  to  the  informant.  On  April 
6,  state  police  had  enough  information  to 
charge  Tollin  with  the  attempted  theft, 
conspiracy  to  commit  burglary  and  sev¬ 
eral  drug  offenses.  The  probe  widened, 
and  with  Tollin's  talking,  Carl  Vanden- 
braak,  18,  and  an  unnamed  juvenile  was 
charged  with  stealing  cars  and  equip¬ 
ment.  They  charged  Mark  Ortolani.  18. 
with  trying  to  murder  Tollin. 

"The  decision  of  the  police  to  peddle 
lies  instead  of  the  truth  is  shocking  and 
reprehensible."  said  Frederick 
Hartmann,  News-Journal  vicepresident 
and  executive  editor.  "It  is  the  single 
most  disgraceful  act  by  a  police  organiza¬ 
tion  that  1  can  remember  in  more  than  20 
years  of  news  work.  This  act  could  de¬ 
stroy  the  credibility  of  the  state  police. 
And  it  could  damage  the  credibility  of 
any  news  organization.  What  are  we 
supposed  to  do  now.  label  the  stories 
with  a  surgeon  general-type  box: 
"Caution — the  information  in  this  story 
came  from  the  Delaware  State  Police!” 

Photographers 
injured  by  blast 

Thomas  Williams.  36.  and  Charles 
Lewis,  55,  both  news  photographers, 
were  injured  while  covering  an  explosion 
in  Sandusky,  Ohio  Sunday  evening,  July 
16. 

Four  other  people  were  hospitalized 
following  injuries  received  in  the  explo¬ 
sions  which  ran  along  a  two-block, 
downtown  area  of  underground  pipelines 
carrying  electrical  wiring  and  storm  sew¬ 
ers. 

Williams,  chief  photographer  for  the 
Sandusky  Refiisier,  and  Lewis,  a  part- 
time  photographer,  were  reported  in 
good  condition  by  Wednesday. 
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N.Y.  cops  stage  protest 
against  New  York  News 


Off-duty  New  York  City  policemen,  in 
protest  of  New  York  Daily  News  edito¬ 
rials  on  their  pending  contract  demands 
with  the  city,  demonstrated  in  front  on 
the  News  building  in  midtown  Manhat¬ 
tan  Tuesday  evening,  (July  18),  and  de¬ 
layed  distribution  of  the  paper  first  edi¬ 
tion  for  nearly  an  hour. 

Despite  an  appeal  by  PBA  president 
Sam  DeMilia  that  the  police  leave,  they 
blocked  the  main  entrance  of  the  News 
garage,  preventing  the  movement  of 
News  delivery  trucks.  (The  garage  was 
blocked  after  a  bag  filled  with  water  was 
hurled  from  an  upper  floor  of  the  News 
building  and  reportedly  hit  two  members 
of  the  PBA  delegate  assembly).  Police 
and  detectives  entered  the  News  building 
after  the  water  bag  incident  but  made  no 
arrests. 

It  is  reported  that  the  police  and  detec¬ 
tives  “swept”  through  the  News  offices 
two  or  three  times,  and  would  only  leave 
after  one  News  city  editor  asked  them  if 
“they  weren’t  overdoing  things  a  little 
bit.” 

During  the  demonstration,  on-duty 
police  were  kept  well  away  from  the 
News  building.  When  the  off-duty  police 
finally  began  to  disperse  from  the  main 
entrance  of  the  News  garage,  DeMilia 
promised  that  an  even  larger  contingent 
of  police  would  again  return  to  demon¬ 
strate  against  the  News:  “The  Daily 
News  editorial  staff  has  been  doing  a  job 
on  us,”  DeMilia  said. 

In  addition  to  the  disturbances  at  the 
News  building,  nearly  all  the  papers’  de¬ 
livery  trucks  at  its  Long  Island  City, 
Queens,  printing  plant  were  stopped  by 
the  police  for  surprise  inspections. 

W.H.  James,  president  and  publisher 
of  the  News,  had  this  to  say  of  the  dem¬ 
onstrations:  “Whatever  disagreement 
some  police  may  have  had  with  our 
editorial  comments  on  the  recent  tenta¬ 
tive  agreement  between  the  city  and  the 
Patrolmen’s  Benovolent  Association, 
they  do  not  warrant  unlawful  interfer¬ 
ence  with  our  operation.” 

New  York  City  Mayor  Ed  Koch  was 
described  as  “furious”  by  the  disruption 
at  the  News,  the  most  serious  of  the  Pa¬ 
trolmen’s  Benevolent  Association’s  re¬ 
cent  contract  protests. 

“Traditionally  the  Daily  News  has  been 
a  ‘pro-cop’  newspaper,  and  it  has  always 
given  cops  a  fair  shake  in  its  stories  and 
editorials,  but  in  recent  years,  the  News 
has  become  an  ‘anti-cop’  newspaper,” 
according  to  George  Douris,  spokesman 
for  the  Patrolmen’s  Benevolent  Associa¬ 
tion  in  New  York 

The  PBA  has  objected  to  the  News 
treatment  of  its  demands  for  parity 
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in  pay  and  work  conditions  with  police  in 
other  cities,  and  Douris  pointed  to  an 
editorial,  run  recently  in  the  News  on  the 
subject  of  the  policemens’  contract  de¬ 
mands,  entitled  “Mayor  Koch,  stand 
firm,”  in  which  the  News  reported  that 
individual  New  York  City  policemen  av¬ 
eraged  16  days  of  sick  leave  last  year, 
while  they  really  only  averaged  6.4  sick 
days  last  year,  according  to  Douris  (the 
city  has  been  demanding  a  curb  on  cops 
who  abuse  sick  leave,  but  the  demand 
was  dropped  the  day  after  the  off-duty 
police  demonstration  at  the  News). 

Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

7/19  7/12  Ago 

Alfiliated  Publications  (AMEX)  .  17%  18  11% 

Blue  Chip  Stamps  (OTC)  .  2OV4  20  16% 

Combined  Comm.  Corp  (NYSE)  _  31%  29V4  22% 

•Capital  Cities  Comm.  (NYSE)  .  38%  72%  52 

Cowles  Comm.  (NYSE)  .  24'/.  23  15Vj 

Dow  Jones  (NYSE)  .  33%  34Vj  34% 

Gannett  (NYSE)  .  46  43'/j  35% 

Gray  Comm.  (OTC)  .  21  21  11% 

Harte-Hanks  (NYSE)  .  4IV4  41  28% 

Jefferson  Pilot  (NYSE)  .  29%  29V2  3OV2 

Knight-Ridder  (NYSE)  .  46  44%  34% 

Lee  Enterprise  (NYSE)  .  31%  31V»  24% 

Media  General  (AMEX)  .  18%  18  16% 

Media  Investment  (OTC)  .  50  50  N/A 

Multimedia  (OTC)  .  26V4  24V4  I6V4 

New  York  Times  (AMEX)  .  30^»  28%  19Vb 

Panax  (OTC)  .  5%  5%  N/A 

Post  Corp.  (Wise)  (OTC)  .  31%  32  19 

Quebecor  (AMEX)  .  7’/?  I'h  6% 

Southam  Press  (CE)  .  25  24  2OV4 

Stauffer  Communications  .  22  22  N/A 

Thomson  Newspapers  (CE)  .  14V'4  14  12% 

Time  Inc  (NYSE)  .  42%  40%  36% 

Times  Mirror  (NYSE)  .  3OV4  28%  23V2 

Toronto  Sun  (CE)  .  11  11  N/A 

Torstar  (CE)  .  16  16  14 

Washington  Post  (AMEX)  .  41  39%  25 

"2  for  1  split 

SUPPLIERS 

Abitibi  (CE)  .  13%  13%  9% 

Addressorgaph  Multi.  (NYSE)  .  22%  2IV2  14 

Altai  r  (OTC)  .  3V2  3%  2% 

Berkey  Photo  (NYSE)  .  7%  Vh  4% 

Boise  Cascade  (NYSE)  .  29%  26Ve  28y» 

Carrier  Corp.  (NYSE)  .  18%  18%  N/A 

Compugraphic  (NYSE)  .  36  36  37'/2 

CompuScan  (OTC)  .  6%  6%  SVi 

Crown  Zellerbach  (NYSE)  .  31%  31%  36% 

Cutler-Hammer  (NYSE)  .  57V2  57%  44% 

Digital  Equipment  (NYSE)  .  46  46V2  47 

Domtar  (AMEX)  .  16%  15%  13V2 

Dow  Chemical  .  23%  24V2  34 

Dymo  (NYSE)  .  30  30  13 

ECRM  (OTC)  .  3V»  3  1% 

Eastman  Kodak  (NYSE)  .  55%  54V2  58’/» 

Eltra(NYSE)  .  31  30V4  27V2 

Georgia  Pacific  (NYSE)  .  27%  26  30% 

Grace,  W.R.  (NYSE)  .  26%  27  29 

Great  Lakes  Paper  (CE)  .  32  31  27% 

Great  No.  Nekoosa  (NYSE)  .  29'/2  26%  27% 

Harris  Corp.  (NYSE)  .  58  56%  37% 

Hunt  Chem.  (NYSE)  .  11%  10%  14 

International  Paper  (NYSE)  .  39%  40  51% 

Itek  Corp.  (NYSE)  .  28%  30%  13% 

Kimberly  Clark  (NYSE)  .  45%  44%  48 

LogEtronics  (OTC)  .  13%  13V4  SVi 

Logican  (AMEX)  .  12%  12  17% 

MacMillan,  Bloedel  (CE)  .  19%  18  19% 

Minnesota  Min.  and  Mfg.  (NYSE)  ...  58%  56%  49% 

Rockwell  Int'l.  (NYSE)  .  32%  32’%  36% 

St.  Regis  (NYSE)  .  27%  26%  N/A 

Southwest  Forest  Ind.  (NYSE)  .  11%  11'%  8’/2 

Sun  Chemical  (NYSE)  .  24’%  24’%  20% 

Wood  Industries  (AMEX)  .  9%  9%  3% 

White  Consolidated  (NYSE)  .  21’%  22  27’% 


Whitney  and  Piper 
found  guilty  of 
libel  in  Moscow 

In  a  three-hour  libel  trial,  a  Soviet 
judge.  Lev  Almazov  ruled  (July  18)  in 
Moscow  that  Craig  R.  Whitney,  New 
York  Times,  and  Harold  D.  Piper,  Balti¬ 
more  Sun,  were  guilty  of  “slander  and 
defamation.” 

Whitney  and  Piper  were  ordered  to 
print  retractions,  either  in  the  Soviet 
press  or  in  the  American  press,  within 
five  days,  and  to  pay  the  equivalent  of 
$1,647  each  in  court  costs. 

Neither  Whitney  nor  Piper  appeared  in 
court.  They  are  in  the  United  States. 

“There’s  nothing  that  we  can  retract.  I 
can’t  see  us  printing  a  retraction.  So  he 
(Piper)  will  probably  be  asked  to  leave 
the  country,”  said  Donald  Patterson, 
publisher  of  the  Baltimore  Sun.  “We  feel 
it’s  appropriate  to  pay  the  court  courts. 
We  feel  our  reporters  should  obey  the 
laws  of  the  country  in  which  they  are 
stationed.  The  Soviet  Union  would  want 
to  dictate  the  retraction  and  we  see  no 
need  to  do  it.  None  of  the  comments  in 
Piper’s  article  were  out  of  line.  They 
weren’t  his  own  opinion;  he  was  simply 
quoting  other  persons  on  what  they  told 
him.” 

Seymour  Topping,  managing  editor, 
N.Y.  Times,  said:  the  guilty  verdict  im¬ 
plies  “that  American  reporters  can  be 
hauled  into  court  at  any  time  and 
penalized  for  reporting  in  a  full  and  fair 
manner  on  events  in  the  Soviet  Union. 

“This  severe  inhibition  denies  Ameri¬ 
can  reporters  freedom  enjoyed  by  Soviet 
reporters  in  the  United  States.  The 
Times  will  not  print  a  retraction  of  Mr. 
Whitney’s  accurate  May  24  dispatch 
which  he  filed  in  good  faith  after  con¬ 
scientious  reporting.” 

President  (Tarter  passed  an  order  that  a 
Sperry  Univac  computer  sale  to  Tass, 
the  Soviet  news  agency,  would  be  can¬ 
celled.  According  to  an  Editor  &  Pub¬ 
lisher  check  on  July  19  with  Goss,  the 
Soviet  order  for  presses  was  not  cancel¬ 
led. 

The  reporters  had  filed  stories  May  24 
from  Tbilisi,  capital  of  Soviet  Georgia, 
quoting  unnamed  dissidents  as  question¬ 
ing  the  authenticity  of  a  confession  by 
Gamsakhurdia.  The  confession  was  tele¬ 
vised  nationally  on  May  19  at  the  end  of  a 
five-day  trial  in  which  Gamsakhurdia  and 
an  associate  pleaded  guilty  to  anti-Soviet 
agitation. 

Whitney  quoted  friends  as  saying  they 
thought  most  of  the  3'/i-minute  confes¬ 
sion  film  was  fabricated.  Piper  wrote  that 
sources  close  to  Gamsakhurdia  said  the 
confession  was  false. 

Gamsakhurdia  witnessed  the  film  in 
court  on  July  18  and  said  the  confession 
was  authentic. 
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Newspaper  ad  performance 
linked  to  prospect  interest 


The  Newspaper  Advertising  Bureau 
unveiled  a  new  measurement  of  advertis¬ 
ing  performance  based  on  the  ability  of 
an  ad  to  develop  interest  among  prospec¬ 
tive  customers. 

Leo  Bogart,  the  Bureau’s  executive 
vicepresident  and  general  manager,  re¬ 
ported  on  test  measurements  of  175  ads 
run  in  15  daily  newspapers  to  the  sum¬ 
mer  convention  of  the  International 
Newspaper  Advertising  Executives 
(INAE).  He  disclosed  that  the  bureau 
plans  to  undertake  these  new  measure¬ 
ments  on  a  continuing  basis,  starting  this 
fall,  with  the  objective  of  developing  per¬ 
formance  standards  for  many  kinds  of 
newspaper  ads.  He  said; 

"The  most  important  sales  point  that 
comes  out  of  this  test  is  that  newspaper 
advertising  zeroes  in  on  the  prospects. 
Among  those  readers  who  are  prospects 
for  what  is  advertised,  and  for  whom  the 
advertiser  is  first  choice,  the  ad  interest 
score  is  91.  Among  prospects  for  whom 
the  advertiser  is  an  acceptable  choice, 
but  not  number  one,  the  score  is  79.  For 
other  prospects,  it  is  50.  And  for  non¬ 
prospects  it  is  17.  What  better  demon¬ 
stration  of  the  selectivity  and  efficiency 
of  advertising  performance  in  the  news¬ 
paper!” 

The  data  gathered  in  the  tests  should 
give  every  one  of  the  participating  news¬ 
papers  ammunition  to  use  in  sales  calls 
not  only  on  the  specific  advertisers 
whose  ads  were  covered,  but  on  any  ad¬ 
vertiser,  Bogart  said.  He  also  noted:  The 
study  has  produced  fresh  information 
that  the  Bureau  wants  all  kinds  of  adver¬ 
tisers  to  know  about  because  it  demon¬ 
strates  (1)  the  importance  of  localizing 
advertising  as  can  be  done  flexibly  and 
economically  in  newspapers  (2)  the  im¬ 
portance  of  thoughtful  reference  to  the 
basic  principle  of  good  advertising  copy 
and  layout  before  the  creative  prepara¬ 
tion  of  an  ad  or  campaign  and  (3)  the 
unique  capacity  of  newspaper  advertis¬ 
ing  to  zero  in  on  people's  interests  as 
potential  customers  of  what  is  adver¬ 
tised. 

Bogart  also  reported.  "For  all  the  ads 
measured,  interest  scores  ranged  from  9 
to  91.  The  proportion  of  prospects  for 
what  was  advertised  ranged  from  13%  to 
91%.  The  percentage  of  people  who  said 
they  were  definitely  in  the  market  for  the 
advertised  product  or  service  ranged 
from  8%  for  cars  up  to  59%  for  retail  food 
ads.  Brand  acceptability  ranged  from  6% 
to  90%. 

"Even  where  the  same  ad  was  run  in 
different  cities,  we  discovered  interest¬ 
ing  variations  in  the  percentage  of  pros¬ 
pects  for  the  product  and  in  the  propor- 
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tion  who  named  the  particular  brand  or 
store  as  a  first  or  possible  choice.  For 
years,  the  Bureau  promoted  the  slogan 
that  all  business  is  local,  and  here  is  fresh 
evidence  to  prove  it." 

Newspaper  ads  offer  the  retail  adver¬ 
tiser  more  clout  per  item  and  per  dollar 
and  a  Bureau  program  to  bring  this  mes¬ 
sage  to  leading  retailers  in  key  markets 
has  proved  effective  in  maintaining 
newspaper  dominance  as  a  retail  adver¬ 
tising  medium. 

Two  Bureau  vicepresidents,  who  have 
participated  in  this  program — 
Christopher  N.  Jackson  and  UIdis 
Grava,  gave  this  report  to  INAE. 

The  Bureau  analyses  involve  computa¬ 
tions  of  the  number  of  people  reached 
with  the  sales  message  for  each  item,  and 
the  number  of  times  they  get  the  mes¬ 
sage.  These  "reach  and  frequency"  fig¬ 
ures  are  developed  for  actual  advertising 
schedules  in  newspapers  and  on  televi¬ 
sion,  and  they  compare  "reach  and  fre¬ 
quency”  obtained  in  each  medium  based 
on  schedules  having  equivalent  costs  to 
the  advertiser. 


Newspaper  Ad  Bureau  vicepresident 
Charles  Kinsolving  told  of  plans  for  a 
new  "Middle  Markets"  presentation. 

He  said  too  often  "agencies  for  na¬ 
tional  advertisers,  when  they  recom¬ 
mend  newspapers  at  all,  tend  to  recom¬ 
mend  the  smallest  number  of  papers  pos¬ 
sible  in  the  smallest  number  of  markets 

He  pointed  out  that  there  are  roughly 
400  newspapers  with  circulation  sizes  be¬ 
tween  25,000  and  100,000,  that  are 
"too-often  overlooked  in  all  but  the 
largest  national  print  campaigns." 

Kinsolving  said  the  “Middle  Markets” 
presentation  will  give  these  newspapers 
“the  widest  possible  agency  exposure." 

The  bureau  is  also  working  on  a  new 
presentation  for  movie  studio  execu¬ 
tives. 

“In  March,  a  bureau  team  interviewed 
all  the  major  studio  research  directors  in 
Los  Angeles  and  New  York,”  Kinsolv¬ 
ing  said.  "Out  of  this  will  come  a  new 
study  of  movie  audiences  and  advertising 
that  will  be  ready  for  showing  on  Sep¬ 
tember  7  to  an  audience  of  top  movie 
executives,  hosted  by  the  bureau’s  board 
of  directors." 

Kinsolving  said  the  bureau  has  shown 
its  banking  presentation  in  10  major 


The  Bureau  uses  these  analyses  to 
make  two  points:  I)  the  newspaper  ad 
provides  a  more  even  distribution  of 
messages  over  the  target  audience  than 
the  television  commercial  and  2)  the 
newspaper  ad  achieves  greater  coverage 
of  the  market  for  more  items  at  less  cost 
per  item. 

Working  with  local  newspapers,  the 
Bureau  has  made  these  analyses  in  such 
markets  as  New  York,  Chicago.  Los 
Angeles,  Tampa-St.  Petersburg  and 
Minneapolis-St.  Paul,  and  a  presentation 
including  these  findings  is  being  shown 
to  retailers  around  the  country. 

Overall,  the  analyses  of  ad  schedules 
by  the  Bureau  showed  newspapers 
reaching  64%  to  90%  of  the  market  audi¬ 
ences  as  compared  to  television’s  32%  to 
49%  on  a  per  item  basis. 

Within  a  given  promotional  period, 
newspaper  ads  offered  from  132  to  265 
illustrated  items  whereas  the  tv  offerings 
ranged  from  9  to  17. 

The  Bureau  has  developed  "do-it- 
yourself’  materials  for  the  use  of  indi¬ 
vidual  newspapers  which  want  to  make 
“reach  and  frequency"  analyses  in  their 
own  markets.  It  will  also  compute 
“reach  and  frequency"  figures  for  indi¬ 
vidual  ad  schedules  submitted  by 
member  newspapers,  and  it  is  training 
newspaper  staffs  to  do  their  own  "reach 
and  frequency"  computations. 


cities  and  in  one  of  those  cities — 
Phoenix — the  Arizona  Bank,  second 
largest  in  the  state,  “substantially  in¬ 
creased"  its  newspaper  linage. 

Bureau  executive  vicepresident  Leo 
Bogart  said  the  bureau  has  set  up  meet¬ 
ings  with  the  Top  50  U.S.  ad  agencies  at 
headquarters  in  9  major  cities.  He  said 
further  meetings  are  now  being  arranged 
for  the  West  Coast.  He  said  these  agency 
execs  will  be  shown  a  presentation  enti¬ 
tled  "Why  Newspapers?"  The  presenta¬ 
tion,  he  said,  demonstrates  the  ways  in 
which  newspapers,  by  themselves,  offer 
a  more  effective  media  mix  than  tv. 


Veteran  editor  dies 

Alan  G.  Nicholas  Sr.,  65,  former  pres¬ 
ident  and  editor-in-chief  of  Greenshiirf* 
(Pa.)  Trihime-Review ,  died  July  14  in 
Zanesville,  Ohio  of  an  apparent  heart  at¬ 
tack.  Nicholas  was  completing  consult¬ 
ing  work  for  Grimes  Newspapers  in  New 
Lexington,  Ohio,  when  he  was  stricken. 
Nicholas  joined  the  Tribune-Review  in 
1973.  After  leaving  it  in  1976,  he  became 
a  consultant  for  several  newspapers. 


Ad  bureau  to  sell  ad  agencies 
on  buying  mid-market  dailies 


EDITOR  &  PUBLISHER  for  July  22, 1978 


Ad  Bureau’s 
budget  to  top 
$7  million 

The  Newspaper  Advertising  Bureau 
will  have  about  $7.3  million  available  for 
its  operations  this  year,  with  $900,000  or 
13%  of  that  coming  from  the  sale  of 
bureau  sales  tools  and  bureau  services. 
Jack  Kaufman,  NAB  president  told  at¬ 
tendees  at  the  summer  International 
Newspaper  Advertising  Executives  con¬ 
vention. 

During  the  bureau’s  report  to  its  mem¬ 
bers,  Kauffman,  along  with  several  other 
bureau  executives  and  heads  of  bureau 
committees,  reviewed  in  detail  the 
bureau’s  1978-79  marketing  plan. 

Richard  Neale,  vicepresident  in  charge 
of  food  sales  for  the  bureau,  said  a 
planned  expansion  of  the  bureau’s 
Nabscan  program  will  necessitate  the 
need  to  hire  a  full-time  program  man¬ 
ager. 

“Last  year’s  Nabscan  revenue  was 
about  $50,000  said  Neale.  “This  is  split 
50/50 — half  to  the  bureau  and  half  to  the 
participating  chains — and  it  allows  us  to 
run  the  program  at  a  small  profit.’’  Neale 
said  the  profit  “could  be  much  bigger 
.  .  .  and  go  a  long  way  to  help  keep  down 
bureau  dues.’’ 

“At  the  moment,’’  Neale  said,  “we 
expect  to  expand  the  number  of  par¬ 
ticipating  chains  from  10  to  13  and  par¬ 
ticipating  stores  from  16  to  nearly  40.  To 
carry  out  this  expansion,  we  need  more 
computer  time.  We  also  need  a  full-time 
program  manager. 

“Actually,  we’re  planning  to  hire  an 
executive  from  one  of  the  most  success¬ 
ful  data  marketing  firms  in  the  country.’’ 

Neale  said  with  approval  of  the 
bureau’s  long  range  planning  committee, 
he  will  present  the  program  to  the  bureau 
board  at  its  September  meeting  in  Hawaii 
for  final  go-ahead. 

Neale  added  that  most  of  those  super¬ 
market  retailers  who  received  back  regu¬ 
lar  Nabscan  product  movement  reports 
over  the  past  year  have  increased  the 
size  of  their  newspaper  ads  and  upped 
the  volume  of  their  newspaper  advertis¬ 
ing. 

“We’re  not  pursuing  any  pie-in-the- 
sky  dreams,  but  we  are  preparing  a  major 
increase  in  our  Nabscan  program,’’  he 
said. 

Kauffman  said  that  out  of  79  projects 
submitted  to  the  bureau’s  priorities 
committee  in  April,  only  11  received  a 
low  rating.  He  said  recommended  proj¬ 
ects  for  1978/79  fall  into  four  broad 
categories:  general,  national,  classified 
and  retail — plus  co-op  and  sales  training. 

Responding  to  industry  requests, 
Kauffman  said  the  bureau  is  planning  to 
come  out  with  “Creative  Newspaper  6.’’ 
Creative  Newspaper  6  will  have  two 
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sections — one  for  published  work  and 
one  for  new  ideas,  including  the  winners 
of  a  contest  the  bureau  will  hold  (offering 
cash  prizes)  for  the  most  creative  unpub¬ 
lished  newspaper  ad  ideas  (in  art,  copy 
campaigns,  production  gimmicks,  mar¬ 
keting  strategies,  etc.) 

Kauffman  said  the  bureau  also  plans  to 
do  more  research  on  the  selling  advan¬ 
tages  of  newspaper  color,  split-run  stud¬ 
ies  that  will  measure  the  sales  effects  of 
adding  color  to  black  and  white  layouts. 

“Finally,  we  are  producing  a  new  col¬ 
lection  of  ’standard  panels’ — advertising 
facts  in  a  flexible  color-slide  format  with 
accompanying  printed  materials  that  de¬ 
scribe  the  basic  dimensions  of  the  news¬ 
paper  audience  and  provide  competitive 
data  for  selling  against  other  media,’’  he 
said. 

In  the  area  of  national  advertising, 
Kauffman  said  the  bureau  plans,  in  its 
presentation  to  auto  company  sales 
‘executives,  to  point  out  that  working 
women  are  now  playing  an  increasingly 
important  role  in  car  purchasing  and 
maintenance  decisions  and  that  these 
women  average  only  3.4  hours  of  day¬ 
time  tv  each  week.  He  said  these  women 
also  watch  less  prime-time  than  their 
non-working  counterparts. 

Kauffman  said  although  packaged 
goods  advertisers  spend  most  of  their  na¬ 
tional  budgets  on  tv,  the  bureau  antici¬ 
pates  turning  some  of  that  money  around 
this  year  with  a  new  series  of  target  ac¬ 
count  presentations  being  planned  in 
conjunction  with  the  Newspaper  Adver¬ 
tising  Sales  Association. 

Ted  Rathbone  of  Landon  Associates 
and  president  of  NASA  acknowledged 
that  newspapers  face  a  serious  problem 
in  the  area  of<  liquor  advertising  linage. 

He  said  that  the  liquor  specialists  of 
the  16  firms  of  NASA  have  joined  the 
bureau  in  a  “maximum  effort  to  develop 
new  linage  at  national,  regional  and  par¬ 
ticularly  local  levels.’’ 

Rathbone  said,  “within  the  week, 
you’ll  receive  a  package  of  75  data  pages 
and  plenty  of  selling  ammunition  with 
which  to  construct  a  hard-hitting,  local 
newspaper  liquor  presentation.’’ 

He  said  that  kit  will  also  include  a 
suggested  layout  for  print  advertising 
that  can  be  addressed  to  liquor  whole¬ 
salers,  distiller  district  managers,  state 
and  regional  managers  and  ABC  Board 
members  in  each  market. 

“Our  goal  is  to  build  a  groundswell  of 
support  from  local  distribution  and  regu¬ 
latory  agencies  back  to  the  distiller’s 
home  office,’’  Rathbone  said. 

In  classified,  Kauffman  said  one  “high 
priority’’  project  is  a  new,  classified 
readership  study.  “This  will  be  a  na¬ 
tional  probability  sampling  of  who  reads 
which  classified  pages,  how  often,  and 
how  this  relates  to  actual  purchases,’’  he 
said. 

Kauffman  said  the  bureau  is  also  look¬ 
ing  into  a  new  source  of  classified  ad 


revenue — trademark  listing  in  news¬ 
papers. 

Similar  to  those  listed  in  the  yellow 
pages,  the  trademark  portion  would  be 
sold  nationally,  Kauffman  said,  while 
dealer  listings  would  be  sold  by  the  local 
newspaper. 

“This  will  give  national  advertisers 
additional  advertising  support  during 
their  heavy  selling  seasons,  and  give 
newspapers  a  new  source  of  classified 
revenues,’’  he  said. 

Kauffman  said  the  bureau  classified 
department  is  setting  up  a  sales  test  in  a 
20-newspaper  package  in  the  mid- 
Atlantic  region. 

Ad  Bureau  predicts 
higher  ad  revenues 

Advertisers  are  increasing  their  adver¬ 
tising  to  sales  ratios,  and  as  a  result 
newspaper  advertising  this  year  is  ex¬ 
ceeding  original  estimates.  Jack 
Kauffman,  president  of  the  Newspaper 
Advertising  Bureau,  Inc.,  told  the  sum¬ 
mer  convention  of  the  International 
Newspaper  Advertising  Executives 
(INAE)'in  the  Maui  Surf  Hotel  in 
Hawaii. 

Kauffman  attributed  this  trend  to  three 
factors:  1)  a  drive  to  maintain  profits;  2)  a 
need  for  big  budget  national  advertisers 
to  meet  increased  competition  to  their 
established  brands,  and  3)  mounting  evi¬ 
dence  that  newspaper  advertising  can 
produce  the  targeted  sales  at  acceptable 
costs. 

The  Bureau  now  expects  total  news¬ 
paper  advertising  for  the  full  year  1978  to 
reach  $12.3  billion,  up  11%  over  1977, 
and  $140  million  more  than  its  estimate  at 
the  start  of  the  year. 

By  major  classification,  the  Bureau  is 
now  forecasting  1978  newspaper  adver¬ 
tising  as  follows:  retail,  up  \Qf7c  to  $6.8 
billion;  classified,  up  12%  to  $3.6  billion, 
and  national,  up  12%  to  $1.9  billion. 


Envision  satellite 
ad  fax  system 

The  American  Newspaper  Publishers 
Association/Research  Institute  envisions 
in  the  not  too  distant  future  a  satellite 
receiver  that  could  receive  quality  full- 
page  advertising. 

“Basically,  here’s  what  we  envision,’’ 
Bill  Rhinehart  of  ANPA/RI  told  INAE 
convention  attendees.  “An  advertiser 
wishing  to  place  an  ad  in  multiple  news¬ 
papers,  ranging  from  several  to  hun¬ 
dreds,  would  take  his  paste-up  copy  or 
proof  to  one  bureau  office.  At  this  office, 
a  signal  of  newspaper  codes  would  be 
generated  and  the  ads  would  be  transmit¬ 
ted  to  all  newspapers  on  the  schedule 
simultaneously. 
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CBS  special 
on  newspapers 
criticized 

Reviews  of  the  CBS  News  Special. 
“The  Business  of  Newspapers,”  tele¬ 
vised  on  July  14,  were  mixed  in  the 
newspaper  industry. 

One  segment  of  the  hour-long  show 
(E&P,  July  8)  was  critical  of  Panax  Cor¬ 
poration  and  its  dismissal  of  Dave  Rood, 
formerly  editor  of  the  Escanaha  Daily 
Press,  in  the  wake  of  several  controver¬ 
sial  stories  by  George  Bernard  sent  from 
headquarters.  Hughes  Rudd,  the  nar¬ 
rator,  told  viewers  that  neither  Panax  nor 
its  president  John  McGoff  would  discuss 
the  issue. 

The  day  after  the  show,  McGoff  or¬ 
dered  a  Panax  news  release  which 
charges  distortion  of  the  facts  during  the 
special.  McGoff  says  he  was  interviewed 
at  his  office  in  East  Lansing,  Mich.,  on 
July  11,  1977,  for  45  minutes  of  which  he 
said  26  minutes  was  video-taped.  He 
says  the  CBS  film  crew,  along  with  cor¬ 
respondent  Betty  Ann  Bowser  from  the 
Chicago  office  of  CBS,  interviewed  him. 
On  July  15,  1977,  the  release  says  the 
CBS  requested  a  follow-up  interview 
which  McGoff  says  he  declined.  He  says 
Panax  will  be  running  advertisements  in 
national  newspaper  publications  detail¬ 
ing  its  handling  by  CBS.  A  Panax  edito¬ 
rial  was  scheduled  to  be  reproduced  in  all 
of  the  Panax  newspapers  this  week. 

“We,  in  Panax,  are  not  ruffled  by  this 
kind  of  slapstick  ‘reporting'  anymore,  we 
imagine,  than  are  our  colleagues  in  other 
leading  newspaper  organizations  super¬ 
ficially  examined  in  CBS’s  Friday  night 
special,”  said  the  editorial.  The  editorial 
goes  on  to  criticize  CBS’  own  concentra¬ 
tion  of  power  in  the  hands  of  only  five  or 
six  persons  at  CBS  and  the  other  net¬ 
works  who  shape — “from  afar — the 
news  programs  too  many  Americans  rely 
on  for  basic  information.” 

Rudd  also  told  viewers  that  Mason 
Walsh,  publisher  of  the  Arizona  Repah- 
lic,  refused  to  be  interviewed,  and  that 
the  Pulliam  family  also  declined  coopera¬ 
tion  in  the  CBS  look  at  the  newspaper 
monopoly  situation  in  Phoenix.  Walsh 
didn’t  deny  that,  but  the  Arizona  Repub¬ 
lic  editor,  Frederic  S.  Marquardt,  wrote 
an  editorial  in  the  paper’s  entertainment 
section. 

“The  average  viewer  is  probably  more 
likely  to  remember  IRE  spokesman  Bob 
Greene’s  statement  that  the  Republic 
‘had  no  guts’  (in  not  printing  the  IRE 
series).  The  Arizona  Republic  has  plenty 
of  guts.  It  also  has  high  standards  of  re¬ 
porting  and  editing,”  Marquardt  wrote. 
At  the  last  minute,  in  the  documentary 
CBS  added  a  voice-over  that  mentioned 
that  the  Republic  finally  came  out  with 
its  own  crime  section  recently. 
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Marquardt  said  the  documentary  made 
“lefthanded  jabs”  at  newspapers. 
“Rudd’s  primary  conclusion  is  that  the 
business  of  newspapers  is  making 
money,  and  he  doesn’t  like  that.  As  a 
matter  of  fact,  making  money  is  an  es¬ 
sential  goal  for  any  business  that  doesn’t 
want  to  wind  up  in  a  bankruptcy  court. 
And  that  goes  for  television  and  radio  as 
well  as  newspapers,”  he  wrote. 

He  also  said  that  Rudd’s  charges  of 
monopoly  press  have  been  around  for  a 
long  time.  The  Republic,  Marquardt 
wrote,  runs  about  65  letters  a  week, 
many  of  which  object  to  the  paper’s 
policies.  He  said  the  Republic  publishes 
more  adverse  columns  than  959f  of  the 
nation’s  press.  “Can  you  remember  ever 
having  heard  CBS,  or  any  other  elec¬ 
tronic  network,  giving  that  sort  of  play  to 
‘the  other  side,’  ”  Marquardt  said. 

In  contacting  a  sampling  of  news¬ 
papers  at  randon,  E&P  found  that  a 
number  of  publishers  missed  the  show, 
but  said  they  would  have  liked  to  have 
seen  it.  William  Attwood,  publisher  of 
Newsday,  didn’t  see  the  CBS  show,  but 
said  that  Donald  Wright,  executive  vice- 
president  and  general  manager,  did. 

“1  didn’t  think  the  CBS  documentary 
on  the  newspaper  business  was  represen¬ 
tative  of  the  newspaper  business,’’ 
Wright  said.  “It  picked  some  interesting 
spots  to  focus  on.  But  the  illustrations 
were  not  representative  samples  of  the 
business.  1  think  they  used  statistics  that 
distorted  the  true  picture  of  chain  owner¬ 
ship.  They  portrayed  the  single  owner¬ 
ship  situation  unrealistically.  They  ques¬ 
tion  one-newspaper  towns.  CBS  makes 
those  towns  look  like  a  recent  develop¬ 
ment.  But  most  cities  have  been  one- 
newspaper  towns  for  a  long  time,” 
Wright  said. 

Sal  DeVivo,  publisher  of  the  Camden 
(N.J.)  Courier-Post,  said,  “I  thought  the 
CBS  show  was  a  nice  try  at  examining 
the  newspaper  business  in  a  55-minute 
show.  Certainly  the  program,  given  the 
time  constraints,  belaboured  a  couple  of 
issues  that  could  have  been  condensed, 
therefore  making  time  available  to  look 
at  some  of  the  other  matters  dealing  with 
the  press.  Too  much  time  was  spent  on 
the  competitive  situation  in  Boston. 

“I  have  no  specific  criticism  of 
Hughes  Rudd,”  DeVivo  continued.  “I 
think  the  segments  with  Al  Neuharth  of 
Gannett  and  with  Otis  Chandler  at  the 
Los  Anfieles  Times  were  well-done.  But 
it  would  have  been  interesting  if  he 
would  have  spoken  with  a  few  other 
newspaper  executives  of  their  calibre  to 
explore  more  indepth  the  point  they  were 
developing  on  chain  ownership.  1  frankly 
think  we  should  avoid  nitpicking  the 
CBS  show,  because  there  are  some  valid 
points  in  the  industry  that  deserve 
analysis  and  dialogue,”  concluded  De¬ 
Vivo. 

Anthony  Mendonsa,  production  man¬ 
ager  of  the  Lowell  (Mass.)  San,  watched 


the  show  and  told  E&P:  “It  didn’t  really 
turn  me  on.  But  I  found  it  interesting.  It 
was  an  idea  of  how  television  looks  at  the 
newspaper  industry.  I  thought  the  show 
was  very  favorable  to  the  Boston  Globe, 
but  they  did  a  ‘job.’  on  the  Boston 
Herald  American.  I’m  surprised  at  some 
of  the  statements  that  the  people  at  the 
Herald  made  in  light  of  the  fact  they 
knew  they  were  being  televised.  You’d 
think  people  would  think  twice  before 
they  make  comments  to  a  media  that 
shows  its  product  all  over  the  country.  1 
was  very  depressed  at  the  negative  at¬ 
titude  of  the  people  in  the  advertising 
department  at  the  Herald.” 

William  Parry,  publisher  of  the  South 
Middlese.x  News,  Framingham,  Mass., 
said,  “I  watched  the  show  because  a 
number  of  the  Boston  suburban  papers 
had  been  interviewed  by  CBS.  At  first  1 
understand  that  CBS  was  going  to  do  a 
whole  hour  on  the  Massachusetts  pa¬ 
pers,  but  CBS  didn’t  even  mention  the 
fact  that  surburban  papers  in  Greater 
Boston  have  a  considerable  impact  on 
what  has  happened  to  Boston  news¬ 
papers.  So  therefore,  Rudd’s  comments, 
while  they  were  quite  correct  as  they 
concerned  the  two  Boston  papers,  prob¬ 
ably  missed  the  mark  a  lot  by  not  saying 
that  a  lot  of  the  circulation  that  has  been 
lost  in  Boston  has  gone  to  some  of  the 
suburban  papers.” 

Reporter  refuses 
to  plea  on  charges 

M.  A.  Farber,  reporter.  New  York 
Times,  declined  to  plead  either  guilty  or 
not  guilty  to  a  charge  of  criminal  con¬ 
tempt  of  court  in  Superior  Court,  Hack¬ 
ensack,  N.J.  on  July  19. 

A  plea  of  not  guilty  was  entered  for 
Farber  by  Judge  Theordore  A.  Traut- 
wein.  who  had  earlier  issued  a  bench 
warrant  for  Farber’s  arrest  for  refusing 
to  obey  a  subpoena  to  turn  over  his  notes 
for  possible  use  in  a  murder  trial  of  Dr. 
Jascalevich.  Farber  was  free  on  $10,000 
bail. 

Since  Farber  lives  and  works  in  New 
York,  the  warrant,  technically,  did  not 
have  to  be  honored.  So.  the  trial  judge. 
William  J.  Arnold,  requested  and  got  a 
judge  in  New  York  State  Supreme  Court 
to  order  Farber  to  appear  for  a  hearing 
on  criminal-contempt  and  possible  civil- 
contempt  citation. 

Farber  indicated  he  would  appear  July 
24,  when  Judge  Trautwein  will  hold  hear¬ 
ings  on  the  charges. 

The  Times  contends  that  the  material 
is  protected  from  forced  disclosure  by 
the  First  Amendment  and  New  Jersey 
shield  law. 

The  defense  maintains  that  it  needs  the 
material  and  that  Farber’s  refusal  to  turn 
it  over  infringes  on  his  client’s  right  to  a 
fair  trial. 
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NPPA  to  seek  improved  police  relations 


Courtroom  camera  guidelines  formulated 

By  Lenora  Williamson 


The  final  edition  of  Camera-in-the- 
Courtroom  Guidelines  formulated  by  a 
special  committee  of  the  National  Press 
Photographers  Association  was  released 
during  the  business  session  of  the  na¬ 
tional  convention  in  Seattle  earlier  this 
month. 

Drafted  over  a  period  of  8  months,  the 
position  paper  had  input  from  legal  cir¬ 
cles  and  newspaper  and  television 
photographers,  including  Steve  Tello, 
media  coordinator  for  the  1977  experi¬ 
mental  camera  coverage  of  the  Ronald 
Zamora  murder  trial  in  Miami.  Tello, 
news  operation  manager  of  WPLG-TV, 
Miami,  one  of  the  Post-Newsweek  sta¬ 
tions  supporting  continuation  of  camera 
coverage  of  Florida  courtrooms,  was  ap¬ 
pointed  coordinator  by  the  presiding 
judge,  Paul  H.  Baker  of  the  1 1th  Judical 
Circuit. 

Judge  Baker  and  Tello  appeared  in  in¬ 
formal  dialogue  before  the  Seattle  con¬ 
vention  discussing  the  camera  operations 
in  detail.  (E&P,  July  8). 

Jack  Belich,  St.  Petershm-f’  Times  and 
Independent ,  as  Freedom  of  Information 
chairman  for  NPPA,  told  the  board  of 
directors  that  while  the  guidelines  were 
not  engraved  in  stone,  they  were  pre¬ 
sented  as  one  way  a  camera  in  the  court¬ 
room  situation  could  work  and  could  be 
used  word  for  word  or  adapted  to  any 
particular  jurisdiction. 

An  overview  by  the  committee  states 
that  while  pool  coverage  is  generally  a 
poor  substitute  as  opposed  to  coverage 
of  an  event  by  an  individual,  it  must  be 
understood  by  all  at  the  outset  that  if 
there  is  to  be  photo  and  television  cover¬ 
age  of  the  court  system,  it  will  have  to  be 
by  pool. 

The  guidelines  technical  specifications 
lead  with  the  appointment  of  a  media 
pool  coordinator  from  among  local, 
working  journalists.  The  chief  judge  of 
each  judicial  circuit  or  appellate  court 
appoints  the  coordinator.  NPPA  offers  to 
assist  any  appointing  authority  in  selec¬ 
tion  of  a  pool  coordinator  in  specific 
areas. 

The  coordinator  will  assist  in  day  to 
day  operations  of  the  courtroom  camera 
pool  and  rule  on  questions  and  disputes 
between  pool  members  or  organizations, 
while  the  presiding  judge  will  have  final 
authority  over  all  camera-in-the-court 
activities. 

The  committee  writing  the  guidelines 
include  Gary  Settle,  New  York  Times 
and  NPPA  president  during  the  past 
year;  Ken  Cooke,  Fayetteville  (N.C.) 
Obserx’er-Times  and  new  president  of  the 
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photographers  association;  Charles 
Cooper,  Durham  (N.C.)  Herald-Sttn, 
NPPA  executive  secretary;  Bob  Sher¬ 
man,  North  Miami  Beach  freelancer. 
Jack  Belich  and  Steve  Tello. 

Still  photographers  and  television 
camera  equipment  and  operators  are  to 
be  positioned  in  locations  designated  by 
the  chief  and  media  pool  coordinator 
with  both  television  and  still  photo  areas 
to  provide  “reasonable  access  to  cover¬ 
age.” 

Photographers  and/or  operators  are 
not  permitted  to  move  about  in  order  to 
obtain  photographs  of  court  activity. 

All  camera  personnel  are  to  assume  a 
fixed  position  within  the  designated  area, 
and  once  a  photographer  or  operator  is 
established  in  a  shooting  position,  he  or 
she  will  act  in  a  manner  so  as  not  to  call 
attention  to  himself  or  herself  through 
further  movement. 

Guidelines  state  that  camera  and  audio 

Police/press  study 
being  made  by  NPPA 

Ken  Cooke,  Puyetteville  (N.C.) 
Observer-Times,  newly  elected  president 
of  NPPA,  told  E&P  at  the  conclusion  of 
the  convention  that  one  of  his  projects 
for  the  year  will  be  fostering  better  rela¬ 
tionship  between  photographers  and  the 
police. 

He  doesn't  think  it  is  enough  to  fire  a 
barrage  of  letters  to  the  local  police  chief 
after  a  photographer  has  a  battle  with 
police  in  the  street: 

”1  assume  that  there  has  got  to  be  two 
sides  to  every  confrontation.” 

Cooke  said  he  will  appoint  a  commit¬ 
tee  on  police  and  press  relations  charged 
with  establishing  an  understanding  be¬ 
tween  police  and  law  enforcement  offi¬ 
cials  in  general  as  well  as  trying  to  formu¬ 
late  some  guidelines.  ”We  need  to  tell 
our  members  some  ways  to  deal  reason¬ 
ably  and  professionally  with  police  offic¬ 
ers. 

”1  don’t  think  we  are  going  to  get 
anywhere  as  long  as  we  have  a  totally 
adversary  relationship.  The  association 
will  continue  to  protest  any  abuses  of 
what  it  considers  over-reaction.  I  think 
that  part  of  the  problem  is  that  photog¬ 
raphers  now  have  a  greater  ability  to 
cover  what  the  police  are  doing — there 
are  more  police  monitors  in  photog¬ 
raphers’  cars,  there  is  better  equipment. 
And  there  is  a  generation  of  photog¬ 
raphers  on  the  street  today  whose  intro¬ 
duction  to  society  was  during  the  time  of 
great  civil  disobedience.” _ 


equipment  may  be  installed  or  removed 
only  when  the  court  is’ not  in  session. 
Television  film  magazines  and  still 
cameras  may  be  loaded  or  reloaded  and 
lenses  changed  in  the  courtroom  only 
when  the  court  is  not  in  session. 

The  media  will  demonstrate  in  ad¬ 
vance  at  the  request  of  the  presiding 
judge  and/or  media  pool  coordinator,  any 
equipment  that  is  to  be  utilized  in  order 
to  cenify  that  it  meets  noise  and  light 
criteria  defined  in  the  guidelines. 

Still  cameras  are  to  be  standard  35mm 
professional  quality,  single  lens  reflex  or 
rangefinder,  in  good  repair.  No  camera 
that  makes  noise  in  excess  of  what  a 
professional  camera  would  normally 
make  will  be  permitted. 

General  technical  specifications  are 
that  2  still  photographers,  each  with  a 
reasonable  amount  of  equipment,  and  2 
television  cameras  will  be  permitted  to 
cover  any  court  proceeding.  Each  televi¬ 
sion  camera  will  be  permitted  only  one 
operator. 

Only  one  audio  system  for  radio 
broadcasting  purposes  would  be  al¬ 
lowed.  However,  a  pickup  distribution 
box  would  be  allowed  outside  the  im¬ 
mediate  courtroom  area  in  the  event 
more  than  one  broadcaster  is  interested 
in  the  audio  feed. 

Video  tape  recording  and  other  elec¬ 
tronic  equipment  not  a  component  part  of 
a  television  camera,  is  to  be  located  in  an 
area  remote  from  the  court,  as  approved 
by  the  court  and/or  the  media  pool  coor¬ 
dinator. 

As  with  still  cameras,  television  and 
audio  equipment  must  not  produce  dis¬ 
tracting  sounds  and  no  artificial  lighting 
device  of  any  kind  shall  be  employed. 
Still  photographers  will  not  be  allowed  to 
use  motor  drives  on  their  cameras. 

With  concurrence  of  the  presiding 
judge,  modifications  and  additions  may 
be  made  in  light  sources  existing  in  the 
court  facility,  provided  such  modifica¬ 
tion  or  additions  are  installed  and  main¬ 
tained  at  the  expense  of  media  pool 
members. 

Guidelines  on  the  operation  of  the 
camera  pool  state  that  members  of  the 
still  photography  pool  and  the  television 
pool  among  themselves  arrange  their 
particular  pool  procedures.  All  expenses 
are  to  be  shared  equally  among  each 
pool’s  members. 

Detailed  guidelines  for  still  photogra¬ 
phy  include:  all  film  processing,  editing 
and  print-making  will  take  place  in  the 
city  where  the  court  facility  is  located, 
(Continued  on  pufte  16) 
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(Continued  from  page  15)  Florida  camera/courtroom  decision  upcoming 

unless  another  is  specifically  agreed  to 
by  all  pool  members.  Handling  of  pool 

film  is  to  be  in  timely  fashion,  with  con-  The  Supreme  Court  of  Florida,  which  buttressed  by  the  First  and  Sixth 

sideration  given  to  ail  members’  dead-  allowed  a  one-year  experiment  with  Amendments  to  the  United  States  Con- 

lines.  cameras  in  the  courtrooms  of  the  state,  is  stitution,  and  a  common  law  heritage 

All  black  and  white  photos  and  all  receiving  written  arguments  and  support-  which  precedes  the  Constitution  itself, 
color  transparencies  taken  by  the  pool  ing  materials  until  July  31  from  pro-  “Post-Newsweek  has  sought  only  that 
photographers,  will  be  made  available  to  ponents  and  opponents  to  modification  access  proved  to  others — the  right  to  be 

any  and  all  legitimate  news  organizations  of  the  Code  of  Judicial  Conduct  permit-  present  at  public  proceedings  and  to  re- 

at  fair  and  reasonable  cost.  All  negatives  ting  such  coverage  to  continue.  port  proceedings  without  disruption.” 

and  all  color  transparencies  belong  to  the  All  media  participants,  other  parties  xhe  report  filed  by  Steel  Hector  & 

photographer  or  the  parent  news  organi-  and  participants  in  the  experiment  have  Davis,  Miami  law  firm,  and  signed  by 
zation  and  shall  be  returned  to  them  at  until  that  date  to  furnish  the  Court  with  a  Talbot  D’Alemberte,  Donald  M. 
the  conclusion  of  the  court  proceeding,  report  of  their  experiences  and  views.  Middlebrooks,  and  Susan  E.  Wills  traces 
The  pool  terminates  60  days  after  the  A  court  decision  is  expected  in  Sep-  a  history  of  the  American  Bar  Associa- 
court  proceeding  was  originally  photo-  tember.  tion’s  suggested  prohibitions  against 

graphed  and  owners  of  the  film  are  re-  Post-Newsweek  Stations,  Florida,  cameras  in  the  courtroom.  The  report 

leased  from  pool  rules  that  require  ser-  Inc.  filed  a  petition  in  1975  with  the  Su-  also  contains  a  section  on  the  increasing 
vicing  of  pool  photographs  to  requesting  preme  Court  of  the  state  for  a  change  in  number  of  states  taking  “a  fresh  look  at 
media.  the  judicial  code  to  allow  cameras — and  access  for  cameras”  and  an  evaluation  of 

All  reasonable  requests  for  black  and  that  action,  after  an  exhaustive  two-year  the  Florida  experimental  program  from 
w  hite  photographs  and  color  transparen-  study,  led  to  the  experimental  program,  the  viewpoint  of  participants, 
cies  shall  be  met,  with  pool  members  or  Post-Newsweek  attorneys  have  filed  a  Post-Newsweek’s  report  states,  "Any 

their  agents  picking  up  at  pool  darkroom  108-page  evaluation  of  the  pilot  year  with  examination  of  camera  access  to  the 

facilities.  Pool  members  are  to  be  given  arguments  and  recommendations  for  courtroom  must  begin  with  the  threshold 

opportunity  to  take  a  second  look  at  all  permanent  camera  coverage.  of  compatibility  with  principles  of  fair 

negatives  and  transparencies  produced  “Judicial  precedent  demonstrates  that  trial  guaranteed  by  our  federal  and  state 
by  the  pool  photographer  and  to  order  camera  coverage  does  not  violate  due  constitutions. 

additional  photographs.  process,”  the  Post-Newsweek  report  “Review  of  Judicial  precedent  demon- 

When  more  than  2  still  photographers  declared.  “There  is  also  judicial  prece-  strates  that  the  presence  of  cameras  at 

desire  to  be  the  courtroom  photographer,  dent  which  demonstrates  that  there  are  judicial  proceedings,  under  proper 

the  media  pool  coordinator  will  draw  important  values  inherent  in  the  public  guidelines,  is  consistent  with  principles 

straws  to  determine  the  order  in  which  trials — values  which  are  promoted  by  of  process.  Courts  which  have 

each  photographer  will  be  permitted  to  allowing  access  to  cameras.  studied  the  impact  of  camera  coverage 

cover  a  segment  of  the  court  proceeding.  “The  public  has  a  fundamental  right  of  on  the  conduct  of  a  trial  have  concluded 
A  segment  in  the  guidelines  is  defined  as  access  to  judicial  proceedings,  a  right  (Continued  on  page  48) 

a  morning,  afternoon,  or  night  session. _ 

In  any  event,  a  news  organization  w'ill 

not  be  permitted  more  than  one  photog-  photographers  and  camera  space  and  don’t  want  to  be 

rapher  functioning  as  the  courtroom  operators  shall  be  appropriately  attired  crowded” — when  either  wants  to  be 
photographer  at  any  one  time — the  ex-  in  a  manner  that  reflects  positively  upon  alone  after  a  particular  stressful  day. 
ception.  of  course,  being  if  only  one  profession.  Any  profession  is  full  of  its  own  kind 

news  organization  expresses  interest  in  Any  photographer  or  camera  operator  of  stress  and  photojournalism  has  its 
covering  a  particular  proceeding.  Then,  who  tails  to  abide  by  all  rules  and  provi-  stress  with  editors,  deadlines,  peer 
that  organization  may  occupy  both  photo  sions  of  the  camera-in-the-courtroom  competition,  technical  changes,  and  con- 
positions  until  another  asks  to  partici-  order  will  be  barred  from  participation  in  tests,  Calof  noted, 
pate.  the  pool.  Further,  if  the  rule  violation  is  The  symptoms  of  stress  are  chronic 

All  pool  members  desiring  to  be  the  deemed  willful,  the  organization  for  muscular  tension,  body  aches  and  pains, 
court  photographer  must  have  a  profes-  whom  the  offending  photographer  or  dysfunctional  work  and  social  behavior, 
sionally  qualified,  fully  equipped  photog-  camera  operator  is  the  representative,  anxiety,  headaches,  irritability,  binge 
rapher  physically  present  at  the  straw-  will  be  barred  from  further  participation  behavior.  And  inability  to  cope  with 
drawing  session  prior  to  the  start  of  the  f^e  pool  coverage  of  that  particular  stress  can  lead  to  life  threatening  illness, 
first  court  session  each  day.  court  proceeding.  Calof  warned. 

The  guidelines  call  for  the  pool  During  education  day  sessions,  the  In  a  discussion  of  better  composition 
member  desiring  photo  or  television  convention  heard  a  wide-ranging  group  in  photos,  Walter  Heun,  manager  of  spe- 
coverage  to  give  timely  notice,  generally  of  speakers  on  how  to  deal  with  stress,  cial  sales  and  services.  Leitz  Inc.  spoke 
24  hours  in  advance,  to  the  presiding  improve  composition  and  lighting,  and  in  praise  of  viewfinders.  “Our  view- 
judge  who  will  notify  the  pool  coor-  the  future  of  photography.  finder  is  the  greatest  tool  we  have  .  .  . 

dinator.  David  Calof,  clinical  hypnotherapist.  “Wait  for  that  one  moment  .  .  .  Most 

In  event  circumstances  do  not  allow  in  an  unusual  convention  session,  put  the  pictures  are  so  full  of  angles,  shapes  and 

normal  notification  to  the  judge,  the  pool  audience  through  relaxation  exercises.  forms  that  they  are  totally  ineffective.’ 

member  must  do  so  as  soon  as  practical.  Wives  of  the  male  photographers  were  Greg  Cooke,  CBS  cameraman  for  “60 
The  first  qualified  photographer  to  ar-  invited  to  attend  the  session  in  the  inter-  Minutes,”  said  that  all  the  equipment  in 

rive  at  the  court  will  assume  the  pool  est  of  improving  family  relationships.  the  world  won’t  do  any  good.  “You  have 

photographer  position,  prior  to  the  arri-  In  terms  of  the  family  ground  rules  for  8t>t  fo  make  the  ultimate  decision,”  he 
val  of  the  media  coordinator,  who  then  communication  Calof  told  the  photog-  fold  photographers  in  urging  they  try 
arranges  required  coverage.  raphers  that  it  was  difficult  to  watch  all  to  capture  essence  of  television  or  still 

The  guidelines  declare  in  a  group  of  the  things  they  had  to  watch  and  not  be  photography  without  being  part  of  the 

points  labelled  “miscellaneous”  that:  affected.  action. 

Proper  courtroom  decorum  shall  be  He  suggested  that  couples  decide  on  William  Garrett,  associate  editor  of 

maintained  by  all  media  pool.  some  signal  when  they  need  “some  (Continued  on  page  37) 
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Print  up,  tv  down, 
says  C&W  president 


By  Michael  M.  Murphy 

After  charting  a  number  of  key  societal 
trends,  and  following  a  series  of  studies 
on  consumer  attitudes,  the  New  York- 
based  Cunningham  &  Walsh  advertising 
agency  believes  that  print  advertising, 
which  has  been  rocked  by  the  increasing 
penetration  and  dominance  of  television, 
will  regain  an  important  share  of  adver¬ 
tisers'  media  dollars,  taking  this  business 
away  from  tv.  Carl  W.  Nichols,  C&W’s 
chairman  of  the  board,  said,  “I  won't  go 
so  far  as  to  predict  the  decline  and  fall  of 
tv,  but  there's  certainly  a  stronger  and 
brighter  future  for  the  print  media.  It 
simply  has  to  become  more  up-front  in 
our  marketing  thinking,  and  its  growth 
undoubtedly  will  be  at  the  expense  of 
tv." 

Nichols'  projections  for  the  print 
media  are  based,  in  part,  on  a  consumer 
study  in  which  the  agency  recently  re¬ 
cruited  15  different  couples,  from  15  dif¬ 
ferent  cities,  with  characteristics  repre¬ 
senting  what  sociologists  call  the  "broad 
middle-class  Americans:"  an  average 
annual  income  of  $20,000;  the  wife  works 
either  part-time  or  full-time  in  about 
one-half  of  these  families;  they  have  2  or 
3  children;  most  are  high-school 
graduates  or  have  attended  college;  and 
other  “middle-class"  indicators.  Ac¬ 
cording  to  Jerry  Ohlsten,  C&W's  direc¬ 
tor  of  research,  these  15  couples  repre¬ 
sent,  qualitatively,  30%  of  all  families, 
with  38%  of  the  buying  power.  Called  the 
first  “national  consumer  conference," 
the  agency  flew  the  couples  to  South- 
bury.  Conn.,  for  a  3-day  conference, 
where  agency  researchers  examined 
their  reactions  to  the  present  economy 
and  its  effect  on  their  families.  Because 
the  study  was  qualitative,  the  findings 
are  not  “statistically  projectable,"  ac¬ 
cording  to  Nichols,  but  an  additional 
500-Family  telephone  survey,  conducted 
by  the  agency  among  other  “middle- 
class"  Americans,  indicates,  as  Nichols 
puts  it,  that  “most  of  what  we  learned 
from  our  in-depth  discussion  was 
reasonably  accurate  and  representa¬ 
tive." 

During  the  conference,  the  agency 
discovered  that  womens'  roles  are 
changing  significantly,  vis  a  vis  the 
American  family,  and  that  “she  not  only 
controls  supermarket  shopping,  as  we  al¬ 
ready  knew,"  according  to  Nichols, 
“but  she  also  has  a  larger  voice  than  we 
imagined  in  planning  and  controlling  the 
purchase  of  big  ticket  items  like  cars, 
houses,  vacations,  educational  funds, 
major  appliances  and  savings  accounts." 
Nichols  said  that  “Middle-Americans," 
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because  of  inflation,  make  most  of  their 
purchases  after  conservative  preplan¬ 
ning.  and  “you  couple  this  with  known 
facts  that  working  women  watch  less  TV 
and  spend  more  time  reading  than  non¬ 
working  women,  print  advertising  must 
become  more  important  than 
ever  .  .  .  Mid-America  is  reading  more 
in  a  search  for  more  helpful  product  in¬ 
formation  which  most  commercials  sim¬ 
ply  can't  provide  in  30  seconds." 

Ohlsten  states  that  the  agency  study 
uncovered  some  other  “sobering"  at¬ 
titudes,  among  these  consumers,  with 
broad  implications  for  American  society: 

•  “There  has  been  a  general  re¬ 
trenchment  in  terms  of  products  these 
families  buy,  and  a  reassessment  of  their 
values  and  needs  as  consumers. 

•  “An  attitude  of  deep  scepticism  has 
emerged — toward  the  government,  the 
manufacturer,  and  advertising.  There 
appears  to  be  an  overall  shrinking  of  the 
American  dream — a  new  car,  a  bigger 
house,  college  education  for  the  chil¬ 
dren,  all  seem  to  be  out  of  reach. 

•  “There  is  more  resistance  to  im¬ 
pulse  purchasing." 

Ohlsten  believes  that  the  emergence  of 
the  “working  housewife,"  motivated  to 
join  the  work  force  out  of  economic 
necessity,  has  “dramatic  implications" 
for  advertising  content  and  media:  “Re¬ 
search  will  have  to  determine  the  answer 
to  the  complex  issue  of  what  motivations 
trigger  purchase  behavior  among  women 
who  now  are  juggling  the  roles  of 
employe,  homemaker,  and  mother 
.  .  .  and  the  print  media  will  become 
much  more  important  in  reaching  this 
new  woman  on  the  American  scene." 


Marketing  program 
planned  by  lamb  co. 

Dudley- Anderson- Yutzy  Public  Rela¬ 
tions  Inc.  has  been  named  by  the  New 
Zealand  Lamb  Company,  Inc.  fora  mar¬ 
keting  research  and  promotion  program. 

The  announcement  was  made  by 
Graeme  Lindsay,  executive  vicepresi¬ 
dent  of  the  New  Zealand  Lamb  Com¬ 
pany,  Inc.,  which  is  responsible  for  mar¬ 
keting  all  the  New  Zealand  Lamb  con¬ 
sumed  in  the  U.S. 

Jean  Schoonover,  president  of  D-A-Y, 
said  that  the  program  for  the  New  Zea¬ 
land  Lamb  Company  was  particularly 
exciting  because  it  would  draw  on  the 
agency's  entire  range  of  marketing, 
counseling  and  advertising  services. 


Shopping  centers 
outdraw  downtown 

In  an  average  week  more  Americans 
do  some  of  their  purchasing  at  a  shop¬ 
ping  center  than  at  the  combined  total  of 
all  other  shopping  locations. 

This  is  the  major  finding  from  a  recent 
study  by  R.  H.  Bruskin  Associates  of  the 
current  shopping  habits  of  the  American 
people. 

Conducted  on  a  national  basis,  the 
study  was  based  on  approximately  2,500 
personal  in-home  interviews  with  male 
and  female  adults. 

The  study  indicated  that  62%  of  all 
people  had  visited  a  shopping  center  or 
mall  during  the  past  week  compared  with 
29%  who  had  shopped  in  a  downtown 
location.  About  1 1%  had  shopped  at  a 
catalog  store,  5%  at  a  Flea  Market  and 
5%  at  a  Farmer's  Market  during  that 
same  period. 

A  comparison  of  the  two  major  types, 
shopping  center  and  downtown  loca¬ 
tions,  shows  the  following  demographic 
differences: 

•  Women  show  a  strong  preference 
for  shopping  centers.  Some  68%  visited  a 
center  within  an  average  week,  com¬ 
pared  with  only  3 1%  who  do  any  shop¬ 
ping  in  a  downtown  area. 

•  Shopping  centers  appear  to  be 
somewhat  strongest  in  appeal  in  the 
western  region  of  the  U.S.  with  about 
66%  of  all  people  in  that  area  visiting  a 
center  in  an  average  week.  This  com¬ 
pares  with  just  under  60%  in  the  North¬ 
east. 

•  People  in  higher  income  groups 
(over  $20,000  income  per  year)  are  far 
more  likely  to  be  shopping  center  cus¬ 
tomers.  Some  72%  of  this  group  visited  a 
shopping  center  while  only  29%  did  any 
shopping  downtown. 

•  About  68%  of  all  college  educated 
people  shopped  at  a  center  while  only 
30%  of  this  same  group  visited  a 
downtown  location. 

•  Non-whites  seem  to  be  an  important 
factor  in  the  survival  of  downtown  areas. 
Almost  32%  shopped  downtown  com¬ 
pared  with  only  43%  who  visited  a  shop¬ 
ping  center. 

Flea  Markets  were  found  to  have  a 
fairly  strong  appeal  to  the  well-educated, 
affluent  adults. 


To  buy  stock 

Washington  Post  Company  said  that 
its  directors  have  authorized  the  com¬ 
pany  to  acquire  up  to  300,000  shares  of 
its  Class  B  common  stock,  primarily 
through  block  purchases.  The  company 
did  not  announce  a  ceiling  price  or  a  time 
limit  on  the  purchases.  The  company  has 
outstanding  approximately  1.5  million 
Class  A  shares  and  6.5  million  Class  B 
shares. 
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Boston  agency  wins 
best  newspaper  ad 

Arnold  &  Company  received  a  First 
Place  award  for  its  newspaper  advertis¬ 
ing  from  the  Advertising  Club  of  Greater 
Boston  at  its  18th  Annual  Hatch  Awards. 

The  award  reflects  the  judges’  feeling 
that  this  was  the  best  piece  of  newspaper 
advertising  done  in  New  England  all 
year. 

Cutout 

breakfast  hmch 
and  dinner. 
And  save  950 


Top  ad 

The  client  that  benefitted  from  Ar¬ 
nold’s  work  was  Colonial  Provision 
Company,  maker  of  a  line  of  meat  prod¬ 
ucts  including  “Fenway  Franks”  and 
“Yankees  Franks.”  The  winning 
advertisement,  a  full  page  coupon  ad, 
captured  the  readers’  attention  with  a 
headline  that  read.  “Cut  out  breakfast, 
lunch  and  dinner.  And  save  950.”  The  ad 
ran  in  major  New  England  newspapers. 

Creative  credits  for  the  winning  Colo¬ 
nial  ad  go  to  Mark  Myers  and  Judy  Casey 
for  copy  and  to  Bob  Wilcox,  art  director. 

Arnold  &  Company  is  a  full-service 
Boston-based  advertising  agency  han¬ 
dling  a  variety  of  accounts  including 
Nabisco  Confections.  McDonald’s  Res¬ 
taurants  and  the  Nashua  Corporation. 

Founded  in  1946,  Arnold  &  Company 
is  one  of  the  leading  forces  in  the  New 
England  advertising  scene,  with  annual 
billings  in  excess  of  $17-million. 

Roth  promoted 

John  F.  Roth — moved  up  to  senior 
supervisor  in  the  media  department  of 
deGarmo  Inc.  of  New  York.  Roth, 
whose  advertising  media  career  began  in 
1970  with  Benton  &  Bowles,  New  York, 
as  a  media  planner,  has  been  with  de¬ 
Garmo  since  1974. 


GOLDEN  OCCASION— Charles  G. 
Iwanicki,  left,  advertising  director, 
Meriden  (Conn.)  Record-Journal  and 
past  president  of  New  England  News¬ 
papers  Advertising  Executives  Associ¬ 
ation,  receives  plaque  from  George  F. 
White,  advertising  manager,  the 
Patriot-Ledger,  Quincy,  Mass.,  current 
president  of  that  association,  at  recent 
summer  meeting,  for  Iwanicki's  50 
years  in  the  newspaper  business. 


Sports  section  ads 
recruit  ad  salesmen 

Ever  think  of  advertising  for  a  sales¬ 
person  in  the  sports  section? 

A1  Kidd  has  and  says  it  works. 

The  Chicago  regional  manager  of 
Nationwide  Advertising  Service  Inc., 
which  billed  $35  million  in  employment 
recruitment  newspaper  ads  last  year, 
said  he  would  like  to  see  more  of  the  ads 
running  in  the  main  sections  of  papers 
and  not  just  classified. 

“After  all,  a  salesperson  usually  reads 
the  sports  section.  So  why  not  advertise 
there.”  Kidd  said.  “If  you’re  looking  for 
telephone  solicitors,  advertise  in  the 
food  section.  We’re  hunting  for  readers 
who  might  not  read  the  classifieds.” 

“We  need  incentives  (discounts)  from 
newspapers  to  do  more  of  this  type  of 
advertising.”  Kidd  added. 

Over  80  percent  of  Nationwide’s 
employment  ads  are  display. 


Adults  find  ads 
more  helpful  now 

People  feel  that  the  advertising  they 
are  currently  exposed  to  is  more  helpful 
to  them  than  the  advertising  of  about  5 
years  ago. 

This  is  a  major  finding  of  a  new  study 
about  advertising  for  eight  different 
product  categories. 

The  study  was  conducted  by  R.H. 
Bruskin  Associates  during  April,  1978. 
and  was  based  on  over  2,500  personal 
interviews  with  a  national  sample  of  male 
and  female  adults. 

The  eight  categories  covered  were:  air¬ 
lines.  automobiles,  banks,  clothing, 
drugs  (non- prescription),  food,  insurance 
and  tobacco. 

For  each  category  respondents  were 
asked  whether  they  felt  today’s  advertis¬ 
ing  was  more  helpful,  less  helpful  or 
about  as  helpful  to  them  as  it  was  some  5 
years  ago. 

In  all  cases  respondents  reported  that 
today’s  advertising  was  more  helpful  to 
them  than  the  advertising  of  the  past. 
The  levels  for  all  product  groups  are 
shown  in  the  chart  below. 

Information  provided  in  advertising 


for  food  products  is  considered  more 
helpful  by  45%  of  all  respondents  while 
only  7%  consider  it  less  helpful  than  in 
the  past.  This  results  in  a  net  difference  of 
+38%. 

A  similar  situation  is  shown  for  airline 
advertising — 43%  say  it  is  more  helpful, 
5%  less  helpful.  Net  Difference,  38%. 

Automobiles,  banks  and  non¬ 
prescription  drug  items  all  show  a  net 
difference  of  about  +30%.  Clothing  is 
close  behind  with  a  difference  of  +28%. 

Insurance  advertising  is  considered 
more  helpful  by  28%  and  less  helpful  by 
9%,  a  net  difference  of  only  19%. 

Tobacco  products  advertising  is  found 
to  be  more  helpful  by  22%  of  all  respon¬ 
dents  and  less  helpful  by  20%.  This  dif¬ 
ference  of  +2%  is  by  far  the  smallest  of 
the  eight  categories  covered  in  this 
study. 

The  study  demonstrated  that  women, 
in  all  cases,  view  advertising  as  more 
helpful  than  do  men. 

Younger  people,  more  so  than  older 
people,  tend  to  find  advertising  for  these 
product  categories  more  helpful. 

There  is  also  an  indication  in  this  study 
that  higher  income  and  better  educated 
people  are  more  likely  than  others  to  feel 
that  advertising  today  is  informative. 


REACTION  TO  ADVERTISING  NOW  VERSUS  5  YEARS  AGO 


Now  More 
Helpful 


Advertising  For  .  .  . 

Food  .  45% 

Airlines  .  43 

Automobiles  .  40 

Drugs  (non-prescription)  40 

Banks  .  38 

Clothing  .  35 

Insurance  .  28 

Tobacco  .  22 


Now  Less 

Now  About 

Don’t 

Helpful 

Same 

Know 

7% 

46% 

2% 

5 

49 

3 

9 

49 

2 

10 

48 

2 

7 

53 

2 

7 

56 

2 

9 

60 

3 

20 

54 

4 
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CBS  News:  myth  a  minute 


CBS  news  correspondent  Hughes  Rudd,  during  the 
airing  of  “The  Business  of  Newspapers,”  professed  to 
perceive  an  “odd  and  rather  sinister”  development  in 
the  news  industry. 

That  “odd  and  rather  sinister”  development  of  which 
Rudd  spoke  was  the  concentration  of  power  in  the 
hands  of  a  few  newspaper  chains.  The  trouble  is,  he 
trained  the  CBS  electronic  eye  on  the  wrong  target. 

It  is  the  concentration  of  news-shaping  power  in  the 
hands  of  the  network  few  which  alarms  us  —  and  ought 
to  alarm  all  Americans. 

Using  that  power,  the  networks  can  pass  off  as  “ob¬ 
jective”  reporting  such  programs  as  “The  Business  of 
Newspapers.” 

Rudd,  that  folksy  eminence  of  electronic  journalism, 
told  a  television  audience  Friday  night  that  he  felt  a  lit¬ 
tle  uneasy  from  time  to  time  because  he  had  left  print 
journalism  for  the  lure  of  the  camera. 

There  are  times  when  those  of  us  who  remain  in  our 
inky  trenches  ought  to  feel  not  a  little  grateful  that  Mr. 
Rudd  chose  as  he  did.  We  did,  Friday  night,  for  exam¬ 
ple,  during  the  CBS  news  special  “The  Business  of 
Newspapers,”  which  Mr.  Rudd  hosted. 

Because  in  the  nine  minutes  Mr.  Rudd  and  his 
associates  of  CBS  devoted  to  us  in  Panax  newspapers, 
we  counted  no  fewer  than  six  major  errors  and  several 
minor  ones. 

•  Rudd  said  a  Panax  editor  was  fired  because  he 
refused  to  front-page  two  stories  sent  from  Panax  head¬ 
quarters.  That  is  not  true.  The  editor  was  fired  because 
he  refused  to  accept  the  principle  that  the  boss  is  enti¬ 
tled  the  final  say  as  a  matter  of  principle.  No  Panax 
editor  was  fired  for  refusing  those  —  or  any  other  — 
stories. 

It  is  surprising  that  Mr.  Rudd  would  broadcast  this 
oft-repeated  error  inasmuch  as  the  editor  himself 
acknowledged,  right  there  on  Mr.  Rudd’s  own  cameras, 
what  really  had  happened. 

•  Rudd  said  the  two  stories  had  been  sent  by  John 
McGoff,  Panax  president.  That  is  not  true.  Mr.  McGoff, 
in  fact,  was  out  of  the  country  at  the  time  and  learned 
of  the  stories  —  and  the  surrounding  flap  —  only  when 
he  returned. 

•  Rudd  said  the  two  stories  were  sent  with  orders  they 
be  run  on  the  front  page.  That  is  not  true.  They  were 
sent  with  the  suggestion  they  be  used  “front  page  if 
possible.”  The  fact  is  that  a  number  of  editors  chose  to 
ignore  both  stories  altogether  and  none  of  them  was 
disciplined  in  any  way  whatsoever. 

•  Rudd  said  the  two  stories  in  question  were 
characterized  as  “shoddy  and  irresponsible”  by  Sigma 
Delta  Chi,  the  professional  journalism  society.  That  is 
not  true.  In  fact,  they  were  so  characterized  by  the 
editor  of  the  society’s  magazine,  in  a  column  he  wrote 
without  so  much  as  bothering  to  check  with  Panax. 
There  are  those,  we  suppose,  who  might  even  call  that 
shoddy  and  irresponsible  journalism. 

By  the  by,  the  essential  point  of  one  of  the  stories  in 
question  was  confirmed  later  by  none  less  than  James 
Earl  Carter  —  on  nationwide  television! 

•  Rudd  said  neither  Panax  nor  its  president,  John 
McGoff,  would  consent  to  discuss  the  matter  with  him. 
Strangely,  Mr.  Rudd  failed  to  say  that  Mr.  McGoff  had 
wasted  an  entire  morning,  July  11,  1977,  on  the  film¬ 


ing  of  a  45  minute  interview  with  a  CBS  crew.  Mr.  Rudd 
must  have  known  that  we  had  repeatedly  called  the  net¬ 
work’s  attention  to  that  interview  and  the  fact  that  they 
had  never  used  it.  We  wondered  then,  and  we  wonder 
now,  whether  CBS  didn’t  use  that  interview  because  in 
it  Mr.  McGoff  had  so  effectively  belled  the  CBS  cat. 

•  Rudd  said  a  so-called  citizens’  group  for  “responsi¬ 
ble  journalism”  in  Escanaba  had  continued  meeting 
through  the  year  in  an  effort  to  win  back  some  “local 
autonomy”  (?)  for  our  Escanaba  paper.  The  fact  is  that 
since  the  committee’s  “media  event  meeting”  —  the  one 
called  for  the  convenience  of  CBS  cameras  Oct.  6  —  the 
self-styled  vigilantes  have  held  exactly  one  meeting.  We 
understand  they  number  all  of  100  or  so  dues  paying 
members  out  of  a  population,  in  the  area  served  by  the 
Escanaba  Daily  Press,  of  80,000. 

CBS  did  manage  once  to  capture  the  spirit  of 
Escanaba  during  the  nine  minutes  it  devoted  to  that 
Michigan  city.  That  was  when  it  focused  on  the 
Escanaba  high  school  band  going  through  its  peppy 
paces. 

We,  in  Panax,  are  not  ruffled  by  this  kind  of  slapstick 
“reporting”  anymore,  we  imagine,  than  are  our  col¬ 
leagues  in  other  leading  newspaper  organizations 
superficially  examined  in  CBS’s  Friday  night  special. 

Nor,  normally,  would  we  respond  were  it  not  for 
another  reason,  one  which  disturbs  us  deeply,  and  one 
which  we  believe  must  disturb  all  thinking  Americans. 

Mr.  Rudd  professed  to  feel  concerned  about  what  he 
called  the  concentration  of  power  in  too  few  hands  over 
the  flow  of  news  in  America.  He  professed  this, 
remember,  over  the  CBS  television  network. 

How  very  interesting. 

Has  Mr.  Rudd  ever  bothered  to  read  any  of  the  con¬ 
tracts  which  CBS  inflicts  upon  its  affiliated  stations? 
Well,  we  have. 

And,  those  contracts  convert  the  affiliateds  into 
“slave  stations”  in  the  matter  of  network  news. 
Specifically,  a  local  station  is  forbidden  to  change  so 
much  as  a  bleep  in  a  network  news  show. 

Now  that  is  concentration  of  power,  concentration  in 
the  hands  of  the  5  or  6  persons  at  CBS  and  the  other  net¬ 
works  who  shape  —  from  afar  —  the  news  programs 
too  many  Americans  rely  on  for  basic  information. 

By  contrast  anyone  even  vaguely  familiar  with  how 
newspapers  are  put  together  knows  that  it  is  ridiculous 
to  imagine  that  the  scores  and  scores  of  judgments  and 
decisions  which  editors  must  make  each  and  every  day 
could  be  made  for  them  from  afar.  The  real  issue  here  is 
not  whether  publishers,  local  or  otherwise,  ought  to 
run  their  papers  by  remote  control,  but  rather  whether 
those  publishers  ought  not  also  have  access  to  the  pages 
of  the  newspapers  they  publish. 

It  would  appear,  therefore,  that  it  would  behoove 
Americans  to  consider  where  the  “odd  and  sinister” 
developments  are  actually  taking  place. 

We  believe  the  clear  and  present  danger  lies  not 
within  the  newspaper  industry,  but  in  the  concentra¬ 
tion  of  power  at  the  major  television  networks. 

(This  advertisement,  paid  for  by  Panax  Corporation,  is  a 
reprint  of  an  editorial  published  in  the  July  16, 1978  editions 
of  Michigan’s  Upper  Peninsula  Sunday  Times,  a  Panax 
newspaper.) 


LINE-CASTING  MACHINES— With  metal  saw  in  fore¬ 
ground,  three  of  the  New  York  Times'  65  line-costing 
machines  stand  lifeless.  Machines  were  sold  to  outside 
buyers;  some  will  be  stripped  for  spore  ports,  others  recon¬ 
ditioned  and  resold  to  hot-metol  printers. 


COMPOSING  ROOM — The  New  York  Times'  new  compos¬ 
ing  room  keeps  o  few  IBM  Selectric  typewriters  for  OCR 
scanning,  while  the  balance  of  keyboarding  is  done  on 
Data  Disc  VDT's  and  Harris  1 740  models. 


New  York  Times  converts 
to  cold  type  printing 


With  its  issue  of  July  2,  1978,  the  New 
York  Times  cut  its  last  ties  to  the  tradi¬ 
tional  19th-century  process  of  hot-metal 
typesetting.  Within  one  day  the  paper 
made  obsolete  not  only  its  linotype 
machines,  proof  presses  and  makeup 
banks  but  also  its  entire  stereotype  de¬ 
partment  and  Monotype  materials- 
casting  section. 

Then,  like  a  butterfly  emerging  from 
its  chrysalis,  the  “new”  all  cold-type, 
pasted-up  issue  of  July  3  made  its  ap¬ 
pearance.  A  box  on  page  one  noted  the 
changeover,  and  the  paper  explained  the 
process  of  electronic  typesetting  to  its 
readers  in  a  major  story  “The  Times  En¬ 
ters  a  New  Era  of  Electronic  Printing.” 
There  was  also  a  feature  article  on  the 
changing  era  for  the  paper’s  com¬ 
positors,  called  “How  It  Was,  How  It 
Is.” 

“How  It  Is”  was  perhaps  best  expres¬ 
sed  in  a  chalked  graffiti  on  a 
stereotyper’s  casting  machine  in  the 
pressroom  basement  the  night  of  the 


changeover:  “Hot  Lead  Is  Dead — but 
We’re  Not  Rooters  for  Computers.”  The 
stereotypers  have  guaranteed  jobs  at  the 
Times,  but  the  rapid  death  of  their  tradi¬ 
tional  craft  seemed  to  stun  a  few  of  them. 
Some  are  being  retrained  to  process  the 
Letterflex  plates  that  are  made  of  flexible 
thin  steel  and  plastic,  and  which  the 
Times  will  use  on  its  rotary  letterpresses 
from  now  on.  These  replace  the  45- 
pound  lead  shells  the  stereotypers  used 
to  cast. 

Other  stereotypers  are  now  working  in 
the  Time’s  offset  printing  plant  in 
Carlstadt,  N.J.,  where  they  process 
plates  and  negatives.  Soon  they  will  be 
handling  the  Lasermasks  (negatives 
made  without  cameras)  produced  by  the 
paper’s  newly  installed  LogE  Scanner. 

The  Times  plans  to  use  its  LogE  Scan 
machine  to  make  Letterflex  plates  for 
letterpress  printing  in  its  basement  press¬ 
room  in  New  York,  and  also  simultane¬ 
ously  make  laser  masks  for  offset  print¬ 
ing  plates  in  its  New  Jersey  pressroom. 


THE  BEST  KEEPS  GETTING  BETTER 

Complete  TV  Listings 

'  Any  Width 

•  Any  Font 
>  Any  Point  Size 

Complete  TV  Booklets 

•  With  Your  Logo 
Feature  Package 

•  TV  News 

•  Feature  Articles 

•  Profiles 

•  Puzzles  S  Quizzes 

•  Halftone  Photographs 


COMPUTER-TO-COMPUTER 

By  DataNews.  DataFeature.  DataSoeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


mWIIAIA 

Quaker  Village  •  Glens  Falls,  New  York  12801 


The  paper  expects  to  print  part  of  its 
daily  run  by  letterpress  in  New  York, 
and  the  balance  by  offset  in  New  Jersey. 

Scanning  of  the  pasted-up  pages  will 
be  done  in  the  New  York  City  composing 
room.  Impulses  from  the  scanner 
machine  will  travel  simultaneously  to  the 
Letterflex  machines  in  the  Times’s  43d 
Street  basement,  and  by  microwave 
transmission  to  the  Carlstadt  plant  10 
miles  away. 

The  Times  uses  a  customized  Harris 
25(K)  Copy  Processing  System  for  its  new 
typesetting  method,  coupled  to  the  MOD 
Metroset  for  output.  Consisting  of  six 
computers  within  one  overall  system,  the 
Harris  2500  allows  data  entry  and  word 
storage  from  up  to  325  video  display  ter¬ 
minals. 

Most  of  The  Times’s  reporters  have 
now  been  retrained  to  use  VDT  terminals 
to  set  their  own  stories.  Once  the  report¬ 
er’s  original  keystrokes  used  in  writing  a 
story  have  been  captured  in  computer 
storage,  editors  can  call  up  and  work  on 
the  reporter’s  story  directly  on  their 
video  screens — deleting,  moving  copy 
blocks  aroung,  styling  the  story  for  line 
width,  writing  heads  and  getting  an  accu¬ 
rate  space  count  in  depth  before  actually 
typesetting. 

The  reporters  and  editors  are  now 
their  own  proofreaders,  and  can  only 
blame  themselves  for  any  “typos”  ap¬ 
pearing  in  their  stories.  The  computer 
can  be  blamed,  however,  for  wrong 
hyphenation — but  this  is  infrequent,  for 
The  Times’s  Fedako  hyphenation  system 
has  proved  to  be  a  very  good  one. 

When  an  editor  OK’s  a  story,  a  simple 
command  at  the  Harris  1740  VDT 
keyboard  puts  the  story  “in  queue.” 
There  it  waits  in  the  computer,  hyphe¬ 
nated  and  justified,  with  head  and  sub¬ 
head  format  instructions  all  included, 
until  its  turn  comes  to  be  composed  elec¬ 
tronically  on  the  MOD  Metroset,  a  CRT 
typesetter. 

The  five  Metroset  units  at  The  Times 
(Continued  on  page  24) 
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Richard  Leonard 
Editor,  Milwaukee  Journal 
and 

National  Board  Member, 
Courses  by  Newspaper 


Gerald  Warren 
Editor,  The  San  Diego  Union 
and 

National  Board  Member, 
Courses  by  Newspaper 


WHYMILLIOHS*  OF 

READERS  FOLLOW  COURSES 

DY 

NEWSPAPER 


Twice  a  year.  Courses  by 
Newspaper  prepares  a  15- 
part  series  on  an  important 
contemporary  topic.  For 
more  information  about 
this  free  program  for  news¬ 
papers  write: 

George  A.  Colburn 
Director 

Courses  by  Newspaper 
University  of  California, 
San  Diego,  Q-056 
La  Jolla,  Ca.  92093 
714/452-3405 


Fall  topic  —  Taxation: 
Myths  and  Realities 
Winter  topic 
Connections; 
Technology  and 
Social  Change 


*More  than  450  news¬ 
papers  regularly  offer 
Courses  by  Newspaper 


Courses  by  Newspaper 


Courses  by  Newspaper  is  funded  by  the  National  Endowment  for  the  Humanities. 


Best  informed 
found  to  rely 
on  newspaper 

Newspapers’  superiority  over  televi¬ 
sion  in  informing  the  public  about  politi¬ 
cal  candidates  has  been  confirmed  in  a 
report  by  researchers  at  the  University 
of  Michigan. 

Results  of  the  study,  titled  “Newspa¬ 
pers,  Television  and  Political  Reason¬ 
ing,”  are  based  on  a  nationwide,  random 
sample  of  more  than  1,800  adults  inter¬ 
viewed  following  the  1974  election. 

People  were  questioned  in  detail  about 
their  reasons  for  favoring  or  opposing 
candidates  in  races  for  the  United  States 
Senate.  Both  voters  and  non- voters  de¬ 
scribed  contenders’  prior  records  in  pub¬ 
lic  office,  issue  stands,  reputation  as  a 
good  representative  of  party  interests, 
image  of  honesty,  and  other  personal 
characteristics. 

In  the  67  different  news  markets  sur¬ 
veyed  in  25  states,  the  number  of  reasons 
people  gave  correlated  highly  with  use  of 
newspapers,  but  correlated  negatively 
with  use  of  television. 

The  study’s  conclusions  disagree  with 
opinion  poll  results  in  which  people 
claim  to  use  television  more  than  news¬ 
papers  for  news.  The  Michigan  survey 


differs  from  earlier  studies  in  that  it  dis¬ 
tinguishes  informed  citizens  from  those 
without  any  knowledge  of  political  af¬ 
fairs,  and  compares  their  use  of  media. 
Under  this  more  stringent  test,  the  im¬ 
portance  of  newspapers  for  disseminat¬ 
ing  information  becomes  apparent. 

Authors  of  the  research  are  Peter 
Clarke  and  Eric  Fredin.  Clarke  is  profes¬ 
sor  and  chairman  of  the  U-M  Depart¬ 
ment  of  Journalism,  where  Fredin  is 
completing  his  doctoral  work  in  mass 
communication  research. 

The  67  news  markets  in  the  survey 
included  large  cities,  suburbs,  towns, 
and  rural  areas.  Clarke  and  Fredin  calcu¬ 
lated  average  levels  of  candidate  infor¬ 
mation  people  held  in  each  market.  They 
correlated  this  against  indexes  describing 
gross  exposure  to  newspapers  and  tele¬ 
vision  and  additional  measures  reflecting 
use  of  these  media  for  political  content. 

Areas  in  which  people  used  newspa¬ 
pers  heavily  emerged  as  well  informed, 
compared  to  markets  with  low  newspa¬ 
per  use.  Heavy  television  areas  were  less 
informed  than  markets  with  light  use, 
though  the  negative  association  fell  just 
short  of  statistical  significance. 

Greater  effectiveness  of  newspapers 
remained  when  the  analysis  controlled 
for  such  other  important  influences,  as 
years  of  education  and  general  interest  in 
politics. 

Results  cannot  be  explained  by  claims 


PIONEER  Profiles 

Jack  Pearson 

Publisher 

fttt 

Nampa,  Idaho 


The  Mews-Tribune 

Caldwell,  Idaho 


"This  year  marks  my  25th  anniversary  in  newspaper ing.  I  started  os  a 
member  of  a  display  ad  staff  in  1953,  progressed  to  advertising  director 
in  1973  then  to  publisher  in  1977.  From  just  the  three  newspapers  I  have 
been  associated  with,  12  people  have  been  promoted  to  the  responsible 
positions  of  advertising  director,  managing  editor  or  publisher,  all  within 
the  past  few  years.  These  advancements  from  within,  the  Pioneer  regard 
for  each  community  it  serves  and  the  continued  upgrading  of  production 
technology  give  us  a  spirit  of  professional  team  pride.  I'm  pleased  to  be 
a  part  of  it." 


Fiomn  SEwsFiiFEns 

Publishing  Dailg  and  Weekly  Newspapers  in  Nine  Slates 
Corporate  Headquarters:  131  Mercer  St.  Seattle,  Wa.  98109 


that  people  simply  do  not  notice  political 
messages  on  television,  according  to  the 
authors.  Data  show  that  people  see  polit¬ 
ical  and  governmental  news  on  televi¬ 
sion.  But  this  exposure  does  not  trans¬ 
late  into  retained  information,  Clarke 
and  Fredin  say. 

Clarke  and  Fredin’s  study  defines  the 
informed  citizen  as  one  who  can  express 
reasons  for  making  political  choices.  But 
the  authors  emphasize  that  their  measure 
succeeds  only  in  tracing  the  “minimum 
conditions”  of  an  informed  electorate. 
Almost  half  the  people  interviewed  could 
not  express  a  single  reason  for  preferring 
one  candidate  over  another. 

The  study’s  measure  of  information 
fails  to  identify  people  who  make  sophis¬ 
ticated  judgments  about  the  political 
scene.  Effects  of  journalistic  coverage  on 
their  understandings  lie  outside  the 
scope  of  this  survey. 

Whatever  political  effects  television 
news  may  achieve,  study  results  call  into 
question  its  power  to  convey  candidates’ 
policy  positions  or  personality  in  such  a 
way  that  heavy  viewers  will  retain  more 
of  this  information  than  light  viewers. 

Clarke  and  Fredin  went  one  step 
further  to  identify  the  kineft  of  newspa¬ 
per  markets  where  citizen  information  is 
especially  high.  They  found  areas  with 
competing  newspapers  ha\e  better  in¬ 
formed  people  than  monopoly  markets. 
More  than  half  the  areas  with  greatest 
newspaper  competition  showed  unusu¬ 
ally  high  levels  of  information.  Seven  out 
of  10  areas  that  are  newspaper 
monopolies,  or  near-monopolies,  contain 
people  who  are  badly  informed  about 
Senatorial  candidates,  on  average. 

The  authors  conclude:  “We  can 
legitimately  feel  uneasy  about  declining 
newspaper  circulation  (per  capita)  and 
about  any  industry  developments  that 
limit  the  amount  of  newspaper  competi¬ 
tion  within  markets.”  These  trends 
weaken  important  social  resources  for 
public  education. 

Indians  form 
Press  organization 

A  regional  American  Indian  press  or¬ 
ganization  will  be  founded  here  next 
week.  The  Northwest  Indian  News  As¬ 
sociation  (NINA)  will  be  holding  it’s  con¬ 
stitutional  convention,  July  20-22,  at  the 
tribal  business  center  of  the  Shoshone- 
Bannock  Tribes  of  Indians. 

The  organization  will  consist  of  Idaho, 
Montana,  Oregon,  and  Washington.  The 
region  consists  of  about  50  Indian  publi¬ 
cations  and  several  radio  and  television 
programs. 

The  meeting  is  scheduled  in  honor  of 
the  150th  anniversary  of  Indian  newspa¬ 
pers  (The  Cherokee  Phoenix  was 
founded  on  February  21,  1828,  in  New 
Echota,  Georgia.) 
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SELL  MEW  EIHGLAMD, 
where  ihe  spendleg  is! 


Your  best  targets  for 
^  successful  selling  in  1978  .  .  . 
New  Engiand  daiiy  newspapers 

In  1978,  New  England  retail  sales  will  total  $44,959,978,000*.  That’s  an 
average  of  $10,488  for  each  of  the  region's  over  4.2  million 
households — $306  above  the  national  average.  New  England  food  sales 
estimates  are  impressive,  too.  Per-household  food  sales  for  the  region 
of  $2,343  exceed  the  national  average  by  more  than  6%.  Total  New 
England  food  sales  for  1978  are  expected  to  be  in  excess  of  ten  billion 
dollars.  The  figures  speak  for  themselves: 


‘1978  E&P  Market  Guide  Est. 


Retail  Sales* 

Food  Sales" 

Per  hh. 
Retail 

Per  hh. 
Food 

CONNECTICUT 

$11,529,248,000 

$2,599,186,000 

$10,647 

$2,400 

MAINE 

3,942,660,000 

951,310,000 

10,467 

2,526 

MASSACHUSEHS 

20,679,010,000 

4,473,781,000 

10,117 

2,189 

NEW  HAMPSHIRE 

3,623,659,000 

871,678,000 

12,200 

2,935 

RHODE  ISLAND 

3,234,354,000 

689,778,000 

10,288 

2,135 

VERMONT 

1,951,047,000 

455,806,000 

11,972 

2,797 

Daiiy  newspaper  circuiation  in  New  England 
reaches  the  saturation  point  in  many  markets 

Household  coverage  by  hometown  papers  and  nearby  metro  dailies  is  high  in  New 
England.  Total  circulation  here  is  3,848,352  copies  daily — enough  to  reach  89%  of 
homes  in  the  region,  eight  percentage  points  higher  than  national  daily  coverage. 

Advertising  gets  results  in  these  ieading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Cold  type 

(Continued  from  paf>e  20 ( 

can  turn  out  electronically-composed 
images  at  the  rate  of  1,000  newspaper 
lines  per  machine  per  minute.  A  minia¬ 
ture  cathode-ray  tube  of  very  high  resol¬ 
ution  is  the  actual  “typesetter”  and  the 
method  eliminates  the  need  for  a  camera 
or  lens  system.  Images  of  type  letters  are 
electronically  “painted”  on  the  tube’s 
face  as  photosensitive  paper  is  held  in 
contact  with  it.  The  exposed  paper  is 
then  processed  in  a  LogE  Flow  de¬ 
veloper. 

The  Times’s  Metrosets  can  compose 
any  of  58  type  faces  for  the  Harris  news 
system.  These  alphabets  and  styles  are 
stored  as  digits  in  computer  memory. 
Each  face  can  be  electronically  ex¬ 
panded,  condensed,  made  slanted  or 
bolder,  or  increased  in  size  in  a  range 
from  4  to  72  points,  in  increments  of  .25 
point. 

All  typesetting  for  display  ads,  clas¬ 
sified  and  news  matter  is  easily  handled 
on  these  machines.  Printers,  sitting  at  the 
Harris  2200  display  ad  system  and  work¬ 
ing  from  advertiser’s  layouts,  electroni¬ 
cally  compose  their  ads  on  their  VDT 
screens.  These  ads  are  then  fed  into  the 
Metroset  for  video-photocomposition. 

The  Metroset’s  flexibility  has  enabled 
The  Times  to  make  slight  but  significant 
changes  in  its  text  face.  Where  in  hot 
metal  the  basic  face  was  S'/i  point  body, 
the  electronic  method  of  digitized 
typesetting  permits  the  Metroset  to  com¬ 
pose  an  8.75  point  face  similar  to  Impe¬ 
rial,  on  a  9  point  body.  Column  width 
remains  at  14.6  picas. 

Two  persons  with  major  responsibility 
for  making  the  computerized  news  sys¬ 
tem  work  smoothly  are  Allan  M.  Siegal, 
news  editor  of  the  Times,  and  Howard 
Angione,  who  is  technology  editor.  In 
1976  Siegal  was  put  in  charge  of  planning 
for  computerized  writing,  editing  and 
page  makeup  equipment,  and  retraining 
of  editors.  Later  Angione  came  to  the 
Times  from  the  Associated  Press,  took 
over  some  of  Siegal’s  work  and  con¬ 
tinued  to  coordinate  the  changeover  and 
add  headline  and  typographic  formats  to 
the  system. 

Angione  is  reputed  to  have  a  “pas¬ 
sion”  for  developing  technical  improve¬ 
ments  and  shortcuts  to  make  the  system 
work  better.  Siegal' s  job  includes  overall 
responsibility  for  coordinating  and  com¬ 
bining  the  composing  room  function  into 
the  newsroom  activity. 

The  measure  of  their  success  was  evi¬ 
dent  when  the  Times  made  its  relatively 
smooth  transition  to  cold-type  dress  on 
July  3d.  Some  lateness  of  succeeding  edi¬ 
tions  was  caused  by  faults  not  related  to 
the  computerized  news  system. 

The  total  changeover  was  one  that 
began  in  1974  and  accelerated  each  year 
since.  First  the  classified  ad  system  was 
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computerized,  followed  by  stock  market 
pages,  than  advance  Sunday  sections, 
special-interest  daily  sections  and  finally 
the  main  news  sections. 

For  a  paper  the  size  of  the  Times  (it 
used  over  300,000  tons  of  newsprint  last 
year),  this  was  a  complex  but  relatively 
smooth  undertaking.  On  “cold-type 
day,”  several  executives  said  they  were 
pleased  with  the  transition  and  that  it 
took  place  ahead  of  their  expectations. 

The  scene  in  the  Times’s  composing 
room  on  the  last  night  of  the  hot-metal 
edition  was  one  of  sadness  and  resigna¬ 
tion.  The  once-mighty  composing  room, 
which  during  the  peak  1960’s  employed 
1 ,000  printers  and  boasted  140  Linotypes 
and  Intertypes,  was  down  to  less  than 
600  printers  and  60  linecasting  machines, 
of  which  15  were  Teletypesetter  con¬ 
trolled. 

A  glass-walled  partition  separated  the 
brightly  lit,  cold-type  composing  and 
pasteup  department,  where  some  200  re¬ 
trained  printers  now  worked,  from  the 
cavernous,  gray,  stone-floored  area 
housing  the  typesetting  world  of  the 
I890’s.  It  was  ironic  that  just  92  years 
ago,  on  July  3,  1886,  Ottmar  Mergen- 
thaler’s  first  practical  typesetting 
machine  spat  out  a  silvery  slug  in  the 
New  York  Tribune’s  composing 
room — a  slug  that  Whitelaw  Reid,  the  pa¬ 
per’s  editor,  examined  and  nicknamed  a 
“line  of  type.” 

As  the  last  edition  closed,  hot-metal 
printing  craftsmen  took  their  last  tiny 
souvenirs  of  a  trade  that  had  given  them 
and  their  forebears  happiness,  security 
and  satisfaction  for  almost  a  century:  a 
Linotype  or  Ludlow  mat,  a  line  of  type 
with  their  child’s  name  on  it.  a 
spaceband,  a  makeup’s  mallet. 

The  chapel  chairman  held  a  bit¬ 
tersweet  retirement  party  for  linotypist 
Albert  Tanguay,  a  49-year  employee, 
who  chose  to  retire  on  the  night  of  the 
last  hot-metal  edition. 

The  printers,  all  members  of  New 
York  Typographical  Union  No.  6,  gave 
the  go-ahead  for  this  drastic  change  in 
their  working  lives  less  than  four  years 
ago,  when  they  ratified  an  11-year  con¬ 
tract  with  the  Times,  News  and  Post  on 
July  28.  1974  (retroactive  to  1973.) 

At  that  time  Bertram  A.  Powers,  pres¬ 
ident  of  the  union,  asked  the  members  to 
accept  the  contract  and  fully  acknowl¬ 
edged  the  gravity  of  the  decision  that 
“Big  Six”  members  were  about  to  make. 
Powers  had  negotiated  lifetime  job  secur¬ 
ity  for  all  the  printers  working  for  the 
papers  at  that  time  as  well  as  a  retraining 
program  and  a  six-month  paid  “pro¬ 
ductivity  leave”  which  every  printer  was 
also  to  get  during  the  life  of  the  contract. 

“We  got  everything  we  could  get 
without  going  on  the  streets,”  Powers 
told  his  fellow  printers.  He  explained 
that  this  contract  allowed  the  employers 
unlimited  rights  to  introduce  any  and  all 
of  the  latest  composing  room  machines 


and  technology  available,  with  the  union’s 
full  cooperation.  “We’re  going  to  see 
more  changes  in  the  next  10  years  than 
any  working  men  have  ever  seen,”  pre¬ 
dicted  Powers. 

The  printers  voted  1,009-41  to  accept 
the  contract  and  thus  ushered  in  an  era  of 
change  in  their  way  of  life  far  more  se¬ 
vere  than  the  installation  of  the 
Linotype.  Apprenticeship  has  ceased 
and  employment  is  shrinking  rapidly 
through  attrition  and  incentive  retire¬ 
ment. 

“The  printers  at  the  Times  and  all 
other  New  York  papers  have  gone  all-out 
to  help  in  the  cold-type  changeover,” 
said  Carl  Schlesinger,  who  is  co-author 
with  Prof.  Harry  Kelber  of  the  landmark 
book  “Union  Printers  and  Controlled 
Automation”  (Free  Press/Macmillan) 
that  studied  the  New  York  printing  in¬ 
dustry.  Schlesinger  is  now  a  retraining 
instructor  at  the  Times. 

“Because  the  printers  quickly  and  ex¬ 
pertly  mastered  the  new  methods,  which 
included  planning  for  and  servicing  the 
computer  typesetters,  they  have  unfor¬ 
tunately  speeded  up  a  side-effect  of  in¬ 
dustrial  growth,  which  is  rapid  obsoles¬ 
cence  of  traditional  skills”  Schlesinger 
noted. 

A  look  at  the  historical  record  shows 
that  over  the  years.  New  York’s  union 
printers  have  not  opposed  automation 
per  se.  The  union’s  position  ever  since 
the  Linotype  was  introduced  was  to  in¬ 
sist  that  its  members  who  were  about  to 
be  affected  by  labor-saving  machines 
should  receive  a  “fair  share”  of  the  ben¬ 
efits  produced  by  the  improvements.  The 
typographical  union’s  relative  strength  in 
the  industry  sometimes  caused  it  to  ask 
for  a  higher  price  for  benefits  than  the 
employers  were  willing  to  pay.  When 
that  occurred,  it  resulted  in  a  technologi¬ 
cal  delay  for  the  industry. 

The  New  York  union  formed  a  Com¬ 
mittee  on  Machine  Scale  in  1890  to 
investigate  the  newly  invented  Linotype’s 
effect  on  the  industry.  The  commit¬ 
tee’s  resolution,  approved  by  the  union’s 
members,  stated  that  “The  Typographi¬ 
cal  Union  welcomes  the  advent  of  suc¬ 
cessful  typesetting  machines,  but  main¬ 
tains  the  right  to  establish  regulations  for 
the  employment  of  its  members  upon 
them  that  will  secure  decreased  hours  of 
labor  at  a  fair  rate  of  wages.” 

In  the  1950’s  and  1960’s  the  union 
found  itself  at  odds  with  New  York  pub¬ 
lishers  who  wished  to  introduce 
Teletypesetter-controlled  linecasters, 
and  to  bring  in  “outside  tape”  that  was 
punched  by  sources  not  sanctioned  by 
the  union. 

A  solution  to  this  problem  came 
through  the  establishment  of  automation 
payments  by  publishers  to  the  “outside 
tape  fund”.  This  fund  was  part  of  the 
settlement  of  the  traumatic  1 14-day  New 
York  newspaper  strike  of  l%2-63. 
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Newspeople  in  the  news 


Ottaway  News  Service 
veterans  are  promoted 

Two  Ottaway  News  service  veterans 
have  been  promoted,  Edmund  P.  Klein, 
chief  of  ONS  since  October  1977,  has 
been  named  managing  editor  of  the 
Middletown  (N.Y.)  Times  Herald- 
Record.  Knight  A.  Kiplinger,  chief  of  the 
Washington  bureau  since  last  March,  re¬ 
places  Klein. 

Klein  began  his  newspaper  career  with 
the  Times  Herald-Record  15  years  ago 
and  then  served  in  several  bureaus,  ad¬ 
vancing  to  regional  editor.  He  joined 
ONS  in  1971  as  Albany  bureau  chief  and 
in  1973  was  named  chief  of  the  news 
service.  He  moved  to  editor  of  the 
Traverse  City  (Mich.)  Record-Ea/^le  for 
IVi  years  and  then  returned  to  ONS. 

Kiplinger  retains  the  title  of  Washing¬ 
ton  bureau  chief.  He  has  been  with  the 
Ottaway  Group  as  a  Washington  corre¬ 
spondent  for  some  time,  having  been  a 
member  of  the  Griffin-Larrabee  News 
Bureau  which  supplied  capitol  coverage 
for  more  than  12  years.  He  was  bureau 
manager  for  G-L  when  Ottaway  started 
its  own  Washington  office  last  spring. 
Kiplinger  co-authored  a  book,  “Wash¬ 
ington  Now,"  with  his  father,  Austin  H. 
Kiplinger.  *  *  * 

Pkte  Bird,  27,  has  been  named  busi¬ 
ness  editor  of  the  Nashville  Banner. 

(Continued  on  page  26) 


McCarthy  to  write 
syndicated  column 

Colman  McCarthy,  editorial  writer  for 
the  Washhifiton  Post,  will  start  a  twice- 
weekly  opinion  column  in  September. 
The  column  will  be  syndicated  by  the 
Washington  Post  Writers  Group. 

McCarthy,  40,  began  writing  for  the 
Post  in  1968.  He  has  been  a  member  of 
the  editorial  page  staff  as  well  as  a  con¬ 
tributor  of  occasional  columns  to  the  op 
ed  page.  His  new  column  will  be  “re¬ 
sponsive  to  the  news  and  have  a  basi¬ 
cally  liberal  thrust,”  according  to  Wil¬ 
liam  B.  Dickinson,  Jr.,  editorial  director 
of  the  Writers  Group. 

“I’m  less  interested  in  telling  readers 
my  new  thoughts  than  in  offering  ideas 
that  might  induce  new  thoughts  in 
them,”  McCarthy  says  of  his  column 
philosophy.  “That’s  the  lasting  excite¬ 
ment  of  journalism.  Readers  want  to  be 
challenged.  They  are  weary  of  ho-hum 
views  written  by  the  intellectually  smug 
for  the  mentally  inert.” 

McCarthy  graduated  from  Spring  Hill 
College,  a  Jesuit  College  in  Mobile,  Ala., 
majoring  in  English  and  minoring  in 
philosophy. 


Colman  McCarthy 


Roy  E.  Hki  iKi.i  iNCiKR,  day  news  editor 
— promoted  to  managing  editor  of  Allen¬ 
town  (Pa.)  Morninfi  Call,  replacing  Jkrry 
Bki.i.unk,  who  joined  the  Camden  (N.J.) 
Courier-Post.  Tpd  Mki.i.in,  formerly  edi¬ 
tor  of  the  Call’s  metro  team — to  news 
editor. 


How  well  Is  your  community  protecting  Its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  Vou're  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  . 

And  it  tells  you  where  you  may  be 
able  to 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 

Public  Relations  Dept.  stammkm 

State  Farm  Mutual  J^SL 

Automobile  Insurance  Company 

One  State  Farm  Plaza  insuianci 

Bloomington,  III.  61701 

Please  send  me  a  free  copy  of  your  booklet  So  MxtVe  Thinking  About  Doing  A  Story  On. 


Publication  or  station. 
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Newspeople  in  the  news 


ELECTED— John  E.  Leard, 
executive  editor  of  Richmond 
Times-Dispatch  and  the 
Richmond  News  Leader  and  a 
vicepresident  of  Richmond 
Newspapers,  Inc.,  was 
elected  president  of  the  Vir¬ 
ginia  Press  Association,  Inc., 
at  its  annual  meeting  at  Vir¬ 
ginia  Beach,  Va.,  July  8. 
Leard,  a  native  of  Boston, 
Mass,  holds  degrees  from 
Bates  College  and  the 
Graduate  School  of  Jour¬ 
nalism  of  Columbia  Univer¬ 
sity.  He  came  to  Virginia  in 
1939  as  editorial  assistant  to 
the  late  Dr.  Douglas  S. 
Freeman,  editor  of  the 
Richmond  News  Leader. 
Awarded  a  Pulitzer  traveling 
scholarship  from  Columbia 
University,  he  spent  1940 
studying  in  South  America. 
Upon  his  return  he  became 
assistant  editor  of  the  Atlan¬ 
tic  Monthly.  He  served  three 
years  in  military  intelligence 
during  World  War  II.  After 
working  as  telegraph  editor 
of  the  New  Haven  (Conn.) 
Register  he  returned  to  the 
Richmond  News  Leader  in 
1947.  From  1963  to  1969  he 
was  managing  editor  of  the 
Richmond  Times-Dispatch. 


GM  NAMED— Charles  M. 
Wilson  has  become  the  sixth 
general  manager  in  the  his¬ 
tory  of  the  Scranton  (Pa.) 
Times  and  Sunday  Times. 
Wilson,  51,  former  produc¬ 
tion  manager,  was  named 
assistant  general  manager  of 
both  newspapers  on  October 
25,  1977.  He  succeeds  Frank 
J.  Blewitt,  a  50-year  Times 
employe  who  retired  June  30 
after  1  5  years  of  service  as 
general  manager.  Wilson  is  a 
Scranton  native.  After  com¬ 
bat  service  with  the  infantry 
and  military  police  in  the 
Pacific  Theater,  Wilson  was 
released  from  active  duty  in 
1947  and  rejoined  the  adver¬ 
tising  staff  of  the  Times, 
where  he  had  begun  work  as 
a  copy  boy  in  1943.  In  1950 
Wilson  was  recalled  to  active 
duty  during  the  Korean  Con¬ 
flict.  Discharged  in  January, 
1952,  he  returned  to  the 
Times  and  was  named  assis¬ 
tant  to  the  advertising 
makeup  supervisor.  A  dec¬ 
ade  later,  he  was  appointed 
advertising  makeup  super¬ 
visor.  Wilson  was  appointed 
production  manager  in  Jan¬ 
uary,  1968. 


We  are  pleased  to  announce  the 
closing  of  our  recent  transaction: 

$6,750,000 

RADIO  STATION  WTOP— WASH.,  D.C. 

(WASHINGTON  POST  CO.) 

Sold  to 

OUTLET  COMPANY— PROVIDENCE,  R.l. 

• 

HOWARD  E.  STARK 

Media  Brokers  —  Consultants 

445  Park  Avenue  New  York,  N.Y.  (212)  355-0405 


Sauter  to  retire 
as  head  of  Booth 

James  E.  Sauter  will  retire  as  president 
of  Booth  Newspapers  on  September  1. 
Sauter  has  headed  the  group  since  1974. 

He  said  he  will  go  into  private  law 
practice. 

It  was  announced  that  Werner  Veit, 
editor.  Grand  Rapids  (Mich.)  Press,  will 
succeed  as  president. 

Booth  is  owned  by  Newhouse  News¬ 
papers. 


Jkromk  Rui’ar — promoted  to  circula¬ 
tion  director  of  Palm  Beach  Newspapers 
Inc.,  succeeding  Bob  Eastkr,  who  re¬ 
signed. 

*  *  * 

G<)rix)n  Wilson,  previously  advertis¬ 
ing  administrative  assistant — appointed 
retail  ad  manager  of  Lonff  Beach  (Calif.) 
Independent  Press-Telegram,  succeed¬ 
ing  Roy  Jarvis,  who  was  named  advertis¬ 
ing  marketing  manager,  a  new  position. 

*  ♦  * 

Robert  W.  Keim,  formerly  ad  director 
of  Cincinnatti  Post — to  ad  manager  of 
Philadelphia  Eveninfi  and  Sunday  Bulle¬ 
tin. 

*  *  * 

Tim  Clark,  reporter — promoted  to 
news  editor  of  San  City  (Ariz.)  News- 
Snn . 

^ 

Edward  Holi.enstein,  previously  a  dis¬ 
trict  manager  for  Utica  (N.Y.)  Observer 
Dispatch  and  Daily-Press — named  circu¬ 
lation  director  of  Saratoga  Sprinf>s 
(N.Y.)  Saratofiian-Tri-Connty  News, 
succeeding  Sherman  Moore,  who  re¬ 
signed. 

*  *  * 

Lloyd  E.  Martin,  a  production  assis¬ 
tant  at  Binninfiham  (Ala.)  News  for  three 
years — named  assistant  production  di¬ 
rector. 

*  *  * 

Chris  Camtos,  previously  news  editor 
of  defunct  Hartford  (Conn.)  Tribune — 
named  news  editor  of  Maui  (Hawaii) 
San,  succeeding  Sun  founder  Don 
Graydon,  who  becomes  publisher. 

Brister  purchases 
Wisconsin  weekly 

Ghyatt  Brister  has  purchased  the  Ban¬ 
ner  Journal  weekly  newspaper  in  Black 
River  Falls,  Wis.,  from  James  Fredrik- 
son. 

Brister  most  recently  was  publisher  of 
the  St.  Cloud  (Minn.)  Daily  Times.  He 
also  worked  for  daily  newspapers  in 
Poughkeepsie,  N.Y.,  Reno,  Nev.,  and 
Oklahoma  City,  Okla. 

Fredrikson  has  been  publisher  and 
owner  of  the  Banner  Journal  since  1971. 

The  sale  was  negotiated  by  Borneman 
Publishers-Brokers,  Oconto,  Wis. 
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Bruck  Russell,  previously  Reuters’ 
chief  correspondent.  Western  Region, 
based  in  Los  Angeles — to  chief  of 
bureau,  Washington,  D.C.,  succeeding 
Maurice  Quaintance,  who  has  returned 
to  London. 

♦  *  ♦ 

W.  Terry  Maguire — appointed  general 
counsel  of  National  Newspaper  Associa¬ 
tion,  succeeding  James  R.  Cregan,  who 
resigned  to  become  assistant  counsel  to 
the  House  Post  Office  and  Civil  Service 
committee. 

♦  *  ♦ 

William  M.  Cauiield,  assistant  news 
editor — promoted  to  news  editor  of  Nor¬ 
folk  Virf>inian-Filot . 

^  He 

Bob  Burdick,  previously  with  Wichita 
Eufile  and  Beacon — named  city  editor  of 
San  Jose  Mercury. 

*  *  * 

Brian  Beaulieu,  editor,  and  Gladys 
M.  Lenners,  ad  director — resigned  from 
Westfield  (Mass.)  Evenin/’  News. 

♦  *  * 

Berl  Schwartz,  formerly  a  member  of 
Washington  bureau  of  Louisville 
Times — joined  Small  Newspaper  Group, 
Kankakee,  111.  as  Washington,  D.C.  cor¬ 
respondent. 

*  *  * 

John  Armstrong,  AP  bureau  chief  in 
Los  Angeles — named  general  manager  of 
Escondido  (Calif.)  Times  Advocate. 

sk  •  sjc  sk 

Susan  C.  Turner,  promotion  and 
graphics  assistant — promoted  to  assis¬ 
tant  public  relations  director  and  re¬ 
search  analyst  for  Columbia  Newspapers 
Inc.,  publishers  of  Columbia  (S.C.)  State 
and  Record. 

*  *  5k 

John  A.  Loetus,  onetime  reporter  for 
Wilminftton  (N.C.)  Star-News  and 
UPl —  appointed  vicepresident  of  corpo¬ 
rate  information  department  of  CBS. 

5k  5k  5k 

Jan  Goodwin,  former  Washington, 
D.C.  bureau  chief  of  the  National 
Enquirer — named  senior  editor  of 
Ladies’  Home  Journal. 

5k  *  5k 

Fred  A.  Stickel,  publisher  and  presi¬ 
dent  of  Portland  Orefionian — elected 
president  of  the  Oregon  Newspaper  Pub¬ 
lishers  Association. 

Newspaper  PR 
exec  appointed 

Timothy  J.  Alldridge  has  been  named 
public  relations  and  promotions  director 
for  the  San  Jose  Mercury  News. 

Circulation  sales  and  marketing  man¬ 
ager  for  the  past  two  years,  Alldridge, 
30,  joined  the  retail  sales  department  of 
the  newspapers  in  1972.  He  previously 
was  employed  by  the  Chicago  Tribune  as 
classified  help-wanted  staff  manager. 

Dave  Della- Maggiore  will  continue  as 
promotion  manager  and  report  to 
Alldridge. 
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PRESIDENT — The  Hoosier 
State  Press  Association 
board  of  directors  elected 
William  E.  Brooks  Jr.  presi¬ 
dent  during  a  meeting  at  the 
Noblesville  Elks  Club  (July 
14).  Brooks,  56,  is  publisher 
of  the  Vincennes  (Ind.)  Sun- 
Commercial  and  was  HSPA 
vicepresident  in  1977-78. 
Brooks  graduated  from  the 
University  of  Alabama  in 
1943  with  a  degree  in  jour¬ 
nalism  and  English.  He 
served  in  the  US  Navy  in 
World  War  II  on  destroyers  in 
the  Atlantic  and  Pacific,  and 
he  holds  a  reserve  commis¬ 
sion  as  commander.  From 
1946  to  1958,  Brooks  was 
editor  of  the  Brewton  (Ala.) 
Standard ,  a  newspaper 
owned  by  his  father.  From 
there  he  moved  to  the  In¬ 
dianapolis  Star,  where  he 
was  an  editorial  writer  until 
1964.  He  served  as  president 
of  the  Indianapolis  Press 
Club  during  that  time. 


APPOINTED— J.  Walter 
"Skip"  Johnson  Jr.,  a  veteran 
of  nearly  20  years  in  the 
newspaper  business,  has 
been  appointed  managing 
editor  of  The  New  Bedford 
(Mass.)  Standard-Times. 
Johnson,  38,  will  assume  his 
position  on  July  10.  Johnson 
fills  the  vacancy  created  ear¬ 
lier  this  year  with  resignation 
of  Lee  Lapensohn.  Most  of 
Johnson's  career  has  been 
with  newspapers  in  the  South. 
Most  recently  he  served  for 
seven  years  as  state  editor  of 
the  Tampa  (Fla.)  Tribune. 
Johnson  also  has  been  politi¬ 
cal  writer  for  the  Orlando 
(Fla.),  Sentinel;  city  editor  of 
the  Herald  Statesman  in  Yon¬ 
kers,  N.Y.,  and  a  reporter 
with  the  Associated  Press  for 
three  years  in  Alabama. 
Johnson  attended  Wofford 
College  in  Spartanburg,  S.C., 
and  Brevard  College  in  Bre¬ 
vard,  N.C.,  before  starting  his 
newspaper  career. 


Francis  D.  Kelly,  68,  senior  vice- 
president  of  Milwaukee  Journal  Co.,  and 
executive  vicepresident  and  business 
manager  of  Newspapers  Inc. — retires 
July  29.  ending  his  51-year  association 
with  the  Journal. 

*  5k  Jk 

John  R.  Berger,  previously  circulation 
sales  manager  for  the  Baltimore  News 
American — to  Mount  Kisco  (N.Y.)/ 
Patent  Trader  as  general  manager. 

5k  5k  5k 


David  Currier,  associate  editor — 
named  senior  editor  of  magazine. 


5k  :k  5k 

Robert  D.  Benedict,  sales  promotion 
manager,  Saginaw  (Mich.)  News — 
named  circulation  manager  of  News. 


AT  LAST!!! 


A 

Unique  T-Shirt 
DAILY  PLANET" 


2  color  design  on  light  blue,  fine  quality 
T-Shirt.  S,  M,  L.  XL.  $4.50  plus  50c  postage. 


IRISH  RUNNERS  INC. 
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James  L.  Greeni  iei.d,  assistant  manag¬ 
ing  editor.  New  York  Times — elected 
president  of  Correspondents  Fund,  a 
foundation  that  aids  needy  journalists. 

Jk  5k  sk 

Donald  R.  Hailey,  38 — promoted  to 
manager  of  retail  ad  sales  for  Greenville 
(S.C.)  News-Piedmont.  Leonard  Riddle, 
53 — named  manager  for  classified  ad 
sales. 

5k  sk  5k 

Robin  Cobbey — to  become  news  re¬ 
search  manager  of  Minneapolis  Star  and 
Tribune. 

{Continued  on  page  2S) 
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Newspeople  in  the  news 

Ai'sriN  C.  Dki'kkkr,  president  and  di-  Vanck  Wkige,  salesman  with  the  Ash- 


James  E.  Charlet  Jr. — named  presi¬ 
dent  and  publisher  of  Clarksville  (Tenn.) 
Leaf  Chronicle  Co.  He  succeeds  his 
father.  James  E.  Chari.et  Sr.,  who  re¬ 
tired. 


rector  of  Drukker  Communications  Inc., 
publishers  of  Passaic  (N.J.)  Herald- 
News — elected  president  of  Sales  Execu¬ 
tives  Club  of  New  York. 

*  *  * 

Fred  V.  Barbee  Jr.,  publisher  of  El 
Campo  (Tex.)  Leader-News — elected 
president  of  Texas  Press  Association. 

*  *  ♦ 

WiEEiAM  H.  James,  former  publisher  of 
Delta  (Colo.)  Independent — named  pub¬ 
lisher  of  Santa  Ynez  (Calif.)  Valley 
News.  John  Ponce,  former  associate 
editor  at  Idyllwild  (Calif.)  Town  Crier — 
named  manager  editor.  Dan  Goodrich, 
previously  with  Ft.  Collins  (Colo.) 
Coloradoan — to  sales  and  marketing  di¬ 
rector. 

*  ♦  * 

Herbert  M.  Davidson,  editor  and  pub¬ 
lisher  of  the  Daytona  Beach  (Fla.) 
News-Journal  papers — awarded  a  spe¬ 
cial  plaque  at  the  joint  convention  of  the 
Florida  Society  of  Newspaper  Editors 
and  the  Florida  Press  Association.  The 
plaque  cited  Davidson’s  “lifetime  ser¬ 
vice  to  the  public  and  dedication  to  the 
highest  ideals  of  journalism.”  Davidson 
became  editor  of  the  Daytona  Beach  pa¬ 
pers  in  1928  and  took  on  the  additional 
title  of  publisher  in  1962.  He  is  observing 
50  years  as  editor  this  year  and  60  years 
as  a  newspaperman,  having  fought  many 
journalistic  battles  including  one  that  led 
to  the  1934  Florida  Supreme  Court  deci¬ 
sion  opening  government  records  to  the 
public. 

♦  *  * 

Aram  Iskenderian — named  eastern 
magazine  manager  for  the  Los  Aiifieles 
Times’  New  York  advertising  office.  He 
joined  the  Times  in  1970  and  earlier 
worked  with  the  New  York  World- 
Telegram  &  San  and  Detroit  News. 
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land  (Ore.)  Tidings — named  advertising 
manager,  succeeiJing  Bob  Wat.son,  who 
moved  to  the  Albany  (Ore.)  Democrat- 
Herald. 

^  ^ 

Steven  B.  Falk — named  circulation 
manager  of  the  Eastern  Ohio  Times- 
Leader,  with  offices  in  Martins  Ferry, 
Bellaire,  and  St.  Clairsville,  Ohio.  He 
formerly  was  circulation  manager  of  the 
Berwick  (Pa.)  Enterprise  and  was  with 
the  Ithaca  (N.Y.)  Journal  and  Lancaster 
(Pa.)  Newspapers,  Inc. 

*  *  * 

Pioneer  Press,  a  subsidiary  of  Time, 
Inc.  which  publishes  18  weekly  suburban 
Chicago  newspapers,  has  appointed  two 
vicepresidents — ‘Alan  Anderson,  busi¬ 
ness,  and  John  Mossberger,  commercial 
printing.  Anderson,  with  the  company  12 
years,  was  named  corporate  treasurer  in 
1975.  Mossberger  has  been  in  the  com¬ 
mercial  printing  division  since  1952  and 
as  commercial  printing  manager  since 
1970. 

*  *  ♦ 

Sally  Ann  Maas — appointed  Sidelight 
editor  of  the  Riverside  (Calif.)  Press- 
Enterprise.  She  has  been  with  the  news¬ 
paper  since  1971.  John  Garrett — 
promoted  from  assistant  sports  editor  to 
sports  editor.  He  joined  the  Press  Enter¬ 
prise  in  1968  from  sports  editor  of  the 
Sarasota  (Fla.)  Herald-Trihnne  and 
Journal. 

♦  *  * 

Bayne  Freeland,  a  former  associate 
editor  of  the  Newberry  (S.C.) 
Observer — joined  the  Phoenix  Gazette  ds 
a  business  writer. 


Jody  Kolodzey,  formerly  of  the  Three 
Rivers  (Mich.)  Commercial — to  the  Del¬ 
aware  Valley  (N.J.  and  Pa.)  News,  re¬ 
placing  Jim  Marvel,  who  joined  the 
Dover  (N.J.)  Daily  Advance  night  desk. 

*  ♦  ♦ 

Jim  Lind-say,  who  retired  last  February 
from  Texas  A&M — named  editor  of  Hill 
Country  (Tex.)  News,  based  in  Cedar 
Park 

^  9ie 

Mark  Tatge,  editor  of  weekly  Clinton 
(Wise.)  Topper — to  editor  of  Baraboo 
(Wise.)  News-Republic ,  a  daily. 

♦  *  * 

Rose  Este,  owner  of  a  tropical  plant 
store  in  L.ake  Geneva — joined  Janesville 
(Wise.)  Gazette  as  state  desk  reporter. 

♦  * 

James  Carney,  previously  ad  director 
for  Attleboro  (Mass.)  Snn-Chronicle — 
named  ad  director  of  South  Middlesex 
(Mass.)  News,  replacing  Michael  Mor- 
GA.>i,  who  left.  Philip  Wax,  previously 
with  Federal  Express  Corp.,  Newton, 
Mass. — appointed  business  manager  of 
News,  a  Harte-Hanks  newspaper. 

*  *  * 

Gai.yn  Wilkins,  sports  column  writer 
for  the  Fort  Worth  Star-Telegram  for  19 
years — named  sports  director. 

♦  *  * 

Ted  j  .  McKenna,  64,  San  Diego  Onion 
reporter  retired  June  30  after  49  years 
with  the  Union  and  the  Associated  Press 
in  the  San  Diego  and  Los  Angeles  Of¬ 
fices. 


SNPA  names  employee  relations  director 


Roger  T.  Hildenbrand,  54,  formerly 
labor  relations  director  of  the  Detroit 
(Mich.)  News,  has  joined  the  staff  of 
Southern  Newspaper  Publishers  Associ¬ 
ation  as  employee  relations  director. 
Reed  Sarratt,  executive  vicepresident, 
announced  the  appointment. 

Hildenbrand  has  extensive  back¬ 
ground  in  newspaper  personnel  and  labor 
relations  work.  Before  going  to  the  De¬ 
troit  News  in  1962,  he  had  been 
employee  relations  manager  for  the 
Memphis  (Tenn.)  Publishing  Company. 
Earlier  he  had  been  a  member  of  the 
Chicago  labor  staff  of  the  American 
Newspaper  Publishers  Association  and 
executive  secretary  of  the  New  York 
State  Publishers  Association.  Between 
the  latter  position  and  his  going  to  Mem¬ 
phis.  he  was  general  manager  for  two 
years  of  the  Endicott  (N.Y.)  Daily  Bulle¬ 
tin. 

Hildenbrand  is  a  native  of  Brooklyn, 
New  York.  He  has  a  bachelor’s  degree 


Roger  T.  Hildenbrand 


from  Tulane  University  and  a  master’s 
degree  from  the  University  of  Chicago, 
both  in  personnel  and  industrial  rela¬ 
tions. 
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John  Jakopin,  former  assistant  produc¬ 
tion  director  for  Arizona  Daily  Star  and 
Tucson  Citizen — promoted  to  production 
director,  replacing  Cuari.es  J.  Holms, 
who  retired.  Eugene  R.  McKane,  retail 
ad  director — named  marketing  services 
director,  a  new  post.  Michael  J.  Ryan, 
former  assistant  retail  ad  manager — 
named  retail  ad  director. 

*  *  * 

C.A.  Pete  McKnight,  editor  of  Char¬ 
lotte  Observer  for  21  years — retired  June 
30  after  a  40-year  newspaper  career. 
McKnight  continues  to  work  from  the 
Observer  Building  on  ASNE  projects. 

♦  ♦  ♦ 

Murray  Weiner,  presently  in  charge  of 
personnel  planning  and  manpower  man¬ 
agement  for  Mobil  Oil — Joining  New 
York  News  as  manager,  organization  and 
management  development.  Alan  Kahn, 
currently  director  of  system  develop¬ 
ment  and  planning  at  the  Depository 
Trust  Co.  in  N.Y. — to  News  as  director 
of  information  systems.  Robert  E. 
Keane,  editorial  systems  manager — 
given  the  new  title  of  makeup  manager  to 
head  a  new  independent  makeup  de¬ 
partment. 

*  *  * 

Paul  Krueger,  from  San  Dief>o 
Reader,  a  weekly —  to  San  Dief>o  Union 
as  columnist  and  feature  writer. 


John  F.  Evans — appointed  advertising 
manager  of  the  Broward  Times,  Fort 
Lauderdale,  Fla.  He  joins  the  Times 
from  the  Miami  Herald.  Both  papers  are 
owned  by  Knight-Ridder  Newspapers, 
Inc.  Evans  has  been  with  the  Herald  for 
a  year  and  before  that  was  with  the 
Philadelphia  Daily  News. 

m  ik 

Bernard  M.  Salvatore,  regional  sales 
director  for  Panax  Corp.,  named  ad¬ 
ministrative  assistant  to  Lower  Michigan 
and  Virginia  Region  Group. 

♦  ♦  ♦ 

Norman  Johnson,  formerly  sports 
editor  of  the  Border  (Tex.)  News- 
Herald — appointed  managing  editor  of 
the  Blackwell  (Okla.)  Journal-Tribune. 

♦  *  * 

Charlene  Armstrong,  former  wo¬ 
man’s  editor  for  Arizona  Living 
magazine,  named  senior  editor  for  the 
Rossmoor  News,  Walnut  Creek,  Califor¬ 
nia. 

*  *  ♦ 

Edward  A.  Palladino  has  been  ap¬ 
pointed  sports  editor  of  the  Times- 
Union,  Albany,  N.Y. 

♦  ♦  ♦ 

William  B.  Ketper,  editor,  and  Robert 
P.  Bergman,  controller,  elected  vicepres¬ 
idents  of  the  George  W.  Prescott  Publish¬ 
ing  Co.,  owner  of  the  Patriot  Ledf’er  of 
Quincy. 

Advertisement 


Clarence  Zaitz,  United  Press  Interna¬ 
tional  San  Diego  bureau  manager — 
promoted  to  UPl  regional  executive  for 
Southern  California,  Southern  Nevada, 
and  Arizona.  He  succeeds  John 
Deprez — named  communications  direc¬ 
tor,  UPl,  in  New  York.  Stewart  Slavin, 
UPI  night  editor,  Los  Angeles — to  San 
Diego  as  bureau  manager. 

♦  *  * 

Rex  Voyles,  who  has  been  circulation 
manager  of  the  Tyler  (Texas)  Courier- 
Times-Telefzraph  — named  Okmulgee 
{OkVd.)  Daily  Times  circulation  manager. 

♦  *  ♦ 

Irvine  W.  Reynolds,  senior  vicepresi¬ 
dent  for  marketing,  planning  and  re¬ 
search,  Copley  Newspapers — retired 
June  30  after  31  years  with  the  organiza¬ 
tion.  Reynolds  was  also  a  member  of  the 
board  of  directors  and  the  executive 
committee  of  Copley  Newspapers  and 
chairman  of  the  board  of  both  Copley 
International  Corp.  and  Copley  Compu¬ 
ter  Services,  Inc.  Harold  O.  Walker, 
who  joined  the  Copley  Newspapers  cor¬ 
porate  office  in  1962  as  a  systems 
analyst,  succeeds  Reynolds. 

♦  *  4: 

Raymond  DeLong,  copy  editor  for  the 
defunct  Chicaf>o  Daily  News — named  an 
assistant  professor  of  journalism  at  the 
University  of  Illinois  at  Urbana- 
Champaign. 


The  National  Freedom-of-the-Press  Petition 
to  Reverse  the  Palo  Alto  Decision 


Whereas  the  recent  Supreme  Court  decision  regarding  police  search  of  newspaper  premises  abridges 
the  traditional  freedom  of  the  press  guaranteed  by  the  First  and  Fourth  Amendments  of  the  Constitution 
of  the  United  States,  we,  the  undersigned,  do  respectfully  petition  the  President  of  the  United  States, 
the  Honorable  Jimmy  Carter,  to  direct  the  Attorney  General  of  the  United  States,  the  Honorable 
Griffin  B.  Bell,  to  request  a  rehearing  and  a  reconsideration  of  this  decision  by  the  Supreme  Court. 

Be  it  noted  that  the  said  decision  exceeds  the  legal  requirements  of  the  instant  case  as  well  as  the 
necessary  legal  process  in  similar  cases,  as  stated  by  the  Attorney  General. 

Be  it  further  noted  that  this  national  petition  is  set  forth  at  Independence  Hall  in  Philadelphia  on 
June  21,  1978,  the  190th  anniversary  of  the  effective  date  of  the  Constitution,  having  been  ratified  by 
New  Hampshire,  the  ninth  state  and  a  strong  supporter  of  the  Bill  of  Rights,  on  June  21,  1788. 


(Name) 


(Address) 


Mail  to:  REVERSE  PALO  ALTO,  P.O.  Box  632,  Paoli,  Pa.  19301 

(Can  be  copied,  reproduced,  or  re-published;  may  he  forwarded  directly  to  The  White  House,  Washington,  D.C.  20500.) 
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Newspaper  serial 
becomes  a  book 

For  a  couple  of  years — 1976-1977 — 
readers  waited  in  line  for  a  daily  serial  in 
the  San  Francisco  Chronicle  called 
“Tales  of  the  City”  written  by  Armis- 
tead  Maupin. 

Using  fictional  characters  but  placing 
them  in  real-life  places  and  situations, 
the  Maupin  serial  sprinkled  “Tales  of  the 
City”  with  insights  into  new  life  styles, 
from  how  to  pick-up  a  date  in  a  gay  bar  to 
the  recipe  for  an  herbal  facial. 

The  first  year's  columns  have  now 
been  rewritten  for  book  form  and  “Tales 
of  the  City”  by  Armistead  Maupin 
($5.95.  paperbound)  will  be  published  by 
Harper  &  Row  on  August  23. 

After  several  jobs  in  San  Francisco. 
Maupin  became  an  associate  editor  on 
the  Pacific  San,  a  weekly  in  Mill  Valley. 
California,  and  it  was  there  that  he  wrote 
five  episodes  of  a  serial.  After  the  paper 
suspended  its  San  Francisco  edition  and 
Maupin  had  moved  on  to  another  job.  the 
Pacific  Sun  serial  was  taken  over  by 
Cyra  MacFadden  who  turned  her  weekly 
chapters  into  best  selling  book.  “The  Se¬ 
rial.” 

Maupin.  meanwhile,  went  to  work  for 
the  Chronicle  and  suggested  to  them  that 
he  carry  on  the  same  sort  of  serial  he  had 
been  writing  for  the  suburban  paper  but. 
instead  of  weekly  installments,  this  time 
they  would  appear  five  times  a  week. 
“Tales  of  the  City”  first  appeared  on 
May  24.  1976. 

In  the  beginning,  each  episode  took 
Maupin  almost  five  hours  to  write.  When 
it  came  to  an  end  many  months  later  he 
was  averaging  about  an  hour  and  a  half 
every  day  to  put  together  the  next  in¬ 
stallment. 

“1  draw  on  my  own  life  as  much  as 
possible.”  he  says,  “often  recreating 
whole  incidents  and  conversations.  1  had 
no  grand  scheme  in  mind  except  to  cap¬ 
ture  as  clearly  as  possible  the  mammoth 
practical  joke  of  urban  life  in  the  '70s.” 

A  mention  of  a  real  place  in  “Tales  of 
the  City”  fulfilled  a  press  agent's  dream. 
Out-of-the-way  restaurants  became  rag¬ 
ing  tourist  traps  after  they  were  named  in 
the  column.  Residents  learned  new 
things  about  their  own  neighborhoods. 
One  citizen  was  surprised  to  find  that  his 
local  roller  skating  rink,  where  he  had 
exercised  for  many  years,  was  the 
cruisiest  place  in  town — Wednesday 
nights  were  straight.  Tuesday's  were 
gay. 

A  few  readers  of  the  paper  were 
shocked  and  threatened  a  boycott.  One 
prominent  society  figure  started  a 
multi-million  dollar  suit.  But  San  Fran¬ 
cisco  being  San  Francisco  most  of  the 
town  roared  with  glee  and  couldn't  wait 
to  turn  to  the  last  page  of  the  front  sec¬ 
tion  to  find  out  what  happened  next. 

The  Ringling  Brothers  had  a  Maupin 
30 


NEWSPRINT  SALES— Rich  Raiford  has 
been  named  executive  vicepresident  of 
sales  for  Southeast  Publishers  News¬ 
print  Sales  Co.,  a  division  of  Southeast 
Paper  Manufacturing  Co.,  Dublin, 
Georgia.  This  mill  is  scheduled  to  be 
completed  in  mid- 1979  and  the  newly 
formed  sales  company  will  be  head¬ 
quartered  at  6400  Powers  Ferry  Land¬ 
ing,  Suite  385,  Atlanta.  Cox  Enter¬ 
prises,  Inc.,  Knight-Ridder  Newspapers, 
Inc.,  and  Media  General,  Inc.,  are  joint 
venture  partners  in  the  Georgia  news¬ 
print  mill.  Raiford  was  formerly  in  sales 
management  with  MacMillan  Bloedel 
Sales,  Inc.  and  Bowater  Sales,  Co.,  Inc. 

night  at  which  Armistead  was  Ringmas¬ 
ter.  He  was  Master-of-Ceremonies  when 
200.000  people  gathered  at  Civic  Center 
Plaza  on  Gay  Pride  Day.  He  has  spoken 
to  groups  ranging  from  the  Kiwanis  Club 
to  Gay  Rap  to  the  Jewish  Community 
Center  to  the  Navy  Officer's  Wives 
Club. 

But  perhaps  the  sincerest  compliments 
were  the  imitators:  the  Des  Moines 
Tribune  carried  the  adventures  of  Pro¬ 
bity  Prisswillow;  in  the  Washington  Star 
you  could  read  about  Baby  Jill  Sloane’s 
adventures  in  the  nation's  Capitol:  the 
Chicafio  Sun-Time's  “Bagtime”  had  a 
grocery  boy  as  a  hero:  and  the  Boston 
Globe  ended  its  series  by  having  all  of 
the  characters  die  from  eating  infected 
clams. 

Zodiac  prober  shifted 
for  faking  ietters 

David  Toschi.  prime  investigator  in 
the  case  of  the  Zodiac  slayings,  was 
reassigned  to  new  duties  after  police  said 
he  wrote  flattering  letters  to  San  Fran¬ 
cisco  Chronicle  about  himself  using  fic¬ 
titious  names. 

The  letters  were  sent  to  Armistead 
Maupin.  who  at  the  time  was  writing  a 
daily  serial  story  for  the  Chronicle. 

Maupin,  who  left  the  paper,  led  to 
Toschi's  exposure  by  offering  a  freelance 
article  to  New  West  magazine.  The  arti¬ 
cle  was  to  divulge  that  he  had  received 
the  letters  written  in  Toschi's  hand  but 
signed  with  fake  names.  Maupin  made 
the  letters  available  to  the  police  at  the 
suggestion  of  a  New  West  editor. 


Business-to-business 
classifieds  sold 

Fort  Worth  Star-Tele  {(ram  is  putting 
all  business  related  classifieds,  such  as 
business  opportunities,  business  rentals, 
professional  services,  etc.,  in  its  Busi¬ 
ness  Section,  rather  than  its  regular  clas¬ 
sified  section. 

“As  far  as  1  know,  this  is  the  first  time 
in  the  United  States  that  such  a  format 
has  been  offered  to  business  people,” 
said  Bill  Horton,  classified  advertising 
manager  of  the  Star-Telegram.  “There  is 
one  paper  in  England  that  offers  a  similar 
service. 

“Until  now  there  has  not  really  been  a 
place  for  business  people  to  talk  to  other 
business  people,”  Horton  said. 

The  Yellow  Pages  offered  a  format, 
but  no  flexibility,  he  explained. 

“The  new  section  will  offer  advertis¬ 
ers  a  flexibility  and  timeliness  they 
haven't  had  before.”  Horton  added.  “It 
will  also  be  easier  for  people  to  find  the 
business  services  they  are  looking  for.” 

The  Business-to-Business  classifieds 
will  be  anchored  on  Page  Two  of  the 
Star-Telegram’s  expanding  Business 
Section,  which  will  more  than  double  in 
space  on  July  16. 

Rates  for  the  business  classified  sec¬ 
tion  will  be  the  same  as  rates  in  the  regu¬ 
lar  classifieds.  Horton  said. 

“Coupled  with  the  new  Business  Sec¬ 
tion,  the  Business-to-Business  clas¬ 
sifieds  should  be  quite  a  vehicle,”  Hor¬ 
ton  said.  “We're  excited  about  it.” 

Bridal  promotion 
nets  35  ad  pages 

The  Republic,  an  evening  paper  in 
Columbus,  Ind.,  recently  developed  a 
bridal  promotion,  in  the  form  of  a  32- 
page  special  advertisers’  supplement, 
with  a  full-color  cover  and  back  page, 
that  netted  22  full  tabloid-size  pages  of 
advertising  from  participating  mer¬ 
chants. 

The  supplement,  entitled  “Love 
Story,”  and  depicting  a  bridal  couple  on 
the  cover,  followed  a  standard  format  on 
the  inside,  with  each  retailer  running  full- 
page  photos  of  his  or  her  merchandise  or 
operations  (taken  by  a  photographer  who 
was  given  the  back  page  of  the  tab  for  his 
services);  editorial  material  consisted  of 
features  on  wedding  and  marriage  topics. 

As  part  of  the  promotion,  the  paper 
sponsored  a  bridal  sweepstakes,  with  a 
Pocono  Mountains  honeymoon  vacation 
as  the  grand  prize,  and  over  3,000  entries 
were  submitted  from  participating  mer¬ 
chant's  customers,  who  filled  out  entry 
forms  at  those  retailers'  locations.  The 
overall  promotion  was  so  successful  that 
a  second  supplement,  featuring  the 
prize-winning  newlyweds,  was  run  by 
the  Republic,  carrying  13  additional  full 
tabloid-size  ads. 
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'Porode— 53,804  fFomily  Weekly— 56,218 


1978  1977 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


Beocon  Journol-e 
‘Beacon  Journal-5 


ABERDEEN 

S.D. 

785,957 

46,176 

711,113 

43.744 

.  408.585 

7,500 

394,513 

19,392 

.  1,194,542 

53,676 

1,105,626 

63,136 

AKRONp  OHIO 

.  2,932,125 

105,824 

2,708,769 

77,616 

.  1,256,057 

78,628 

1,451,592 

108,528 

.  4,188,182 

184,452 

4,160,361 

186,144 

NOTE:  Beacon  Journol-e  and  5  changed  from  eight  to  six-column 
June  2,  1975. 

ATLANTA,  GA. 

Constitution-m  .  3,230,373  2,951,408 

Journol-e  .  4,101,914  184,278  3,690,880  157,377 

Journal  &  Constitution-S  ..  1,770,753  2,188,719 

Grand  Totol  .  9,103,040  184,278  8,831,007  157,377 

NOTE:  Constitution-m  and  Journol-e  hove  o  combined  Sot.  edition; 
the  linoge  is  only  shown  in  the  Journol-e. 

BAITIAAORE,  MD. 

‘News  Americon-5  .  673,804  262,940  826,408  164,712 

News  Americon-e  .  1,470,624  94,212  1,360,464  33,488 

Sun-m  .  1,889,927  4,992  1,925,177  17,328 

5un-e  .  2,439,405  2,230,908  12,528 

5un-5  .  2,275,764  195,573  2,668,734  _ 

Grond  Totol  .  8,749,524  557,717  9,011,691  228,056 

NOTE:  5un-m,e  ond  5  chongod  from  oight  to  nine  column  5ept.  6, 
1976.  Nows  Americon-e  and  S  chongod  from  eight  to  nino  column 
Oct.  25,  1976. 

BERGEN  COUNTY,  N.J. 


94,212  1,360,464 
4,992  1,925,177 
2,230,908 


Record-e  . 

....  2,698,532 

517,277  2,283,512 

549,366 

*R«cord-S  . 

....  1,489,220 

316,100  1,655,195 

406,872 

Grond  Totol . 

....  4,187,752 

833,377  3,938,707 

956,238 

NOTE:  Rocord-e  ond  S  chongod  from  oight  to  nine  column 

Jon.  1, 

1977. 

BOCA  RATONp  FLA. 

Nows-o  . 

....  772,866 

13,890  686,212 

fNowi-S  . 

. .  354,485 

388,109 

Grond  Totol . 

.  1,127,351 

13,890  1,074,321 

NOTE:  Nows-o  pubKshod  S  doys  o  wooh  only. 

BOSTONp  MASS. 

Herald  Amoricon-m  . 

....  1,065,611 

223,356  1,266,570 

67,466 

Herald  Amoricon-S 

....  719,979 

244,372  843,599 

409,741 

Globo-o  . 

....  2,040,105 

125,896  1,861,766 

36,568 

Globo-m  . 

....  2,580,470 

122,048  2,344,707 

39,360 

‘Globo-S  . 

....  2,180,179 

309,688  2,514,111 

346,204 

Grand  Totol  .... 

....  8,586,344 

1,025,360  8,830,753 

899,339 

1978  1977 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

CLEVELAND,  OHIO 

Ploin  Deoler-m  .  3,802,817  437,846  3,347,781  263,910 

Ploin  Deoler-S  .  1,989,060  57,325  2,092,429  72,098 

Pross-o  .  2,267,950  577,789  2,170,558  566,983 

Grond  Totol  .  8,059,827  1,072,960  7,610,768  902,991 

NOTE:  Effective  5ept.  1,  1975,  The  Plain  Deoler-m  and  5  chongod 
from  eight  to  nine-column.  Press  changed  from  eight  to  nine  column. 

COLUMBUS,  GA. 

Enrpiirer  (see  note)  .  1,383,171  28,425  1,331,722  25,234 

‘ledger  Enquirer-5  .  615,667  675,378 

Grond  Totol  .  1,998,838  28,425  2,007,100  25,234 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination;  linage  of  one 
edition,  Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e  .  3,057,874  107,289  2,939,071  51,504 

Dispotch-S  .  1,737,600  63,557  2,218,719  62,528 

Citiien  Journol-m  .  1,228,519  1,237,519 

Grond  Totol  .  6,023,993  170,846  6,395,309  1,140,032 

NOTE;  Dispotch-e  and  5  and  Citizen  Journol-m  changed  from  eight 

to  nine-column  Jon.  13,  1976 


DALLAS,  TEXAS 

News-m  .  4,632,561  310,752  3,974,113  247,467 

News-5  .  1,756,046  309,603  1,934,328  199,784 

Times  Herold-e  .  4,357,992  228,790  3,665,896  92,784 

‘Times  Herold-S  .  1,771,167  95,592  1,989,316  103,020 

Grond  Totol  .  12,517,766  944,73711,563,653  643,055 

NOTE:  News-m  ond  5  changed  from  eight  to  nine-column  offective 
Dec.  29,  1975.  Times  Herold-e  and  5  changed  from  oight  to  nine- 
column  Dec.  29,  1975. 

*  DATTON,  OHIO 

Journol  Herold-m  .  2,430,549  156,259  2,235,372  154,240 

News-e  .  2,538,225  156,243  2,333,150  175,545 

‘News-S  .  987,039  3,080  1,169,886  _ 

Grond  Totol  .  5,955,813  315,582  5,738,408  329,785 


1978  1977 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

DULUTH,  MINN. 

Herold-e  .  1,162,393  12,096  978,898  15,264 

News  Tribune-m  .  1,217,808  12,096  1,028,533  15,264 

‘News  Tribune-5  .  774,411  49,392  824,450  28,428 

Grond  Totol  .  3,154,612  73,584  2,831,881  58,956 

NOTE;  Horold-e  pubfished  5  doys  o  week  only. 

NOTE:  News  Tribune-m  ond  5  and  Herold-o  changed  from  eight  to  six- 
column  May  5, 1975. 

ERIE,  RA. 


Journol  Herold-m  .  2,430,549  156,259  2,235,372  154,240 

News-e  .  2,538,225  156,243  2,333,150  175,545 

‘News-S  .  987,039  3,080  1,169,886  _ 

Grond  Totol  .  5,955,813  315,582  5,738,408  329,785 

NOTE:  Journal  Herold-m  and  News-e  and  5  chongod  from  eight  to 

nine-column  Oct.  6,  1975. 


DENVER,  COLO. 


Rocky  Mt.  News-m  .  4,477,378  3,754,695 

‘Rocky  Mt.  News-5  .  1,049,857  1,153,542 

Post-e  .  3,952,470  153,653  3,431,459  107,000 

Post-S  .  1,947,372  2,298,162  _ 

Grond  Totol  .  11,427,073  153,65310,637,858  107,000 

NOTE:  Post-e  and  5  changed  from  eight  to  nine-column  Oct.  6,  1975. 

DCTROIT,  MICH. 

(Note  two  listings) 

FreePress-m  .  2,452.241  413,315  2,158,015  278,739 

‘FreePross-S  .  780,142  251,641  923,069  381,241 

News-e  .  3,690,667  772,609  3,170,980  543,585 

News-5  .  1,700,807  261,210  1,959,300  336,623 

Grond  Totol  .  8,623,857  1,698,775  8,211,364  1,540,188 

NOTE:  News-e  ond  5  changed  from  eight  to  nine  column  Dec.  29, 
1975.  News  figures  above  reflect  octuol  nine  column  meosurements. 

Free  Press-m  .  2,452,241  413,315  2,158,015  278,739 

‘FreePress-S  .  780,142  251,641  923,069  381,241 

News-e  .  3,421,279  721,289  2,924,984  507,126 

News-S  .  1,618,288  254,237  1,859,353  330,953 

Grond  Toiol  .  8,271,950  1,640,482  7,865,421  1,498,059 

NOTE:  News-e  and  5  changed  from  eight  to  nine-column  Dec.  29, 
1975.  News  figures  obove  reflect  converted  eight  column  measurements. 


Times  (see  note)  .. 

.  1,765,204 

14,912  1,624,807 

^  Times  News-S  .  .  . 

.  813,313 

34,176  1,048,433 

Grand  Total  .... 

.  2,578,517 

49,088  2,673,240 

NOTE:  Times-e  ond  News-m  sold  in  combinotion;  linoge  of  one 

!  edition 

Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  . 

.  4,109,891 

340,738  3,651,401 

178,726 

*News  Sentinel-S 

.  1,480,453 

117,244  1.900,310 

News  Sentinel-Sot. 

.  1,126,689 

1,032,715 

Grand  Total  .  .  .  . 

.  6,717,033 

457,982  6,584,426 

178,726 

NOTE:  News-e  pubbshed  S  days  o  week  only. 

NOTE:  News-e,  S  ond  Sot.  changed  from  eight  to  sii-column  Moy  12, 1975. 

GARYpIND. 

Post  Tribune-e  .  . . . 

.  2,061,097 

211,665  1,691,352 

252,152 

tPost  Iribune-S  .  -  . 

.  937,364 

1,080,057 

Grond  Totol  ... 

.  2,998,461 

211,665  2,771,409 

252,152 

NOTE:  Post  Tcibu< 

ie  is  0  nine  column  format  and  is  meosured 

occordingly. 

GRAND  FORKS,  N.D. 

Herold-e  . 

.  974,261 

10,608  914,148 

25,572 

tHerold-S  . 

.  524,845 

13,564  517,678 

12,600 

Grand  Totol  .  .  . 

.  1,499,106 

24.172  1,431,826 

38,172 

HARTFORD, 

CONN. 

Couront-m  . 

.  3,028,048 

243,500  2,905,571 

68,286 

*Couront-S  . 

.  1,296,932 

340,012  1,515,327 

567,764 

Grond  Total  .  .  . 

.  4,324,980 

583,512  4,420,898 

636,050 

HONOLULU, 

HAWAII 

Advertiser-m  .  .  .  . 

.  2,832,313 

2,538,957 

Star  Bulletin-e 

.  2,919,879 

2,777,015 

*Star  Bulletin  & 

Advertiser-S 

.  1,266,033 

1,475741 

Grond  Totol  .  .  . 

.  7,018,225 

6,791.713 

NOTE:  Advertiser-m,  Stor  Bulletin-e  and  Star  Bulletin  and  Advertiser-S 
chongod  from  eight  to  nine  column  Moy  3,  1976. 

HOUSTON,  TEXAS 

Chronicle-e  .  6,050,382  552,271  5,205,616  541,483 

Chronicle-5  .  3,195,673  258,352  3,230,098  388,712 

Post-m  .  4,886,120  469,787  4,218,515  503,875 

‘Post-S .  2,077,807  154,916  2,036,436  300,274 

Grand  Totol  .  16,209,982  1,435,326 14,690,665  1,734,344 

NOTE;  Chronicle-e  and  5  ond  Post-m  and  5  chongod  from  eight  to 
nine-column  July  1,  1975. 

LEXINGTON,  KV. 

Herald  (see  note)  .  2,225,659  185,296  2,187,077  80,048 

‘Herald  Leoder-5  .  978,166  41,480  1.215,437 

Grond  Total  .  3,203.825  226,776  3,402,514  80,048 

NOTE:  Herold-m  ond  Leoder-e  sold  in  combinotion;  linogo  of  one 
edition  Herold-m  is  shown. 

NOTE:  Herold-m,  Leodor-e  and  Herald  Leader-5  chonged  from  eight 
column  Sopt.  20,  1976. 

(Continiictl  on  pane  32) 


NOTE:  Globe-e  published  5  days  o  week  only. 

NOTE:  Herald  Americon-m  and  5  chongoif  from  eight  to  nine  column 
Oct.  18,  1976.  Globe  effective  February  27,  1977. 

BOULDER,  COLO. 

Comero-e  .  2,112,935  18,256  1,684,713  13,104 

Comoto-S  .  589,555  _ 632,582  _ 

Grond  Totol  .  2,702,490  18,256  2,317,295  13,104 

BRADENTON,  FLA. 

Herold-e  .  1,347,321  1,100,424 

tHerold-S  .  474,990  548,969 

Grond  Totol  .  1,822,311  1,649,393 

BUFFALO,  N.V. 

Courier  Express-m  .  981,756  33,731  847,157  49,744 

‘Courier  Express-5  .  1,146,210  54,080  1,324,683  47,156 

News-e  .  2,935,097  111,784  3,030,565  136,744 

News-S  .  302,679  _ 

Grond  Totol  .  5,365,742  199,595  5,202,405  233,644 

NOTE:  News-S  first  pubkeotion  Nov.  13,  1977. 

CAMDEN,  N.J. 

Courier  Post-e  .  2,904,139  411,800  2,582,601  66,926 

NOTE:  Courier  Post-e  chonged  from  eight  to  six  column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  2,079,779  87,452  1,857,064  61,216 

Observer-m  .  2,190,397  169,391  1,923,680  109,456 

‘Observer-S  .  1,004,884  102,312  1,117,642  127,216 

Grond  Totol  .  5,275,060  359,155  4,898,386  297,888 

NOTE:  Obsorver-m  and  5  and  News-e  changed  from  eight  to  six 
column  June  2,  1975. 

CHICAGO,  ILL. 

Tribune-m  .  4,249,677  3,113,085  3,559,752  2,687,794 

Tribune-S  .  2,417,421  1,139,577  2,698,751  1,357,895 

News-e  .  1,691,302  500,487 

SunTimes-m  .  3,281,995  416,438  2,801,285  495,410 

‘Sun  Times-S  .  1,099,841  692,749  1,321,383  794,317 

Grand  Totol  .  11,048,934  5,361,84912,072,473  5,835,903 

NOTE:  Tribune-m  and  5  changed  from  eight  to  nine-column  July  1, 
1975.  News-e  effective  Sept.  12, 1977. 

NOTE:  News  ceosed  pubficotion  March  4, 1978. 

CINCINNATI,  OHIO 

Enquirer-m  .  3,502,041  3,149,205  9,856 

Enquirer-5  .  1,865,254  2,161,878  7,344 

Post-e  .  2,326,514  151,722  2,250,851  140,603 

Grond  Total  .  7,693,809  151,722  7,561,934  157,803 

NOTE:  Post-e  effective  June  2,  1975  and  Enquirer-m  and  5  effective 
June  3,  1975,  changed  from  eight  to  nine-column. 

EDITOR  &  PUBLISHER  for  July  22, 1 978 


Ad  Revenue  Trends 
May  1978 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Recoi'ds — 64  Cities  Report 


Classifications 

Retail 


1978 

(000) 

Omitted 


1977 

(000) 

Omitted 


Dollar  Change 
(000) 

Omitted  *7/ 


First  Five  Months 
Department  Stores 
(Included  in  Retail) 

May  . 

First  Five  Months 
General 

May  . 

First  Five  Months 
Automotive 

May  . 

First  Five  Months 
Financial 

May  . 

First  Five  Months 
Classified 

May  . 

First  Five  Months 
Total  Advertising 


First  Five  Months 


321,621 

294,824 

-t- 

26,797 

+  9.1 

1,4.36, ,338 

1,245,902 

+ 190,436 

+  1.5.3 

76,021 

72,989 

3,0.32 

+  4.2 

.347,260 

309,597 

37,663 

+  12.2 

80,733 

80,992 

259 

-  0.3 

366,844 

.334,349 

+ 

32,495 

+  9.7 

13,701 

14,671 

_ 

970 

-  6.6 

68,4.54 

67,296 

-1- 

1,1.58 

+  1.7 

19,189 

12,8.33 

+ 

6,356 

+  49.5 

84,777 

62,498 

22,279 

+  .35.6 

16.5,,516 

144,786 

+ 

20,730 

+  14.3 

767,.562 

626,213 

+ 

141,.349 

+  22.6 

600,760 

.548,106 

+ 

52,654 

+  9.6 

2,72.3,975 

2,336,258 

-1- 

387,717 

+  16.6 

Linage — (Cont’d  from  poae  31) 

1978  1977 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


Arkonsos  Gezette-m 
*Arkonsos  Goiette-S  . 
Arkonsos  Democrot-e  . 
fArkonsos  Democrot-$ 
Grond  Totol . 

Independent  (see  note) 
^Independent  Press 
Telegrom-S  . 

LITTLE  ROCK, 

.  . .  1,820,704 
. .  .  895,684 

. .  .  701,233 

.  . .  386,116 

.  . .  3,803,737 
LONG  BEACH, 
..  2,512,935 

. .  .  825,298 

ARK. 

7,696 
7,896 
CALIF. 
405,723  ; 

1,625,324 
966,356 
646,270 
509,834 
3,747,784  ‘ 

2,280,660 

908,810 

6,000 

6,000 

584,699 

88,400 

Grond  Totol  . 

. ..  3,338,233 

405,723 

3,189,470 

673,099 

NOTE:  Independent-n 

1)  ond  Press  Telegrom-e  sold  in  combination; 

linage  ol  one  edition  Independent-m  is 

shown. 

LONG  ISLAND 

,  N.  Y. 

Newsdoy-e  . 

2,782,226 

799,624 

2,637,117 

831,304 

Newsdoy-S  . 

1,303,220 

290,820 

1,305,235 

400,463 

Grond  Total . 

...  4,085,446 

1,090,444 

3,942,352  1 

1,231,767 

LOS  ANGELES. 

CALIF. 

Times-ffi  . 

.  . . .  5,857,679 

2,779,317 

5,267,267  ; 

2,120,175 

Times-S  . 

.  . . .  2,929,092 

1,310,968 

2,915,172  1 

1,443,726 

Herold  Eiotniner-e 

.  . .  .  1,029,630 

74,357 

686,127 

Herald  Eiominer-S 

. . . .  322,807 

214,655 

Grand  Totol . 

. .  . .  10,139,208 

4,164,642 

9,083,221  : 

3,563,901 

RAACON,  GA. 

Telegraph  (see  note) 

. .  ..  1,267,238 

152,080 

1,224,104 

*Telegroph  &  Nem-S 

. . .  614,535 

14,271 

681,379 

Grond  Totol . 

. . .  .  1,881,773 

166,351 

1,905,483 

NOTE:  lelegroph-ffl  and  News-e  sold 

in  combination;  linage  ol  one 

edition  Telegroph-ni 

1  is  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d  .  .  .  . 

. ...  1,595,512 

1,428,882 

tNew  Hompshire  News-S  .  589,370 

733,813 

Grond  Total . 

. .  . .  2,184,882 

2,162,695 

MEMPHIS,  TENN. 

Commerciot  Appeol-m 

.  . .  2,490,327 

117,416 

2,488,252 

70,128 

Commerciol  Appeot-S 

.  1,131,935 

83,020 

1,432,900 

44,560 

Press-Scimitor-e  .  .  . 

....  1,855,035 

143,375 

1,720,292 

113,076 

Grond  Totol . 

....  5,477,297 

343,811 

5,641,444 

227,764 

NOIt;  (.ommerciol  Appeol-m  ond  5 

ond  Press 

Scimitor-e 

chonged 

Irom  eight  to  nine  < 

column  July  1, 1975. 

MIAMI,  FLA. 

Herotd-m  . 

...  3,837,171 

984,189 

3,685,173 

582,372 

Herold-S  . 

....  1,698,257 

495,153 

2,357,248 

300,545 

News-e  . 

....  1,803,128 

1,619,747 

Grond  Totol  . 

. .  7,338,556 

1,479,342 

7,662,168 

882,917 

NOTE:  Herold-m  and  5  and  News-< 

!  chonged 

Irom  eight  to  sit- 

column  Mor.  3.  1975. 

MILWAUKEE 

p  Wise. 

Sentinel-m  . 

. .  1,915,958 

5,232 

1,687,113 

Journol-e  . 

...  3,631,687 

632,741 

3,375,964 

532,657 

Journol-5  . 

.  2,082,289 

448,179 

2,415,790 

455,542 

Grand  Total . 

,  7,629,934 

1,086,152 

7,478,867 

988,199 

MINNEAPOLIS,  MIN. 

Tribune-m  . 

1,965,377 

58,553 

1,970,407 

47,851 

Tribune-5  . 

.  2,035,884 

259,933 

2,270,765 

515,413 

Stor-e  . 

.  2,872,115 

556,218 

2,600,864 

440,026 

Grond  Totol  .... 

.  6,873,376 

874,704 

6,842,036 

1,003,290 

NOIE:  Iribune-m  ond  5  ond  5tor-e  changed  Irom  eight  to  i 

(ix-cohjmn 

during  yeor  1975. 

NOTE:  Tribune-m  & 

Stor-e  hos  o  combined  Set.  edition 

ellective 

Aug.  2/,  IV//;  the  linoge  is  shown  in 

the  Stor-e. 

NASHVILLE, 

TENN. 

Bonner-e  . 

.  2,446,961 

189,508 

2,274,308 

187,352 

Tennesseon-m  .... 

.  2,394,582 

166,568 

2,265,304 

185,792 

*Tennesseon-5  .  . . 

.  1,146,811 

78,300 

1,352,084 

84,632 

Grond  Total  .... 

.  5,988,354 

434,376 

5,891,696 

457,776 

NOTE:  lennesseon-m&5  ond  Bonner- 

e  changed 

1  Irom  eight  to  nine 

column  Jon.  2, 1976. 

NEW  YORK 

[p  N.Y. 

Times-m  . 

.  3,137,447 

94,500 

3,077,140 

Times-S  . 

.  2,811,708 

1,063,973 

3,424,907 

1,301,358 

News-m  . 

.  1,635,502 

1,543,855 

1,404,574 

1,507,307 

Nows-S  . 

.  866,425 

1,472,323 

1,042,288 

1,770,778 

Post-e  . 

.  1,125,135 

1,008,503 

Grand  Total  .  9^76,217  4,174,651  9,957,412  4,579,443 

NOTE:  Tinws-m&5  chonged  from  on  night  to  nine  column  5opt.  7, 
1976.  Nows-ni&5  chonged  Irom  five  column  to  sii  column  5ept.  6, 1976. 


NEWARK,  NJ. 

StorLedgei-m  .  3,348,401  173,551  2,958,026  125,832 

’5tat  Lodger-5  .  2,162,739  125,492  2,539,403  175,664 

Grand  Total  .  5,511,140  299,043  5,497,429  301,496 

NOTE:  5tor  Ledger-m&5  chonged  from  eight  to  nine  column  5ept.  7, 
1976 


OAKLAND,  CALIF. 

Tribune-e  .  2,125,237  86,538 

*Tribune-5  .  1,054,929  _ 

Grand  Total  .  3,180,166  86,538 

NOTE:  Not  meosured  by  Medio  Records  in  }977. 

ORANGE  COUNTY,  CALIF. 

Register-e  .  5,730,793  67,008 

tRegisler-5  .  1,759,571  _ 

Grand  Total  .  7,490,364  67,008 

NOTE:  Register-m&e  sold  in  combinotion.  Linoge  of  one  edition 
Register-e  is  shown. 

NOTE:  Not  meosured  by  Medio  Records  in  T977. 


PASADENA,  CALIF. 

5lorNews-d  .  1,193,278  181,490  1,035,772  188,202 

‘5tor  News-5  .  411,442  14,363  456,546  17,355 

Grand  Total  .  1,604,720  195,853  1,492,318  205,557 

PASSAIC,  N.J. 

Herald  News-e  .  1,307,099  187,531  1,188,977  447,775 

tHeroU  News-5  .  456,973  149,776  472,479  18,432 

Grand  Total .  1,764,072  337,307  1,661,456  466,207 


NOTE:  Herald  News  chonged  from  eight  to  nine  column  Oct.  6,  1976. 


1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PATERSON,  N.J. 

News-d  .  1  226.267  1,096,571  123,480 

NOTE:  News-m  changed  from  eight  to  nine  column  Sept.  19,  1977. 

PEORIA,  ILL. 

Journol  5lor-d  .  2,114,997  136,544  1,938,514  42,000 

•Journol  Stor-S  .  831,481  63,440  947,255  42,308 

Grand  Total  .  2,946,478  199,984  2,885,769  84,308 

PHILADELPHIA,  PA. 

Bulletin-e  .  2,197,249  702,265  1,977,210  889,511 

‘Bulletin-5  .  B20,165  350,010  892,835  662,439 

Inquirer-m  .  2,295,381  205,001  1,928,600  284,410 

‘Inquirer-5  .  1,807,520  496,027  2,169,204  694,688 

News-e  .  1,115,676  1,007,236 

Grand  Total  .  8,235,991  1,753,303  7,975,085  2,531,048 


NOTE:  Bulletin-e&S  changed  Irom  eight  to  six-column  May  19, 
1975.  Inquirer-m&S  changed  from  eight  to  six  column  May  19,  1975. 
News-e  changed  from  six  to  five-column  May  19, 1975.  The  doto  in  this 
report  covering  the  News-e  rellects  the  converted  linage  to  six-column 
format. 


PITTSBURGH,  PA. 

PoslGoieHe-m  .  1,265,224  196,433  1,139,476 

Press-e  .  2,408,068  323,901  2,067,038  89,359 

‘Press-S  .  1,928,263  2,335,986  1,740 

Grond  Total  .  5,601,555  520,334  5,542,500  91,099 

NOTE:  Post  Goiette-m  and  Prest-e&5  changed  from  eight  to  nine- 
column  Sept.  1,  T975. 

PROVIDENCE,  R.l. 

Bulletin-e  .  2,039,035  444,011  1,874,478  326,289 

Journol-m  .  1,858,815  383,265  1,675,243 

Joutnol-S  .  1,344,656  132,212  1,556,586  177,380 

Grond  Total  .  5,242,506  959,488  5,106,307  503,669 

Note:  Bulletin-e  and  Journol-m  hove  o  combined  Sot.  edition;  The 


linage  is  only  shown  in  the  Bulletin-e. 

NOTE:  Bulletin-e  and  Journol-m&S  changed  from  eight  to  nine 
column  July  T,  1977. 


ROCHESTER, 

N.Y. 

Democrat  &  Chronicle-m 

.  1,993,865 

229,144 

1,892,638 

182,616 

Democrat  &  Chronicle-S 

.  1,137,991 

104,060 

1,480,871 

137,496 

Times  Union-e  . 

..  2,009,831 

204,824 

2,041,506 

168,176 

Grond  Totol . 

..  5,141,687 

538,028 

5,415,015 

488,288 

NOTE:  Democrot  &  Chronicle-m&S 

ond  Time 

s  Union-c 

chonged 

Irom  eight  to  nine-column  Oct.  20, 1975. 

SACRAMENTO 

p  CALIF. 

Bee-e  . 

..  3,021,927 

588,452 

2,769,681 

544,744 

‘B«-5  . 

997,087 

246,468 

1,239,580 

307,936 

Union-m  . 

..  2,315,849 

213,840 

1,880,912 

233,936 

tUnion-S  . 

517,272 

24,192 

402,293 

15,326 

Grond  Total  . 

..  6,852,135 

1,072,952 

6,292,466 

1,101,942 

NOTE:  Beo-e&5  ond 

Union-m&S  chonged  Irom  eight 

to  nine- 

column  Sept.  1, 1975. 

ST.  LOUIS, 

MO. 

Globe  Democrot-m  . .  . 

..  1,648,425 

189,985 

1,547,235 

201,750 

Globe  Democrot-we  .  .  . 

907,552 

36,704 

1,128,024 

35,968 

Post  Dispotch-e  . 

..  2,295,029 

60,865 

1,929,194 

63,434 

*Post  Dispotch-S  . 

.  .  2,005,490 

26,352 

2,381,656 

26,128 

Grond  Total  .  6,856,496  313,906  6,986,109  327,280 

NOTE:  Globe  Democrot-m  publshed  5  days  o  week  only. 

NOTE:  Post  Dispotch-e&S  ond  Globe  Democrot-m  and  weekend 
changed  Irom  eight  to  nine  column  Apr.  5,  1976. 

ST.  PAUL,  MINN. 


Pioneer  Press-m  .  1,328,447  1,367,236 

‘Pioneer  Press-S  .  1,438,024  1,735,302 

Dispolch-e  .  2,336,285  340,467  2,126,877  325,652 

Grond  Total  .  5,T02,750  340,467  5,229,415  325,652 


NOTE:  Pioneer  Press-m&5  and  Dispotch-e  chonged  from  eight  to 
six  column  AAoy  5,  1975. 

NOTE:  Pioneer  Press-m  and  Dispotch-e  has  o  combined  Sot.  edition 
eHective  Sept.  10,  1977;  the  linoge  is  only  shown  in  the  Dispotch-e. 


ST.  PHERSBURG,  FLA. 

Independent-e  .  2,328,906  80,656  2,214,301  26,664 

Times-m  .  3,029,108  900,129  2,888,896  889.055 

‘Times-S  .  1,267,202  399,241  1,516,297  372,320 

Grond  Total  .  6,625,216  1,380,026  6,619,494  1,288,039 

SAN  ANTONIO,  TEXAS 

Express-m  .  2,622,315  321,108  2,261,713  194,540 

tExpress-News-5  .  1,236,212  46,072  1,366,349  121,280 

Express-News-Sol .  561,139  471,245 

News-e  .  2,483,853  260,496  2,049,304  199,852 

Lighl-e  .  2,936,262  83,259  2,413,911  52,165 

‘Lights  .  1,279,338  1,654,451 

Light-Sol .  413,360  348,195 

Grond  Total  .  11,532,479  710,93510,565,168  567,837 


NOTE:  Express-m,  News-e  and  Light-e  pubkshed  5  doys  o  week  only. 

NOTE:  Express-m,  Express  News-S&Sot.,  News-e  ond  Light-eSS&Sot. 
chonged  from  eight  to  nine-column.  Express-m,  5&5at.  Jon  T9,  1977; 
News-e  Jon.  18,  1977  ond  Light-e,  S&Sot.  effective  June  IS,  1976. 

SAN  DIEGO,  CALIF. 

Union-m  .  3,485,565  62,159  3,116,248  151,058 

‘Union-S  .  1,437,663  9,120  1,592,086 

Tribune-e  .  3,936,885  62,095  3,490,917  141,470 

Grand  Total  .  8,860,113  133,374  8,199,251  292,528 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,287,651  739,610  2,077,010  459,648 

Exominer-e  .  2,298,258  735,978  2,090,865  472,320 

Exominer  &  Chranicle-5  ..  1,252,015  145,936  1,411,875 

Grand  Total  .  5,837,924  1,621,524  5,579,750  931,968 

SAN  JOSE,  CALIF. 

Mercury-m  .  5,786,602  225,185  4,692,200  272,593 

News-e  .  4,806,071  224,605  4,060,734  317,913 

‘Mercury-News-5  .  1,912,923  2,020,807  16,464 

Grond  Total  . T2,S0S,S96  449,79010,773,741  606,970 

NOTE:  Mercury-m  ond  News-e  has  o  combined  Sot.  edition;  the 
linoge  is  only  shown  in  the  Mercury-m. 

SCHENECTACV,  N.V. 

Goielle-m  .  2,691,223 

NOTE:  Not  measured  by  Medio  Records  in  1977. 


1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SHREVEPORT,  LA. 

Journol-e  .  1,723,078  88,648  1,577,202  33,296 

Times-m  .  2,487,118  90,576  2,306,537  63,376 

Times-5  .  904,381  6,320  1,121,297  55,056 

Grand  Total  .  5,114,577  185,544  5,005,036  151,728 

NOTE:  Times-m&5  and  Journol-e  changed  from  eight  to  nine  column 
Jon.  2,  1977. 

SYRACUSE,  N.Y. 

Herald  Journol-e  .  2,095,435  5,413  1,980,396  3,993 

‘Herald  Americon-5  ....  1,216,007  9,111  1,478,593  14,064 

Post  Slondord-m  .  1,214,156  90,255  1,114,240  7,169 

Grond  Total  .  4,525,598  104,779  4,573,229  25,226 

NOTE:  Post  Stondord-m,  Herold  Journol-e  ond  Herald  Americon-5 
changed  from  eight  to  nine  column  5ept.  1,  T976. 

TALLAHASSEE,  FLA. 

Democrol-m  .  1,792,231  1,635,001 

‘Democrot-S  .  650,491  737,055 

Grand  Total  .  2,442,722  2,372,056 

NOTE:  Democrot-e&S  changed  from  eight  to  six  column  Aug.  1,  1976. 

TAMPA,  FLA. 

Tribune-m  .  3,001,649  880,374  2,908,922  609,321 

‘Tribune-5  .  1,251,386  54,464  1,509,575  45,480 

Times-e  .  1,991,148  1,901,892  _ 

Grand  Total  .  6,244,183  934,838  6,320,389  654,801 

NOTE:  Tribune-m&5  ond  Times-e  chonged  from  eight  to  nine-coulumn 
Oct.  27,  1975. 

WASHINGTON,  D.C. 

Post-m  .  5,265,712  451,289  4,826,483  287,252 

‘Post-5  .  2,330,810  365,536  2,661,461  458,552 

5tat-e  .  2,124,120  536,965  2,302,026  387,244 

5tor-e  .  677,660  207,908  903,674  200,256 

Grond  Total  .  10,398,302  1,561,69810,693,644  1,333,304 

NOTE:  Post-m&S  and  Stor-e&5  changed  from  eight  to  nine-column 
Aug.  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,853,649  106,252  2,554,352  113,633 

Times-e  .  2,596,818  106,069  2,262,025  113,802 

‘Post  Times-S  .  1,277,225  45,008  1,452,736  _ 

Grand  Total  .  6,727,692  257,329  6,269,113  227,435 


NOTE:  Post-m  and  Times-e  hove  o  combined  Sot.  edition;  the  knoge 
is  only  shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  ond  Post  Times-S  chonged  from  eight  to  six- 
column  Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 


Reporter  Dispotch-e  ....  1,546,076  397,197  1,464,029  211,250 

fReporter  Dispotch-S  . . .  512,105  45,792  396,060  35,856 

Grand  Totol  .  2,058,181  442,989  1,860,089  247,106 

WICHITA,  KANS. 

Eogle-m  .  2,384,128  406,951  2,268,306  275,912 

Beocon-e  .  1,091,854  29,792  1,038,140  118,038 

‘Eogle  Beocon-S  .  831,523  89,568  962,885  129,568 

Grond  Totol  .  4,307,505  526,311  4,269,331  523,518 


NOTE:  Eogle-m  and  Beocon-e  hos  o  combined  Sot.  edition;  the  knoge 
is  only  shown  in  the  Eogle-m. 

NOTE:  Eogle-m,  Beocon-e  and  Eagle  Beocon-S  changed  from  eight 
to  six  column  Sept.  1, 1975. 


MAY  1978/1977 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


ALBANY,  N.Y. 

Times-Union-m .  1,679,710  1,663,034 

Knicbrbocker  News-e  .. ,  1,227482  1,197,235 

Times-Union-S .  806,415  746,817 

Grond  Totol .  3,713,507  3,607,086 

ANAHEIM,  CALIF. 

Bulletin-e .  1,442,238  1,070,048 

BANGOR,  MAINE 

News-m .  1,616,617  1,518,615 

BIRMINGHAM,  ALA. 

News-e  .  2,771,958  2,541,028 

News-S  .  1417,442  1,599,990 

Post  Herold- m .  1,823,836  1,656,788 

Grond  Total .  5,913,236  5,797,806 

BURLINGTON  VT. 

Free  Press-m&S .  1,925,938  1,944,110 

CASPER,  WYO. 

Stor-Tribune-m&5  .  1,789,130  1,497,860 

NOTE:  Includes  inserts:  177,086  knes  in  1978;  127,176  knes  in  1977.  Fomily 
Weekly  not  included:  60,746  knes  in  1978;  63,912  knes  in  1977. 
COLUMBUS,  NEB. 

Telegrom-e  .  901,670  802,144 

DAVENPORT  IOWA 

Quod-City  Times-e/m  .  .  ..  3,479,896  3,153,556 

Quod-Cty  Times-S .  686,252  891,492 

Grond  Totol .  4,166,148  4,045,048 

DES  MOINES,  IOWA 

Regisler-m .  942,384  265,908  822,504  231,134 

Tribune-e .  1,503,098  1,297,920 

Regisler-S  .  790,076  97,812  966,269  124,466 

Grond  Total  .  3,235,558  363,720  3,086,693  355,600 


DOVER,  DELAWARE 

Delaware  State  News-e&5  1,310,848  1,228,916 

NOTE:  Figures  shown  obove  ore  on  8  column  basis. 


EDMONTON,  ALTA. 

Journol-e .  5,369,853  4,913,640 

FORT  WAYNE,  IND. 

Journol-Gozette-m .  1,632,750  1,830,696 

News-5entinel-e .  2,217,302  23,440  2,347,310  14,784 

Journol-Gaiette-5  .  817,922  960,988 

Grond  Totol .  4,667,974  23,440  5,138,994  14,784 


NOTE:  1978  figures  reported  on  basis  of  5-4-4  quarter.  1977  figures  ore  on 
monthly  basis. 
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is  inthis 500  page  book  which 
has250MH\CTS  ABOUT 
NEWSmPERS 


The  new  1978  edition  of  the  encyclopedia  of  the  newspaper 
business— the  EDITOR  &  PUBLISHER  INTERNATIONAL 
YEAR  BOOK — contains  more  facts  about  newspapers 
than  any  other  reference.  If  you  are  interested  in 
newspapers,  do  business  with  the  newspaper  field,  or 
need  detailed  information  about  almost  any  facet  of 
newspaper  publishing,  you’ll  find  the  E&P  YEAR 
BOOK  to  be  absolutely  indispensable.  Order  yours  today. 


500  pages — 8"x11' 


Please  send  me 


copies  of  the  1978  EDITOR  &  PUBLISHER  t 
INTERNATIONAL  YEAR  BOOK 

□  Bill  us  n  I  enclose  S 

$30  a  copy  in  U.S.  and  Canada — 5  or  more  copies  $25  each 
All  other  countries  $40  each. 
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LinSQC — (Coni' d  from  page  32) 
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FORT  WORTH.-  TEXAS 


1978  1977 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

NORTH  PLATTE,  NEB. 

T«l«gr<ipli.*-ul-m .  969,789  9S3,964 

NOTE:  lnclud*s  Fomily  WMkIy— 58,188  Kiiti  in  1978;  58,897  tn«  in  1977. 

OGDEN,  UTAH 


Nnws  Tribune-n  ond 
Tribunt  &  Ltdgtr.5  . 


1978  1977 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


TACOAAA,  WASH. 


3,474,044 


Stor*Tti»9rom-m  . 

.  2,972,830 

2,498,538 

Stondord-Enmintr'O  , , 

...  1,947,912 

1,665,086 

Blodo-o . 

....  2,558,079 

2,330,215 

Stor-T«l«9rem-t . . 

.  3,215,702 

2,641,786 

Stondord-Eiofflinor-S  . 

. . .  685,904 

735,812 

6lodo-5 . 

.  1,170,311 

1,439,012 

Stor-T«lt9rom-S  . . 

.  1,553,356 

1,719,396 

Grond  Totol . 

...  2.633.816 

2,400,898 

Grond  Totol . 

.  3,728,390 

3,769.227 

Grond  Totol  . . . 

.  7,741,888 

6,859,720 

NOTE:  Sundoy  includos  Family  Wookly— 60,732  linos  in  1978;  63,546  linos 

NOTE:  Blodo-o&S  chongod  from  8<column  to  9-column  Moy  1, 

INDIANAPOLISg  IND. 

in  197/. 

Stor-m . 

.  2,984,947 

2,895,482 

OKLAHOAAA  CITY,  OKLA. 

TOPEKA,  KANS. 

Nows-o . 

.  2.458,264 

2,298,571 

Okiohomon-m . 

...  2,285,632  623,119 

2,121,248 

566,066 

Doily  Copitol-m  . . . . 

.  1,435,210 

1,227,485 

Stor-S . 

.  1,403,708 

1,879,387 

timoS'O . 

. ..  2,175,458  571,841 

1,926,942 

461,151 

Stotf  Journol-e  .  .  . 

.  981,246 

891,485 

Grand  Totol  .  . . 

.  6,846,919 

7,073,440 

Oklohomon-S  . 

...  1,342,004 

1,465,006 

Capitol  Journol-S  .  . 

.  477,512 

504,336 

KANSAS  CITY,  RAO. 

Grond  Total  . 

. . .  5,803,094  1,194,960 

5,513,196 

1,027,217 

Grond  Total  .  ,  . . 

.  2,893,968 

2,623,306 

Timts-ffl . 

.  2,573,138 

2,303,270 

OMAHA,  NEB. 

TORONTO,  ONT. 

Stor-t . 

.  1,133,149  94,806 

1,056,427  90,025 

World  Horold  m-o-S  .  . 

. .  3,744,846 

3,767,036 

Stor-o  . 

.  4,938,974 

4,931,761 

Grond  Totol  . 


5,212,965  94,806  5,068,268 


I  1977. 


2,281,306 

2,563,132 

1,954,291 

6,798,729 


90,025 

NOTE:  5tor  &  Timts  cbnngtd  from  8  column  to  6  column  formot  Juno  8, 
1975.  Tho  sot.  ovoning  5tor  oros  discontinuod  Jon.  7,  1978. 
KITCHENER  WATERlOO,ONT. 

Rocord-o .  3,040,327  2,934,159 

LETHBRIDGE,  ALTA. 

HoroM-o  .  1,734,970  U1 1.359 

LINCOLN,  NEB. 

Joumol-5torHl&5  .  2,345,728  2,330,496 

NOTE:  Includos  insorti— 319,060  tnos  in  1978,  324,814  Enos  i 
LOUISVILLE,  KY. 

Courior-Journol-m  .  2,536,203 

LouisviNo  Timos-o .  2,843,540 

Courior-Joumol  t  Timos-5  1,458,901 

Grond  Totol .  6,838,644 

NOTE:  ROP  Aiploy  Enogo  is  pubEshod  on  6-column  hosts  but  is  convorted 
to  8-column  basis  obovo.  Clossifiod  pubEshod  ond  roportod  on  10- 
column  bosis. 

AAADISON,  Wise. 

Capitol  Timos-o .  2,476,103  2,336,859 

5tolo  Journol-m .  2,645,947  2,371,677 

5lolo  Joumol-5  .  1,001,941  1,005,326 

Grond  Total .  6,123,991  5,713,862 

NOTE:  6-column  pogos  convotlod  to  8-column  bosis;  clossifiod  roportod  os 
9-co1umn.  Inclu^  logols.  5toto  Joumol-5  includos  TV  WooE. 

AAERIDEN,  CONN. 

Rocord-Joumol-m .  1.286.558  1,161,510 

AAONROE,  LA. 

World-m  .  1,368,024  1,279,082 

Nom-5tor-o .  1,263,206  1,168,384 

World-5  .  643,048  572,082 

Grand  Total .  3,274,278  3,019,548 

AAONTREAL  QUE. 

GoioHo-m .  1,324,652  1,482,759 

5lor-o .  3,244,414  3,182,915 

loDovoit-m  .  927,509  543,621 

Lo  Dimoncho  Matin-5  ....  692,912  549,627 

NOTE;  Lo  Dimoncho  Motin  inchidos  porspoctivos  ond  insorts — 240,768 

Enos  in  1978,  90,899  Enos  in  1977. 

NASHUA,  N.H. 

Tologroph-o .  1,756,521  1,429,687 

NEWSPORT  NEWS,  VA. 

Pross-m .  2,398,060  2,121,616 

Timos-Hotold-o  .  2,255,470  1,953,098 

Pross-5  .  1,261,792  1,437,352 

Grond  Totol .  5,915,322  5,512,066 

NORFORLK,  VA. 

Virginian  Pilot-m .  3,132,257  2,936,386 

It^or-Slot-o  .  3,039,942  2,897,595 

Virginion  Pilot-5  .  1,663,900  1,637,349 

Grond  Totol .  7,836,099  7,471,330 

NORTH  BAT,  ONT. 

Nuggot-o .  1,316,230  1,278,491 


5ontinol  5tor-AH  Doy,  5 

lo  Droit-o  . 

RopubEc-m  . 

Gozotto-o  . 

RopubEc-5  . 

Grond  Totol . 

Pross-Horold-m  .  . 

Eopross-o . 

Tologram-5  . 

Grond  Total  . . . 

Orogonion-mB5  . . 
Orogon  Journol-o  . 
Grond  Totol  .  . . 


ORLANDO,  FLA. 

. .  3,386.124  746,788  3,387,132  474,964 

OTTAWA,  ONT. 


2,212,329 
PHOENIX,  ARIZ. 

..  4,274,508 
..  4,226,866 
..  1,748,726 
. .  10,250,100 
PORTLAND,  AAAINE 
..  1,290,666 
..  1,224,699 
..  735,871 

..  3,251,236 
PORTLAND,  ORE. 
..  5,643,442 
..  1,936,788 
..  7,580,230 


READING,  PA. 

Timos-ffl/Eoglo-o  .  1,793,431 

Eoglo-5  .  670,423 

Grond  Totol .  2,463,854 


2,247,841 

4,078,144 

4,025,686 

2,020,970 

10,124,800 

1,303,283 

1,281,555 

808,973 

3,393,811 

5,384,204 

1,575,098 

6,959,302 

1,707,933 

822,673 

2,530,606 


5un-m&5  .  2,197,929  1,867,812 

TRENTON,  N.J. 

Timts-d  .  1,118,458  1,065,338 

Timos  Advortisor-5  .  814,532  646,958 

Grand  Total .  1,932,990  1.712,296 

NOTE:  6-column  pogos  convortod  lo  8  column  bosis. 

TUCSON,  ARIZ. 


Stor-m . 

.  3,214,764 

3,095,172 

Gtiztn-o  . 

.  3,221,960 

3,138,712 

Stor-S . 

.  972,135 

1,125,495 

Grond  Totol  . . . . 

.  7,408,859 

7,359,379 

NOTE:  Sunday  includos  Porodo  inogt. 

TULSA,  OKLA. 

Woild-m  . 

.  1,871,644 

1,773,563 

Tribunt-0 . 

.  1,907,404 

1,777,206 

World-5 . 

.  839,937 

1,011,122 

Grond  Totol  . .  . 

.  4,618,985 

VANCOUVER  B.C. 

4,561,891 

Sun-e  . 

.  4,188,386 

4,318,452 

NOTE:  Includos  Wookond  Mogozino.  All  figuros  on  6-column  format. 

WAUKEGAN,  ILL. 

Nows-5un-o . 

WILKES-BARRE,  PA. 


RICHMOND,  VA. 

Times-leoder-News 

Timos-Dispotch-m  . . . 

....  2,036,165 

1,976,473 

Record-All  Doy  .  .  . 

....  1,578,995 

1,403,203 

Nows-Ltodtr-o . 

. ...  1,910,561 

1,762,206 

Independent-S . 

....  573,455 

683,943 

limos-Dispotch-b  .  • . 

. ...  1,341,118 

1,518,402 

Grond  Totol . 

....  2,152,450 

2,087,146 

Grond  Totol . 

. ...  5.287,844 

5,257,081 

NUTE:  Sundoy  includes  Porode — 51,67S  lines  in 

1978;  69,755  lines  in 

1977.  Supplement  Advertising  tor  Moy  1978  not  included — Ttmes 

leoder/News  Record  398,656  lines.  Meosured  by  Advertising  Check- 

RIVERSIDE,  CALIF. 

ing  Bureou — Neustodt  Reports  Division. 

Entorpriso-m . 

. ...  1,954,050 

1,913,226 

WILMINGTON.  DELAWARE 

Pross-o  . 

....  1,664,964 

1,664,964 

News/Journol 

Pross-Enterpriso-5  . . 

. . . .  557,172 

557,172 

(m&e-mon  to  fri.) 

....  2,402,578 

2,279,307 

Grond  Total . 

. ...  4,176,186 

4,135,362 

News  Journol-S  .  .  . . 

....  395,858 

373,881 

NOTE:  ftirode  linage  oi 

r  preprinted  inserts  not  included. 

Grand  Totol . 

..,.  2,798,436 

2,653,188 

SANTA  BARBARA,  CALIF 

WILMINGTON,  N.C. 

. ...  2,758,252 

2,556,183 

Stor-m . . 

....  1,086,568 

1,033,284 

NOTE:  Porodo  Mogozine  not  included. 

Stor-News-S . 

....  420,924 

309,764 

scons  BLUFF,  NEB. 

Grand  Totol . 

....  1,507,492 

1,343,048 

Stor-Herold-m-S _ 

. . . .  955,368 

921,614 

WINDSOR,  ONTARIO 

NOTE:  Includes  Fomily  Weekly — 57,749  knes  in  1978;  67,454  lines  in  1977. 

Stor-e  . 

.  2,664,621 

2,083,672 

SEAmE,  WASH. 

WINNIPEG,  MAN. 

. ...  1,743,105 

1,591,336 

Free  Press-e  . 

.  3,622,098 

3,268,728 

Pod-lntelfigencer-$  . 

. . . .  646,213 

612,796 

Tribune-e . 

.  3,415,342 

3,013,080 

Grond  Totol . 

....  2,389,318 

2,204,132 

WINSTON-SALEM  N.C. 

....  4,092,382 

3,754,352 

Joumol-m  . 

.  1,936,452 

1,843,870 

.  1,622,712 

1,420.524 

SOUTH  BAY  (TORRANCE), 

CALIF. 

.  749,938 

939,890 

South  Boy  Breeze-e  . 

.  . .  .  3,814,482 

3,588,046 

Grond  Totol  .... 

.  4,309,102 

4,204,284 

SPOKANE  WASH. 

NOTE:  Port  run  ond  comics  not  included. 

Spokesmen  Review-m 

....  1,735,020 

1,762,094 

WORCESTER,  MASS 

Chronicle-e  . 

....  1,850,451 

1,795,116 

Telegrom-m . 

.  1,143,083 

1,043,777 

Spokesmon-Review-S 

....  882,684 

844,305 

Gozette-e  . 

.  1,202,180 

1.114,204 

Grond  Totol . 

_  4,468,155 

4,401,515 

Tetegrom-S  . 

.  891,037 

1,155,546 

NOTE:  Sundoy  ond  Grand  Totol  includes  Porode  Linoge. 

Grond  totol  .  . .  . 

.  3,236,300 

3,313,527 

Mini  branch  office 

The  Fayette  County  (Ga.)  News  has 
announced  that  it  will  soon  open  what 
may  be  the  world’s  smallest  newspaper 
branch  office.  About  the  size  of  a  photo 
processing  store,  the  new  office  will  be 
located  in  a  shopping  center  parking  lot. 
Publisher  Quimby  Melton  III  said  the  of¬ 
fice  “will  be  able  to  handle  all  the  needs 
of  our  readers  that  our  main  office  now 
handles.” 

Atlanta  papers 
in  Million  Markets 

Atlanta  Journal  and  Constitution  have 
joined  Million  Market  Newspapers,  Inc., 
the  cooperative,  newspaper-owned  ad¬ 
vertising  sales  organization.  The  Atlanta 
papers  were  represented  by  Story  & 
Kelly-Smith  Inc. 
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Victoria  Sheeran,  News  World,  New  York  photographer  is  the  winner  of  the 
Newspaper  Guild's  Page  One  Award  for  news  photography,  black  and  white 
category,  for  this  shot  of  Mayor  Abraham  Beame  and  Police  Commissioner 
Michael  Codd  conferring  by  candlelight  at  police  headquarters  during  the  city's 
electrical  power  blackout  in  July  of  1977. 
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AT  A  LUNCHEON  during  the  I.C.M.A.  convention  in  Boston,  Family  Weekly 
announced  the  winners  of  this  year's  "Circulation  Bonanza"  contest — a  seven- 
day  Caribbean  cruise  for  50  people  from  25  newspapers.  Representing  some  of 
those  winners  from  left  to  right  are:  Marvin  Roberts,  Thomson  Newspapers;  Bob 
Schwenk,  Greensburg,  (Pa.)  Tribune-Review;  Jim  Kavanagh,  Muskegon,  (Mich.) 
Chronicle;  Tony  Irwin,  Monterey,  (Calif.)  Peninsula-Herald;  Tom  Osborne,  Van 
Nuys,  (Calif.)  Va/fey  News  &  Greensheet;  Rufus  Woods,  Savannah,  (Ga.)  News; 
Henry  Sichtermann,  Gary,  (Ind.)  Post-Tribune;  Vince  Fusco,  San  Antonio,  (Tex.). 
Express-News;  Phillip  Hanna,  Cocoa,  (Fla.)  Today;  Frank  Vega,  Harte  Hanks 
Newspapers;  Richard  Kelley,  Burlington,  (Vt.)  Free  Press. 


Circulators 
win  all-expense 
vacation  trips 

Winners  of  this  year’s  Family  Weekly 
“Circulation  Bonanza”  Contest  were 
announced  during  the  International  Cir¬ 
culation  Managers’  Association  Conven¬ 
tion. 

Open  to  338  newspapers  across  the 
country  that  carry  Family  Weekly,  the 
winners  were  chosen  in  two  categories, 
circulation  and  promotion. 

The  25  winners  will  be  the  recipients  of 
a  seven-day  Caribbean  cruise  for  two 
persons  per  paper  aboard  the  M.  S. 
Starward  of  the  Norwegian  Caribbean 
Cruise  Line.  The  cruise  itinerary  will  in¬ 
clude  Port  Antonio,  Ochos  Rios,  Porto 
Prince,  Nassau  and  other  ports. 

In  making  the  presentation  Morton 
Frank,  president  and  publisher  of  Family 
Weekly  lauded  the  newspapers  for  “their 
very  creative  contributions.  It  is  espe¬ 
cially  gratifying  in  our  25th  year  of  publi¬ 
cation  to  see  this  kind  of  exciting  re¬ 
sponse.  Family  Weekly  has  been  part  of 
the  weekend  reading  for  more  than  20 
million  people  around  the  country  and 
we  are  delighted  to  extend  our  apprecia¬ 
tion  to  those  who  have  helped  us  achieve 
this  outstanding  circulation  figure.” 

The  Van  Nays  (Calif.)  Valley  News 
and  Green  Sheet  was  the  winner  of  the 
largest  numerical  gain  in  circulation;  and 
the  Greenshnrf’  (Pa.)  Tribune  Review  for 
the  largest  percentage  gain  of  all  Family 
Weekly  newspapers. 

Other  winners  included  Wilmini>ton 
(Del.)  News-Journal  for  the  largest  num¬ 
erical  gain  for  newspapers  under  100,000 
and  the  San  Antonio  (Tex.)  Express 
News  for  papers  over  100,000. 

Winners  with  the  largest  percentage 
gain  in  the  following  categories  were: 

Up  to  18,0(X),  Leesbarfi  (Fla.)  Com¬ 
mercial:  18,001  to  23,100,  Bryan  (Tex.) 
Eaftle:  23,101  to  28,800,  Grand  Junction 
(Colo.)  Sentinel:  28,801  to  33,700,  Bur¬ 
lington  (Vt.)  Free  Press:  33,701  to 
37,600,  Pasco- Kennewick- Richland 
(Wash.)  Tri-City  Herald:  37,601  to 
41,750,  Vancouver  (Wash.)  Columbian: 
41,751  to  46,400,  Anchorage  (Ak.) 
Times:  46,401  to  52,000,  Ashtabula/ 
Painsville  (Ohio)  Sunday  Paper:  52,001 
to  65,000,  Cocoa  (Fla.)  Today:  65,001  to 
72,000,  Chattanooga  (Tenn.)  News-Free 
Press:  72,001  to  86,000,  Gary  (Ind.) 
Post-Tribune:  over  86,001,  Asbury  Park 
(N.J.)  Press. 

Promotion  winners  included  Salem 
(Ore.)  Statesman-Journal  for  the  best 
overall  program  to  promote  the  Sunday 
or  weekend  edition  of  their  newspaper, 
Hollywood  (Fla.)  Sun  Tattler  for  the  best 
in-paper  promotion  which  includes  Fam¬ 
ily  Weekly,  and  Monterey  (Calif.) 
Peninsula-Herald  for  the  development  of 
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the  best  out-of-paper  promotion  which 
includes  Family  Weekly. 

The  best  promotion  introducing  Fam¬ 
ily  Weekly  into  the  Sunday  or  weekend 
edition  was  jointly  won  by  the  Terre 
Haute  (Ind.)  Tribune-Star,  the  San 
Angelo  (Tex.)  Standard-Times,  and  the 
Muskegon  (Mich.)  Chronicle. 

The  final  category  in  the  contest  was  a 
drawing  of  three  winners  from  a  pool  of 
newspapers  showing  a  gain  in  circula¬ 
tion,  that  did  not  win  any  other  prizes  in 
the  circulation  or  promotion  contest. 

The  Judges  in  the  Family  Weekly 
“Circulation  Bonanza”  contest  were 
Henry  Simon,  Creative  Director,  News¬ 
paper  Advertising  Bureau,  George  E. 
Wilt,  Advertising  Director,  Editor  & 
Publisher  and  J.  V.  Mekler,  Senior  Vice- 
president,  DanielJ.  Edelman,  Inc.  Public 
Relations. 

Expanded  mailroom 
set  for  new  paper 

Graphic  Management  Associates,  cir¬ 
culation  and  mailroom  systems  division, 
of  Southborough,  Mass.,  has  been 
awarded  the  equipment  and  installation 
contract  for  the  new,  expanded  mail- 
room  facility  at  the  Lawrence  (Mass.) 
Eagle-Tribune. 

Starting  October  1,  1978  the  Eagle- 
Tribune  will  publish  a  Sunday  edition. 
GMA  has  worked  with  the  staff  of  the 
Eagle-Tribune  to  design  a  customized 
mailroom  system  capable  of  handling  the 
increased  production  and  inserting  re¬ 
quirements  for  the  future  Sunday  edi¬ 
tion. 

Hardware  for  the  new  facility  includes 
a  Cutler-Hammer  press  conveyor,  dual 
tying  lines,  and  automated  truck  loaders. 
A  Sheridan  48-P  inserter  will  also  be  in¬ 
stalled  to  handle  the  increased  inserting 
requirements. 


AP  to  send  PR  news 
releases  to  members 

Business  Wire  has  signed  a  contract 
with  the  Associated  Press  to  transmit  fi¬ 
nancial  and  other  news  releases  direct 
into  daily  newspaper  computers  over  one 
of  the  AP’s  national  high  speed  circuits. 

Business  Wire,  which  will  continue  to 
operate  nearly  150  teletypewriter  print¬ 
ers  in  news  media  from  Hawaii  to  New 
England,  becomes  the  first  press  rela¬ 
tions  service  to  transmit  via  press  as¬ 
sociation  facilities — the  AP’s  1200- 
word-per-minute  circuit. 

Business  Wire,  headquartered  in  San 
Francisco,  also  has  offices  in  Boston, 
Los  Angeles  and  Seattle. 


EDITORIAL  CARTOONIST  Vic  Cantone 
has  been  awarded  the  George  Wash¬ 
ington  Honor  Medal  Award  by  the 
Freedoms  Foundation  at  Valley  Forge. 
Cantone  was  cited  for  a  cartoon  enti¬ 
tled.  "Keep  An  Eye  On  Him",  a  com¬ 
ment  on  the  SALT  II  talks  that  was 
published  in  the  New  York  News.  Mak¬ 
ing  the  presentation  of  the  award  for 
the  Freedoms  Foundation  is  Barbara 
Genoese. 
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Syndicates 


By  Lenora  Williamson 


New  York  Times  syndicate  reiocates;  adds  to  staff 


Sandoval 


Higginbotham 


Lomenzo 


Finch 


In  what  it  calls  a  “major  thrust  for 
expansion  in  the  syndication  field,”  the 
New  York  Times  Syndication  Sales  Cor¬ 
poration  has  been  reorganized  and 
moved  to  the  Pan  Am  Building,  200  Park 
Avenue,  New  York  City. 

Rob  Roy  Buckingham,  president  of  the 
corporation,  announced  a  new  staff 

YDur  Personal 
Biorhythms 


by  Bernard  Gittelson,  author  of 
“Biorhythm;  A  Personal  Science” 


We  all  have  good  days  — 
everything  seems  to  go  right, 
we’re  energetic,  happy  and 
bright.  And  then,  there  are  the 
bad  days. . . 

Now  with  the  heip  of  the  daily 
feature  “YOUR  PERSONAL 
BIORHYTHMS”  readers  from  the 
New  York  Daily  News  to  the 
Albuquerque  Tribune  are  judging 
their  highs  and  lows. 

Put  “YOUR  PERSONAL 
BIORHYTHMS”  to  work  in  your 
paper.  For  samples  and  rates 
contact: 

UNIVERSAL 

PRESS 

SYNDICATE 

6700  Squibb  Road 
Mission,  Kansas  66202 
Phone  913/362  1523 


lineup  at  a  week-long  planning  confer¬ 
ence  held  in  the  sixth  floor  suite  of  of¬ 
fices. 

Buckingham  terms  his  new  team  “one 
of  the  most  dynamic  and  imaginative 
syndicate  staffs  in  the  business  today,  a 
mixture  of  youth  and  seasoned  veterans 
in  the  news  and  syndication  fields.  We 
created  the  syndicate  several  years  ago 
with  our  goal  set  on  being  a  quality  syn¬ 
dicate,  handling  a  restricted  but  high- 
impact  list  of  features.” 

The  recent  worldwide  syndication  of 
the  memoirs  of  H.  R.  Haldeman  and 
former  president  Richard  Nixon  were 
handled  by  the  corporation,  which  is 
now  embarking  on  a  schedule  of  syn¬ 
dicating  52  books  a  year. 

Syndication  Sales  is  the  worldwide 
editorial  and  sales  agent  for  The  New 
York  Times  Company  magazines,  in¬ 
cluding  Family  Circle,  US,  Golf  Digest 
and  Tennis,  for  U.S.  News  and  World 
Report  and  New  Times,  for  the  news 
service  and  special  features  from  the 
Washington  Star,  for  Le  Monde  and  Le 
Monde  Diplomatique  from  Paris,  for  Der 
Spiegel  of  Germany,  and  for  The  London 
Observer. 

The  new  lineup  at  the  corporation  fol¬ 
lows. 

Sam  Summerlin  has  been  named  vice- 
president  and  as  deputy  to  Buckingham 
will  help  coordinate  both  editorial  and 
sales  staffs  as  he  has  done  with  the  Times 
News  Service,  where  he  was  assistant 
general  manager.  Summerlin  joined  the 
Times  from  the  Associated  Press,  where 
he  was  most  recently  an  executive  at 
headquarters  in  New  York.  Summerlin 
was  a  war  correspondent  in  Asia  for  AP, 
bureau  chief  in  Latin  America  and  New 
Orleans  chief. 

James  Lomenzo,  28,  will  be  manager 
of  administration.  He  started  with  the 
New  York  Times  in  circulation  and  joined 


Gendelman  Taylor 


the  News  Service  in  1972.  moving  up  the 
ranks  to  business  manager. 

Carlos  J.  Sandoval,  26,  is  manager  and 
editor  of  acquisitions.  A  Harvard  College 
graduate,  he  joined  Doubleday’s  trade 
editorial  department  and  became  man¬ 
ager  of  the  Doubleday  Syndicate  before 
joining  Syndication  Sales  last  year.  He 
will  be  responsible  for  acquiring  books 
and  other  properties  and  participate  in 
contract  sales  in  New  York  and  the  mid¬ 
west  states. 

Marian  Taylor,  formerly  with  the  Los 
Angeles  Times  Syndicate  as  associate 
editor,  has  been  named  editor.  Earlier, 
Taylor  was  managing  editor  of  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate  and  an  editor  with  Life  magazine 
from  1953  to  1972. 

Also  in  the  expansion,  Buckingham 
announced  the  appointment  of  two  new 
sales  positions  outside  New  York.  Paul 
Finch,  a  veteran  news  executive  with 
Associated  Press,  is  manager  for  the 
west  coast  division  based  in  Los 
Angeles,  and  W.  R.  Higginbotham,  a 
former  United  Press  and  King  Features 
executive,  is  manager  for  the  southwest 
division,  based  in  Fort  Worth. 

Finch  was  with  AP  21  years  as  a 
reporter,  editor,  bureau  chief  and  foreign 
correspondent  and  most  recently  was 
midwest  general  executive,  based  in 
Chicago,  prior  to  serving  as  executive 
editor  of  the  San  Bernardino  (Calif.) 
Siin-Telegram.  Higginbotham  was  Euro¬ 
pean  news  manager  for  UPl  following 
World  War  11  after  serving  as  a  war  cor¬ 
respondent.  Later  he  was  in  charge  of 
Movietone  News,  supplier  of  newsfilm 
to  television,  and  was  vicepresident  at 
20th  Century  Fox  for  its  threatrical 
newsreel.  Most  recently  he  was  as¬ 
sociate  editor  and  business  representa¬ 
tive  for  King  Features. 

Paul  Gendelman,  a  former  diplomat 
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and  executive  of  the  Paris  Herald  Trib¬ 
une,  is  the  European  manager  for  both 
the  New  York  Times  News  Service  and 
Syndication  Sales,  coordinating  sales 
throughout  Europe,  the  Middle  East,  and 
Africa. 

:{c  :fc  9ic 

William  H.  Ravenscroft  has  been 
named  senior  vicepresident  for  licensing 
of  United  Feature  Syndicate,  Inc.,  and 
James  M.  Poynor  Jr.  and  George  H. 
Pipal  have  been  named  vicepresidents  in 
the  licensing  department. 

UFS  licensing  department  also  repre¬ 
sents  properties  owned  by  Newspaper 
Enterprise  Association,  Inc.  NEA  and 
UFS  are  subsidiaries  of  the  recently 
formed  United  Media  Enterprises.  Inc. 

Ravenscroft  joined  UFS  in  1970  as  an 
assistant  vicepresident  in  the  licensing 
department  and  was  named  vice- 
president  in  1971.  He  worked  for  London 
Express  News  &  Feature  Services  in 
London  from  1957  to  1969  and  was  with 
their  New  York  bureau  5  years.  He  has 
written  a  syndicated  column  and  broad¬ 
cast  two  weekly  news  services  for  BBC. 
London. 

Poynor  began  his  career  at  NEA  as  a 
sales  trainee  in  1965  in  NEA's  Cleveland 
office  and  was  appointed  southwest  divi¬ 
sion  manager  in  1970  and  national  sales 
manager  in  1972.  After  leaving  to  start 
Continental  Features  in  Atlanta,  he 
joined  UFS'  sales  division  in  1976,  be¬ 
fore  accepting  his  present  assignment  in 
the  UFS  licensing  department  in  1977. 

George  H.  Pipal  joined  the  licensing 
division  of  UFS  and  NEA  in  June  of  this 
year.  He  was  previously  general  man¬ 
ager  of  UPl’s  International  Features  Di¬ 
vision,  which  acts  as  foreign  sales  agent 
for  NEA  and  UFS  properties  outside 
North  America.  He  started  with  UPl  in 
its  Lincoln,  Nebraska  bureau  and  has 
been  bureau  manager  around  the  world, 
including  London,  Prague.  Rome, 
Frankfurt  and  Paris. 

The  executives  will  be  based  at  a  new 
licensing  showroom  located  in  the 
UFS/NEA  offices  at  200  Park  Avenue, 
New  York  City. 

*  ♦  5fc 

Beulah  Collins,  widow  of  author  and 
editor  Thomas  Hightower  Collins,  will 
continue  to  write  the  “Senior  Forum” 
and  “Golden  Years”  columns  in  which 
she  had  been  collaborating  with  her  hus¬ 
band.  Collins,  67.  died  June  25  in  Chapel 
Hill,  N.C. 

Mrs.  Collins  will  also  continue  to 
compile  “Today’s  Chuckle,”  a  feature 
her  husband  handed  over  to  her  some 
years  ago.  All  three  features  are  distrib¬ 
uted  by  the  Los  Angeles  Times  Syndi¬ 
cate. 

“Senior  Forum,”  under  the  byline 
Paul  Hightower,  is  an  advice  column  for 
seniors  in  question  and  answer  format. 
“Golden  Years,”  bylined  Tom  Collins, 
is  a  daily  column  on  the  status  of  retire¬ 
ment  and  senior  living. 


Collins,  a  newspaperman  and  author, 
retired  to  Chapel  Hill  in  1963  after  serv¬ 
ing  as  executive  editor  of  the  Chicaf’o 
Daily  News.  He  was  the  author  of  “The 
Complete  Guide  to  Retirement”  and 
“The  Golden  Years.” 

♦  *  * 

George  Alderson  of  Altoona.  Pennsyl¬ 
vania  has  launched  a  weekly  column. 
“Crutches-Cane- Wheelchair.”  aimed  di¬ 
rectly  at  handicapped  people,  their  rela¬ 
tives  and  friends. 

Alderson’s  hometown  newspaper,  the 
Altoona  Mirror,  is  running  the  column  on 
its  editorial  page  each  Wednesday. 

The  column  gives  information  on  pub¬ 
lic  and  private  programs  available  to  the 
handicapped,  information  on  how  to 
create  an  easier  lifestyle,  fraud  aware¬ 
ness,  legislation,  hobbies,  camping  and 
travel,  and  more. 

Alderson’s  own  information  and  ex¬ 
perience  includes  having  lost  his  left  leg 
due  to  a  blood  clot  when  he  was  59  years 
old  and  his  wife  of  36  years,  Nellie,  hav¬ 
ing  contracted  rheumatoid  arthritis  just 
three  years  into  their  marriage.  A  former 
nurse,  she  has  been  confined  to  a  wheel 
chair  for  15  years. 

A  sportsman  before  the  loss  of  his  leg, 
Alderson  is  state  chairman  of  the  Disable 
Member  Committee  of  the  Pennsylvania 
Federation  of  Sportsmen’s  Clubs,  Inc. 
He  has  written  for  sportsmen’s 
magazines  on  related  areas. 

Alderson  may  be  reached  at  Alderson 
Enterprises.  Post  Office  Box  295,  Al¬ 
toona.  Pa.  16603. 


Photo  guidelines 

I  Continued  from  pane  16) 


National  Geonraphic,  asked  photog¬ 
raphers  “to  learn  the  difference  between 
good  pictures  and  good  journalism..’ 

“It’s  a  mistake  to  say  we  are  not  in  the 
education  business  as  well  as  in  jour¬ 
nalism  ...  the  equipment  is  here;  more 
money  is  going  to  be  here — the  question 
as  to  whether  we  keep  improving  is  going 
to  be  on  us,”  Garrett  declared. 

Garrett  sees  photography  “on  arising 
tide”  and  “booming”  with  new 
magazines  (resumption  of  Look  and  Life 
coming  shortly)  the  book  field  boom  on 
and  about  photography,  and  the  rise  of 
the  gallery  collection  business. 

A  particular  professional  warning 
came  as  he  said  that  “more  and  more 
people  are  going  to  realize  we  are 
dangerous  if  they  are  doing  something 
wrong  .  .  .  more  and  more  photog¬ 
raphers  are  going  to  be  beaten  up,  their 
film  taken  and  put  in  jail  simply  because 
it  works.” 

The  audience  saw  an  audio-visual 
presentation  of  the  1977  Pictures  of  the 
Year  competition  with  Angus 
McDougall,  University  of  Missouri 
coordinator  of  the  competition,  serving 
as  moderator. 


VYOU 

AREN'T  D0M6 
ENOUGH 
FORYOUR 
OUER 
READERS 


JACKSNUTH 

CANHELK 

Jack  Smith’s  column, 
“Time  Of  Your  Life,”  is  di¬ 
rected  specifically  to  your 
mature  readers. 

Three  times  a  week  Jack 
poses  important  questions, 
gives  answers  and 
discusses  the  problems  and 
joys  of  senior  citizens. 

Most  importantly.  Jack 
gives  these  readers  the  as¬ 
surance  that  they  still 
count. ..that  retirement  need 
not  be  feared. ..and  that  life 
can  continue  to  be  enjoyed. 

For  complete  information 
and  rates  on  “Time  Of  Your 
Life”  call  John  J.  Carroll 
collect  at  (212)  557-2333. 

UNITED 

FEATURE  SYNDKATE 

200  Park  Avenue,  New  York,  N.Y.  10017 
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Sales  effort 

(Continued  from  pufic  9) 


believe,  of  the  main  magazines  carrying 
liquor  advertising  today,  although  liquor 
advertisers  generally  add  other  maga¬ 
zines.  usually  smaller  in  circulation,  to 
their  ad  schedules.”  according  to  King 
Anthony,  national  sales  manager  for 
Million  Market  Newspapers. 

After  evaluating  the  tabulated  survey 
results  showing  reach  and  frequency  for 
scotch  users  among  these  magazines. 
Million  Market  Newspapers  points  to 
what  the  survey  findings  would  indicate 
are  inherent  weaknesses,  for  scotch  ad¬ 
vertisers,  in  maintaining  such  all¬ 
magazine  advertising  schedules:  (I)  the 
five  magazines’  circulations  and  read¬ 
ership  underemphasize  the  30  largest 
cities  in  the  U.S.,  although  this  is  where 
the  greatest  number  of  scotch  users  live 
(4Wf  of  the  magazines'  circulations,  and 
467f  of  their  readership,  is  made  up  in 
these  cities);  (2)  a  high  duplication  of 
scotch  advertising  in  these  five 
magazines  reduces  their  net  coverage  of 
scotch  users  in  the  30  cities  (while  the 
five  magazines'  gross  coverage  of  scotch 
users  in  these  cities  totals  899f .  their  un¬ 
duplicated  coverage,  a  net  figure  is  only 
51'^.  with  a  small  79f  added  by  People 
and  Sports  Illustrated):  and  (3)  such  an 
all-magazine  advertising  schedule  means  a 
rapid  increase  in  costs,  with  little  addi¬ 
tion  in  coverage  (the  increase  in  net 
unduplicated  coverage  gained  by  adding 
a  four-color  page  in  Sports  Illustrated, 
and  a  four-color  page  in  People,  to  four- 
color  pages  in  each  of  the  other 
magazines,  increased  total  space  costs  by 
$52,000,  30^  of  the  entire  expenditure  in 
all  five  of  the  magazines. 

Statistics  from  the  study  indicate  that 
an  advertising  mix  of  three  of  the 
magazines — Time,  Newsweek  and 
People — plus  one  newspaper  in  each  of 
the  30  largest  cities,  performs  more  effi¬ 
ciently,  for  scotch  advertisers,  than  the 
all-magazine  schedule:  (1)  by  improving 
reach,  nationally,  and  in  each  of  the 
major  cities;  (2)  by  permitting  a  city-by¬ 
city  flexibility  for  scotch  advertisers;  and 
(3)  by  offering  equivalent  costs  to  the 
costs  of  the  all-magazine  schedule. 

According  to  Million  Market  Newspa¬ 
pers'  analysis  of  the  Simmons-tabulated 
data,  a  mixed  newspaper/magazine  ad¬ 
vertising  schedule  such  as  the  one  de¬ 
scribed  above  provides:  (1)  a  greater 
coverage  of  all  scotch  users  in  the  U.S. 
(349f  for  one  newspaper  in  each  major 
city.  r.v.  249f  for  Time.  lOT/r  for  News¬ 
week.  n%  for  Playboy,  15^^  for  People, 
and  139f  for  Sports  Illustrated);  (2)  a 
greater  coverage  nationally  (609f  for  the 
newspaper/magazine  schedule  i.v.  519f 
for  the  all-magazine  schedule);  (3)  a 
and  in  the  30  top  cities  (739f  r.s.549?^);  (4) 
a  greater  flexibility,  for  scotch  advertis¬ 
ers,  in  an  advertising  schedule  which  in¬ 


cludes  newspapers,  because,  as  Million 
Market  Newspapers'  Anthony  puts  it. 
“Advertisers  can  weigh  their  ad  invest¬ 
ments  by  the  sales  potential  of  each 
major  city  in  which  they  advertise,  and 
they  can  adjust  the  frequency  and  the 
timing  of  their  advertising  to  local  market 
conditions,  and  to  local  sales  oppor¬ 
tunities;''  and  (5)  an  equivalency  in  costs 
between  the  newspaper/magazine  ad 
schedule  and  the  all-magazine  ad 
schedule  (one  4-color  page  per  month  in 
each  of  the  five  leading  magazines  costs 
$2,100,000  annually,  the  same  cost  of  a 
program  combining  one  4-color  page 
each  month  in  Time,  Newsweek  and 
Playboy,  plus  243.000  lines,  divided 
among  leading  newspapers  in  the  30 
largest  markets.  In  addition,  the  study 
results  indicate,  according  to  Million 
Market  Newspapers,  that  the 
newspaper/magazine  ad  schedule  im¬ 
proves  frequency,  nationally  (17.6x  vs. 
12.5x).  and  in  the  30  largest  cities  (21.7x 
i-.v.  11. 8x).  These  findings  are  based  on 
statistics  concerning  scotch  users  and 
prospects,  but  Million  Market  Newspa¬ 
pers  requested  and  received  tabulations 
of  data,  from  Simmons,  for  Canadian, 
gin.  rye.  vodka  and  rum  users,  and  the 
results  are  equally  supportive  of  Million 
Market  Newspapers’  case  for  the  use  of 
newspaper  advertising  by  the  distillers  of 
such  products. 

Seagram  would  not  comment  on  the 
Million  Market  Newspapers  study,  but 
the  company's  top  marketing  executives, 
including  Berger,  have  requested  that  the 
newspaper  representatives  firm  present 
the  study  to  the  various  Seagram  divi¬ 
sions.  and  to  the  company's  advertising 
agencies.  “Liquor  advertisers,  and  their 
agencies,  simply  have  to  take  a  good, 
hard  look  at  this  data,  independently  ar¬ 
rived  at  by  Simmons.”  said  Million 
Market  Newspapers’  Hill,  “if  they  really 
want  to  get  the  most  from  their  print 
advertising." 

Million  Market  Newspapers  is  owned 


by.  and  represents,  the  Washiiif’ton  Star, 
Indianapolis  Star  &  News,  Boston 
Globe,  St.  Louis  Post-Dispateb , 
Philadelphia  Bulletin,  .Milwaukee  Jour¬ 
nal  &  Sentinel  and  the  Atlanta  Con¬ 
stitution. 

Marley  sues  153 
newspapers  for  libel 

Kemper  Marley,  Sr.  of  Phoenix, 
Arizona,  has  filed  a  libel  suit  against  193 
defendants  asking  $100  million  in  puni¬ 
tive  damages  and  whatever  the  jury  cares 
to  award  in  actual  damages. 

He  sued  Investigative  Reporters  & 
Editors.  Inc.  as  an  organization,  37 
people  who  worked  on  the  investigation 
in  Arizona  of  the  assassination  of  repor¬ 
ter  Don  Bolles,  United  Press  Interna¬ 
tional,  Associated  Press,  Columbia 
Broadcasting  System,  and  153  newspa¬ 
pers  across  the  nation  which  carried  an 
IRE  article  in  a  series  on  the  Arizona 
Project. 

Defendants  were  served  early  this 
week.  Although  the  suit  was  filed  in 
March  under  Arizona  law  it  does  not  be¬ 
come  effective  until  the  defendants  are 
served.  Suit  was  filed  in  Maricopa 
County,  Arizona. 

Weekly  in  Alaska 
sold  to  group 

Palmer  (Alaska)  Frontiersman,  pub¬ 
lished  weekly  for  more  than  30  years,  has 
been  acquired  by  Scripps-Wood  Division 
of  the  Pioneer  Newspapers,  headquar¬ 
tered  in  Mt.  Vernon,  Wash.,  from 
Jerome  and  Jane  Sheldon,  owners  of  the 
paper  since  1974. 

Scripps-Wood  publishes  the  Skaftit 
(Wash.)  Valley  Herald,  a  daily,  and  the 
weekly  Anacortes  American. 

The  sale  involves  the  merger  of  the 
Frontiersman  Inc.  and  Skagit  Alaska 
Inc.,  wholly  owned  subisidary  of  Skagit 
Valley  Publishing  Co.  Skagit  Alaska  will 
be  the  surviving  corporation. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

ENTERTAINMENT 

WEEKLY  SYNDICATED  TELEVISION 
COLUMN.  Long  time  writer  for  Hol¬ 
lywood  Reporter.  Five  dollars.  Box  5166, 
Editor  &  Publisher. 

FAMILY 

NEW  COLUMN— Award-winning  jour¬ 
nalist  writes  weekly  for  family-oriented. 
Sensitive,  thought-provoking  columns 
grab  readers,  keep  them.  Free  samples. 
Kathy  Clark,  Box  105,  Kintnersville,  PA 
18930. 

FILLERS 

GREAT  VARIETY  of  quality  fillers  in 
every  issue  of  Robbins  Filler  Service, 
used  regularly  by  more  than  100  publi¬ 
cations  in  36  states.  Our  22nd  success¬ 
ful  year.  Ask  (on  your  letterhead)  for  a 
free  sample  copy.  Robbins  &  Associates, 
P.O.  Box  780,  Seattle,  WA  98111. 

GOLF 

RULES  OF  GOLF 

Experienced  golf  editor  and  official/au¬ 
thority  on  Golf  Rules,  now  offers  monthly 
column  on  unusual  situations  and  pen¬ 
alty  savers.  Free  sample  and  rates  on 
request.  Norman  G.  Meyers,  P.O.  Box 
5321,  Grand  Central  Station,  New  York, 
NY  10017. 

HORSES 

OF  COURSE.  A  HORSE— why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service. 
P.O.  Box  190,  San  Diego.  CA  92112. 

HUMAN  INTEREST 

ERNIE’S  WORLD  profiles  people.  Write 
for  samples,  rates;  WOW  Features,  P.O. 
Box  1659,  Newark.  NJ  07101. 

HUMOR 

SHE'S  BRIGHT,  she's  witty,  she’s  wild 
...  and  her  "SUNNY  SIDE  UP”  columns 
are  the  talk  of  the  town.  She's  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn.  NY  11214. 

THE  BEST  family  humor  column  this 
side  of  Bombeck.  $2  per  each  400-word 
column.  Dick  Emmons,  2411  Bucking¬ 
ham,  Ann  Arbor,  Ml  48104. 

LABOR 

TWICE  WEEKLY  column  on  labor  issues, 
union  politics.  Samples  and  rates.  Paul 
Fortney,  Jr.,  138  S.  Virginia  Ave.,  Falls 
Church,  VA  22046. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact;  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 

FILMVIEW.  Complete  film  column- 
long,  short  reviews;  capsules;  commen¬ 
tary;  stills.  Tailored  to  your  magazine  or 
newspaper’s  format.  Expertly  written  by 
industry's  leading  professional  critic. 
Rates,  samples;  tVR,  Box  11574, 
Philadelphia,  PA  19116. 

MONEY 

"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

SPORTS 

NEW  COLUMN— 1  give  small,  medium 
papers  national  sports  coverage  in  Mid¬ 
west.  Inexpensive.  Great  connections. 
Clips;  All  My  Sports,  1322  Hill,  Ann  Ar¬ 
bor,  Ml  48104. 

TRAVEL 

INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 

TRAVEL 

Complete  travel  package,  with  art.  In 
20th  year.  Serving  200  weeklies,  shop¬ 
pers.  3  month  free  trial  exchange  for 
subscription  to  your  paper.  Send  to 
World  News  Features,  Box  418,  Wil¬ 
mette,  IL  60091. 

UNEXPLAINED  PHENOMENA 

"CAN  YOU  EXPLAIN  IT?”— Weekly  en¬ 
counters  with  strange  phenomena  by 
acknowledged  expert.  Low  rates.  Free 
samples.  Adeptus,  Inc.,  41  Joralemon 
St.,  Brooklyn  Heights,  NY  11201. 

WEEKLY 

SOUTHERN  EDITORS— FACING  SOUTH 
is  an  illustrated  human  interest  column, 
written  by  a  different  professional 
Southern  writer  each  week.  Appears  in 
over  100  Southern  Newspapers.  Free 
samples  and  rates.  Box  230,  Chapel  Hill, 
NC  27514. 

YOUTH 

TEENS.  Established  publication  offers 
variety  of  columns,  features,  fillers  for 
12-18-year-old  reader.  Weekly.  PURPLE 
COW,  no  E.  Andrews  Dr.  NW,  Atlanta, 
GA  30305. 


ANNOUNCEMENTS  , 
BUSINESS  OPPORTUNITIES 


“How  to  start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


INCREASE  CLASSIFIED  AD  revenue.  6 
times  per  week  want  ad  campaign.  Copy 
aimed  at  homeowners  and  retailers.  Send 
for  prices  and  samples.  NBA  Advertising, 
4409  Charles  Street,  Rockford  IL  61108. 


ON  MARCH  1,  we  started  a  weekly  against 
a  90-year-old  established  tri-weekly.  Now, 
4  months  later,  we  have  more  paid  circula¬ 
tion  (well  over  6,000)  and  90%  as  much 
display  advertising.  We're  gaining  every 
week  and  we’re  making  money.  It's  not  im¬ 
possible  ...  we  can  show  you  how.  Box 
5113,  Editors.  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  4(X),  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types. 

from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  or  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA  31405  (912)  925-8666  or  925- 
8662. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


NEWSPAPERS  FOR  SALE 


WEEKLY  in  Southwest  town  of  20.000  ex¬ 
pected  to  double  in  10  years.  Growth  and 
profit  potential  excellent  for  experienced 
energetic  publisher.  Write  Box  5038, 
Editor  &  Publisher. 


BLUEGRASS  WEEKLY,  20  minutes  from 
Lexington,  Kentucky.  Needs  local  man¬ 
agement.  Write  Box  5112,  Editor  & 
Publisher. 


YOU’VE  SEEN 
OUR  SLUGS: 

“Be  Your  Own 
Syndicate  Boss” 

“E&P  Classifieds 
Programmed  for 
Selling” 

“A  Better  Way  to 
Peddle  Your  Papers” 

Now  let  us  give  you  the 
real  insider’s  story: 

JOIN  OUR 
CONTRACT  CREW! 

. . .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  12,  26 or  52  times 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


EDITOR  &  PUBLISHER  for  July  22, 1978 
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ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PRESSES 


MOUNTAIN  STATE  exclusive  county  seat 
weekly.  $15,000  down,  8-page  rotary 
offset  press  and  building  included.  Snyder 
Newspaper  Brokers,  P.O.  Box  308, 
Lindsay.  CA  93247. 


The  "NOTHING  HAPPENED  TODAY" 
newspaper,  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Due  to  illness 
asking  $70,000.  Send  your  replies  to  P.O. 
Box  1296,  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130,0(X)  and  $20,000  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only; 
with  29%  down.  Box  5140,  Editor  & 
Publisher. 


LEGAL  REPUBLICAN  WEEKLY  in  South¬ 
ern  Indiana,  near  Louisville,  Kentucky. 
Great  potential  for  management  team. 
Write:  Box  5107,  Editor  &  Publisher. 


NORTHWEST  OHIO  Classified  Shopper 
easily  grossed  $45,000  last  year,  15,000 
circulation,  excellent  future,  asking 
$39,000,  29%  down.  (419)  352-3538. 


FLORIDA  GOLD  COAST.  Established, 
unique,  controlled  circulation  weekly  in 
one  of  the  nation’s  fastest  growing  areas. 
Grossing  $4,500  weekly.  Price  of  $86,0(X) 
includes  composition  shop.  With  your  in¬ 
quiry  include  details  to  help  us  qualify  your 
interest.  Will  respond  promptly  by  tele¬ 
phone.  Box  5150,  Editor  &  Publisher. 


IOWA  small  town  weekly.  Over  $100,000 
annual  volume.  Highly  profitable. 
$125,000.  29%  down.  Lawrence  Jaqua, 
Broker.  Humboldt,  lA  50548. 


$100,000  DOWN 

$400,000  gross.  California  suburban 
weekly.  Snyder  Newspaper  Brokers,  P.O. 
Box  308,  Lindsay,  CA  93247,  Joseph  A. 
Snyder,  Broker,  Kenneth  A.  Snyder, 
Salesman. 


ILLINOIS,  near  Chicago  market,  11,000 
weekly  in  growing  area.  Box  5181,  Editor  & 
Publisher. 


WEEKLIES  OFFERED 


Chicago  suburban  .  $225,000 

Midwest  suburbans  .  325,000 

Montana  .  115,000 

Colorado  .  60,000 

Kansas  .  63,700 

Nebraska  .  160,0()0 

Nebraska  .  67,000 


(Mostly  29%  cash  down  -state  your  cash/ 
qualifications  first  letter.) 

Marion  R.  Krehbiel,  Box  88.  Norton,  KS 
67654.  (No  phones  first  contact.) 


FOR  SALE  6,000  circulation  tabloid 
newspaper  with  rural  life  theme.  Good 
rapport  with  advertisers,  readers.  Great 
potential.  Write  P.O.  Box  1117,  Bonners 
Ferry,  ID  83805  or  phone  (208)  267-2712. 


MAINE  WEEKLY  and  commercial  printing 
plant.  Currently  glossing  $185,000,  with 
solid  growth  potential.  Asking  $195,000 
with  29%  down.  Owner  will  finance  bal¬ 
ance  for  experienced  and  responsible  par¬ 
ties.  Write  Box  5198,  Editor  &  Publisher. 


RACQUET  SPORTS  Newspaper,  New 
Jersey— 10  Issues  a  Year,  Established 
1976— Excellent  Potential.  N.J.  Tennis, 
Box  134,  West  End.  NJ  07740  (201)  870- 
1300. 


NEWSPAPERS  WANTED 


UP  TO  $10,000,000  for  the  right  daily 
newspaper  chain  in  Zone  9.  Will  also  con¬ 
sider  purchase  of  independent  dailies  or 
weeklies  which  have  high  expansion  pos¬ 
sibilities.  We  have  excellent  journalistic 
credentials.  Cash  or  terms.  Write  Box 
5144,  Editor  &  Publisher. 


TAMPA- ST.  PETERSBURG— I  want  to  pur¬ 
chase  a  weekly  newspaper  or  group  lo¬ 
cated  within  a  fifty-mile  radius  of  three 
cities.  Well  financed  and  qualified.  Please 
reply  in  confidence  to  Box  5207,  Editor  & 
Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City.  Fla. 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,(XX) 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


WELL-FINANCED  communications  group, 
practitioner  of  responsible  community 
journalism,  seeks  small  newspaper  groups, 
dailies,  strong  weeklies.  Cash  or  terms  fit¬ 
ted  to  seller’s  tax  and  other  needs.  Reply  in 
confidence  to  Box  4908,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SAL£ 


ESTABLISHED  Entertainment  and  Televi¬ 
sion  weekly  publication  in  Colorado  area 
with  23,0(30  county-wide  distribution  in 
high  trafficked  points  throughout  4  com¬ 
munities.  Profitable  expansion  available  to 
outside  adjoining  areas.  Tremendous  op¬ 
portunity,  $25,000  cash.  Box  5155.  Editor 
&  Publisher. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers,  E&P  Classifieds  really  give 
them  the  business!  Here’s  a 
samoling  of  comments  received 
recently  from  across  the  country: 

“Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!" 

“Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters." 

“I  sold  both  papers  first  time 
around.  It’s  a  pleasure  to  be  an 
advertiser — it  also  pays!” 

These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you're  a  broker  or  a  principal,  if 
you're  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS. 

WE  KNOW  OUR  BUSINESS! 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAk  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90^1. 


COMPOSING  ROOM 


FOR  SALE 

POS-1  visual  graphics  process  camera/RC 
processor  and  PHOTOTYPOSITOR.  Perfect 
team  for  your  small  or  medium  weekly  to 
do  half  tones,  graphics,  ad  layout  and  job 
work.  Can  take  over  lease/purchase  pay¬ 
ments  of  $198  per  month  or  purchase  out¬ 
right.  Call  (301)  775-7584. 


USED  MULLER  INSERTER  with  6  sta- 
;ions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates,  Circula¬ 
tion  &  Mailroom  Systems  Div.,  1 1  Main  St., 
Southboro,  MA  01772  (617)  481-8562. 

TWENTY-EIGHT  “NewsBox  35"  Boxes  and 
"Bubble”  Boxes  with  covers.  Five  dam¬ 
aged.  some  in  original  cartons.  Used  IVz 
years.  4,0IM  clear  plastic  bags.  Original 
cost— $2,4(X),  as  is  for  $1,6(X).  Call  (215) 
867-3737. 

K-W  #886P  wire  tying  machine,  good  run¬ 
ning  condition,  C-H  feeder  system,  make 
offer,  phone  Mel  Shook.  Chronicle- 
Telegram,  Elyria,  OH  (216)  323-3321. 

STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 

CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 

DIDDE-GLASER  three  station  inserter  with 
spare  parts.  Excellent  condition,  jierfect 
for  small  daily.  Contact  Charles  Harrell, 
TEMPLE  TELEGRAM.  Temple,  TX  (817) 
778-4444. 

MULLER  MARTIN  1  MODEL  227  inserting 
machine  with  two  stations. 

Call  Ken  (219)  288-1411. 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196. 

NEWSPAPER  BAGS 

SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS — All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  MD  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

NEWSPRINT  -ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner, 
Santa  Ana,  CA  92704,  (714)  556-7130. 

PHOTOTYPESETTING 

COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards-$1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel.  N.J.  (609)  235-7614. 

COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
57(X)  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  (George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 

MERGENTHALER  11  grid  303TC,  #220, 
monitor  scope,  excellent,  7  months  on  line 
small  daily.  Photon  Pacesetter  Model  89, 
#109  with  Continental  Keyboard.  Mr. 
Kunow,  (213)  698-2571. 

FOR  SALE: 

Two  Hendrix  5700  VDT  Terminals,  new  in 
1976.  Owners  say  sell  them  at  $1,500 
each.  Siiigle  coaxial  cable  units  for  M(X) 
system.  There’s  never  been  a  deal  on  a 
Hendrix  VDT  like  this.  Contact:  Marc  An¬ 
thony,  Star-Herald,  Scottsbiuff,  NB,  (308) 
632-0670. 

FOR  SALE— 2  VIP’s  7245-3A,  HS,  16K,  40 
months  old,  with  spare  parts,  1  MVP,  Dual 
readers.  2  years  old.  1  Comp  Star  190,  2 
lens  and  type  strips.  Equipment  produces 
30 pages  per  day.  Take  all  as  is  where  is 
$45,000.  Replacing  with  faster  equip¬ 
ment.  Call  Bill  Gardner  (803)  669-1771  or 
write  Florence  Morning  News,  P.O.  Box 
911,  Florence,  SC  29503. 

FOR  SALE;  One  set  of  Justowriters,  10  pt 
Best  offer  over  $400.  Call  (419)  927-4462 
Sycamore,  OH  44882. 

COMPUGRAPHIC  2961  H.S.  1974 
MODEL.  Call  Jim  Huckle,  Ionia  Sentinel, 
(616)  527-2100. 


FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  Vi"  and  Vi"  fol¬ 
der.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 


GOSS  COMMUNITY,  4-unit  grease  lubri¬ 
cated  side  lay  on  unit. 

CONTINENTAL  PRINTING  MACHINERY 
K.  W.  LANGLEY 
7432  Hadley 

Overland  Park,  KS.  66204 
913-432-8276 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388, 


FOR  SALE  BY  OWNER.  Suburban  Folder 
and  a  Cole  Double  Parallel  Folder.  Call 
Ken;  (219)  288-1411. 


URBANITE  FOLDER  WITH  Vt  AND  Vz 
1970.  CONTACT  BOX  4272.  EDITOR  & 
PUBLISHER. 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Vi  and  Vi,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 


If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment..but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money.. hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  I  ittle  as  $2 .10 
a  line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's 
plant.. and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752-7053 
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E&P  Classifieds 
Programmed  For  Selline 


EDITOR  &  PUBLISHER  for  July  22, 1 978 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  tor  box  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 

4- weeks  —  $1.40  per  line  per  issue' 

1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale/ Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 


Count  approximately  39  characters  and  or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher,  575  Lexington  Ave.,  NY.  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


Address. 


Authorized  by. 


EQUIPMENT  &  SUPPLIES 


GOSS  COMMUNITY  units  for  add-on,  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%  ■ 

Urbanite  'A  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/16  ”  x  38  ”,  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Floe  Colormatic  21V2  cutoff 

4  UNIT  1,000  series  suburban 

6  UNIT  Goss  Mark  1  22%  "  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


ALL  223/4"  X  36"  EQUIPMENT 

13  Unit  1962/3  HOE  LITHOMASTER,  2 
color  decks,  5  60HP  drives,  ovens  and 
chill  rolls.  Will  Split  and  sell  parts. 

5  Unit  Goss  Suburban  running  side  lay 
and  circumferential  register  on  all 
units 

ATF  5  Unit  Press.  2  WPE  roll  changers. 

1  ATF  Imprinter.  Combination  Folder, 

2  pass  ovens  and  Chill  Rolls.  Can  be 
seen  running. 

5  Unit  Cottrell  V-15A 
4  Unit  News  King  with  Color  King  folder 
1  Unit  Community  with  folder  and  20HP 
drive 

Goss  Suburban  units  standard  or  sig¬ 
nature 

Goss  Urbanite  folding  machine  with  V4 
folder 

Goss  Suburban/Urbanite  4  position  roll 
stand 

Goss  Suburban  combo  folder  ‘/i-V? 
double  parallel  cross  perf 
ATF  flying  imprinter 
5  HP  compressor 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  St. 

East  Rutherford.  New  Jersey  07073 
(201)  438-3744 


COTTRELL  V15A  UNITS 
New  1973  JF-1  folder  with  upper  balloon 
former  and  845  roll  stands.  We  will  sell 
individual  components  or  complete  press. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt  St., 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  to:  Press.  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


13:2  Metro  Folder,  Goss  and  Wood,  22%" 
cutoff.  Contact:  IPEC,  Inc.,  401  North 
Leavitt  St.,  (Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


DIDDE-GLASER  INSERTER 
Minimum  3  stations 
Box  5163,  Editor  &  Publisher 


4  UNIT  Web  Leader  or  Similar  with  Folder. 
Will  consider  long  term  lease  of  your  print¬ 
ing  facilities  in  Zone  5  or  7.  Box  5125, 
Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
IN  GOOD  CONDITION 
Box  5164,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY: 

URBANITE  3-color  unit  modified  for  dou¬ 
ble  transfer.  Unit  no  older  than  9  years. 
Advise  price,  availability,  when  can  in¬ 
spect.  Enclose  sample  of  work  current. 
Contact  Sam  McMichael,  Des  Plaines  Pub¬ 
lishing  Company,  (312)  824-1111. 


WANTED  TO  BUY  -used  duplex  folders, 
must  be  22%"  cut  off.  Call  B.  Penrod, 
(813)  223-9711, 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

WEEKLIES’ 

IDEA  SERVICE 

,  .  .  especially  designed  for  community, 
suburban  and  weekly  newspapers! 

Every  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  newspaper .  .  .  ways  to  increase  rev¬ 
enue,  boost  circulation,  promote  ad  space, 
solve  distribution  problems,  operate  more 
efficiently  .  .  .  plus  a  special  section  of 
original  ready-to-use  art  for  your  ads  and 
promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  Double  Guarantee  of 
satisfaction.  WEEKLIES’  IDEA  SERVICE, 
P.O.  BOX  6526,  Mobile,  Alabama  36606, 
Phone  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave.*  New  York,  N  Y.  10022 


RADIO-TV  Jobs— Stations  hiring  nation¬ 
wide!  Free  sample:  “Job  Leads  Newslet¬ 
ter,”  1680-HL  Vine,  Hollywood,  CA  9(X)28. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 

Call  collect  Herb  (201)  28^7900  A.M.S., 

1290  Central  Ave.,  Hillside,  NJ  07205. 

-  PROFESSIONAL  translator-English/ 

GOSS  COMMUNITY  OIL  BATH  with  SC  French.  Newspapers  and  magazine  arti- 

folder  unit  separate.  Box  1983,  Editor  &  cles,  advertising,  novels,  poetry  and  car- 

Publisher.  toons.  Reasonable.  Call  (312)  328-1368. 


TRANSLATIONS 
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Help 

Wanted.,. 

ACADEMIC 


JOURNALISM 

One-year  temporary  position 
available  September.  1978  with 
specialty  in  print  advertising. 
Teaching  assignment  may  in¬ 
clude  introductory  and  upper 
division  courses  in  advertising 
and  introductory  courses  in  mass 
media  or  other  journalism 
courses.  MA  plus  5  years  in  print 
advertising  required.  Earned 
doctorate  or  active  candidate, 
and  some  college  teaching  pre¬ 
ferred.  Salary  dependent  upon 
qualifications.  Rank.  Assistant 
Professor.  Send  resume  to  Dr. 
Louis  Inglehart.  Chairman.  De¬ 
partment  of  Journalism.  Ball 
State  University.  Muncie.  Indiana 
47306.  Application  deadline 
August  8.  1978.  BALL  STATE 
UNIVERSITY  PRACTICES  EQUAL 
OPPORTUNITY  IN  EDUCATION 
AND  EMPLOYMENT. 


OKLAHOMA  STATE  UNIVERSITY:  Tenure 
track  position  open  September  1.  1978  for 
extension  (workshops  and  seminars)  and 
half-time  in  on-campus  instruction,  pref¬ 
erably  in  the  graphic  arts.  Salary  range 
$13,000-$  16. 000.  Minority  candidates 
and  women  are  encouraged  to  apply.  Send 
resume  by  July  25  to  Harry  Heath.  School 
of  Journalism  and  Broadcasting.  Ok¬ 
lahoma  State  University.  Stillwater,  Ok¬ 
lahoma  74074.  Equal  Opportunity 
Employer. 


JOURNALISM  Minimum  of  three  years 
professional  experience  in  news-editorial 
and  photojournalism  or  graphics,  and  ad¬ 
vanced  degree.  Deadline  for  receiving  ap¬ 
plications  and  resumes  is  July  27,  1978. 
Send  applications  and  resumes  to  Profes¬ 
sor  James  Highland,  Chairman,  Search 
Committee,  Department  of  Journalism. 
323  Academic  Complex,  Western  Ken¬ 
tucky  University,  Bowling  Green,  KY 
42101.  Rank  and  salary  dependent  upon 
qualifications  and  experience.  An  Affirma¬ 
tive  Action,  Equal  Opportunity  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER-TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Georgia) 
seeks  extremely  hard-working  general 
manager  to  oversee  entire  operation. 
Knowledge  in  ad  sales,  promotion,  layout 
and  production  and  editorial.  Staff  of  21. 
15%  travel  to  help  set  up  and  co-ordinate 
new  papers.  Resume  and  strong  letter  to 
Good  Times,  230  Arlington  Circle,  East 
Hills,  NY  11548. 


BUSINESS  MANAGER  for  small  Zone  1 
daily.  Must  be  experienced  in  payroll,  pay¬ 
ables,  receivables,  purchasing.  Budget 
administration  helpful.  Send  full  resume 
and  salary  requirements  to;  Box  5132, 
Editor  &  Publisher. 


CONTROLLER  for  expanding  weekly 
newspaper  publishing  and  printing  firm  in 
Southern  California.  Must  be  energetic 
shirt-sleeve  person  with  strong  accounting 
systems  and  contemporary  EDP  back- 
round.  Resume  with  salary  history  to  Box 
134,  Editor  &  Publisher. 


A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  comer  of  your  bill)  on  all 
correspondences  and  checks.  This  will 
assure  proper  credit  to  your  account. 

Tliaiili  You— ttP  ClassHied  Departmem 


ASSISTANT  PUBLISHER-EDITOR 
Growing  newspaper  group  seeks  executive 
with  strong  news  background  to  revitalize 
news  operation,  supervise  day-to-day  op¬ 
eration  of  all  other  departments  of  13,0(1)0 
daily  in  Zone  5  as  assistant  publisher.  Po¬ 
sition  can  lead  to  publisher  or  other  top 
group  management  position.  All  replies 
kept  confidential.  Box  5200,  Editor  & 
Publisher. 


BUSINESS  MANAGER 
needed  for  prospective  Seattle/Portland 
based  publishing  venture.  Advertising,  cir¬ 
culation  experience  or  MBA  desired.  No 
capital  required.  Box  469,  Spokane,  WA 
99210. 


TALENTED,  hard-working  marketing 
executive  for  small  Ohio  daily.  Supervise  4 
sales  people,  produce  advertiser  newslet¬ 
ter,  prepare  and  implement  reader  and  ad¬ 
vertiser  surveys,  plan  and  implement  pro¬ 
motion  campaigns  and  help  to  start  a 
shopper.  Write:  Box  5159.  Editor  & 
Publisher. 


DIRECTOR  OF  COMMUNICATIONS 
Newspaper/News  Agency  group  with 
worldwide  affiliations  is  seeking  an  inter¬ 
national  press  telecommunications  expert 
to  assume  responsibility  for  development 
and  implementation  of  computerized  traf¬ 
fic  production  and  distribution  systems. 
Excellent  working  conditions:  $40,000  per 
year. 

Applicants  must  have  at  least  10  years  ex¬ 
perience  in  a  senior  managerial  capacity 
within  the  newspaper  industry,  must  have 
a  proven  track  record  in  the  design  and 
implementation  of  editing,  message 
switching  systems  and  must  be  familiar 
with  all  aspects  of  newspaper  production, 
in  addition  to  thorough  knowledge  of  teleg¬ 
raphy,  data  transmission,  phototelegraphy 
and  facsimile  by  line,  short  wave  radio  or 
satellite. 

Thorough  knowledge  of  foreign  telecom¬ 
munications  regulations  and  practices  is 
required  along  with  fluency  in  at  least  one 
major  European  language.  Preference  will 
be  given  to  applicants  who  have  traveled 
extensively,  can  show  evidence  of  suc¬ 
cessful  direct  negotiations  with  foreign 
PTT  administration  and  who  have  well  es¬ 
tablished  worldwide  contacts  in  the  press 
and  telecommunications  industries. 
Experience  in  the  sale  of  news  and  news- 
picture  services  to  foreign  newspaper  sub¬ 
scribers  desired. 

Box  5210,  Editor  &  Publisher 


EXECUTIVE  VICE  PRESIDENT  FOR  PUB¬ 
LISHING  FIRM.  Rare  ground  floor  oppor¬ 
tunity  for  ambitious  shirt-sleeve  MBA  or 
equivalent  to  manage  growth  of  small 
($2.5  million)  thriving  newsletter-book 
publisher.  Minimum  3  years  top  manage¬ 
ment  with  small  firm.  Working  knowledge 
of  publishing/direct  mail  and  laissez-faire 
economics  essential.  Washington,  DC 
area.  Write  fully  about  experience,  salary 
requirements,  personal  interests:  Box 
5194,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER  for  new  weekly 
newspaper  in  small  southern  city  with 
famous  university.  Experienced  in  selling 
for  media.  Organize  and  operate  plan  for 
classified  and  display  ads  OBSERVER, 
P.O.  Box  3917,  Charlottesville,  VA  22903. 


ADVERTISING  SALES 
Permanent  career  opportunity  offered  by 
established  (30  years),  expanding,  na¬ 
tional  weekly  trade  newspaper.  Sell  and 
service  accounts,  chiefly  by  phone  and 
mail.  Salary,  commission,  profit-sharing, 
health  and  life  insurance  programs.  Write: 

K.  M.  Benjamin 
Flower  News 
549  W.  Randolph  Street 
Chicago,  IL  60606 


ADVERTISING  DIRECTOR:  aggressive 
mid-Michigan  weekly  group  based  in  uni¬ 
versity  town  seeks  professional  with  sales 
experience  and  ability  to  organize,  lead 
staff.  Good  salary,  attractive  incentive 
plan,  benefits.  Send  letter,  complete  re¬ 
sume  to;  Vivian  Fiscus,  Publisher,  Towne 
Courier,  Inc.,  P.O.  Box  1510,  East  Lansing, 
Ml  48823. 


EXPERIENCED  eager  beaver  to  help 
weekly  with  growing  pains,  advertising 
sales  with  New  Hampshire  paper.  Salary 
negotiable.  Write  Box  5121,  Editor  & 
Publisher. 


ARE  YOU  A  WINNER? 

Join  the  Northwest's  most  progressive 
weekly  newspaper  group.  Have  fun;  earn 
big:  and  enjoy  beautiful  Portland,  Oregon. 
Send  resume  and  references  to  J.  L. 
Allred,  Community  Publications,  Inc., 
6960  SW  Sandburg  St.,  Tigard,  OR  97223. 


ADVERTISING  MANAGER  for  30,000  cir¬ 
culation  Zone  5  daily.  Position  reports  to 
publisher  and  offers  great  potential  for 
career  growth  with  one  of  the  country's 
largest  newspaper  groups.  If  you're  ag¬ 
gressive  and  have  several  years  experience 
in  newspaper  advertising,  please  send  your 
resume  and  salary  requirements  in  confi¬ 
dence  to  Box  5146,  Editor  &  Publisher. 


ENERGETIC,  experienced  salesperson 
sought  for  weekly  paid  community  news¬ 
paper  in  beautiful  year  round  tourist  area 
in  Zone  5.  Shoppers,  radio  stations  make 
for  competitive  market.  Person  selected 
must  be  able  to  plan  and  implement  pro¬ 
motions,  design  outstanding  ads,  sell 
clients  on  value  of  consistent  advertising, 
and  work  well  with  production  and  news 
personnel.  Earnings  will  be  based  on 
commission,  expenses  and  profit  sharing, 
salary  guaranteed.  Write  Box  4935,  Editor 
&  Publisher. 


ADVERTISING 

OR 

MARKETING 

DIRECTOR 

We  need  a  person  who  (1)  can  analyze  a 
competitive  Midwest  market  and  develop 
effective  sales  strategies:  (2)  reach  goals 
mutually  determined  with  publisher:  (3) 
motivate  an  experienced  staff.  $25,000 
base  salary  with  bonus  opportunity  to 
$10,000  if  ambitious  goals  are  met.  Top 
performer  has  opportunity  for  advance¬ 
ment  in  successful  newspaper  group. 
Reply  in  confidence  to  Box  52(14,  Editor  & 
Publisher. 


ADVERTISING  SALES 
Small  daily  looking  for  a  person  with  desire 
to  succeed.  Salary,  monthly  bonus,  great 
fringe  benefits,  advancement  opportuni¬ 
ties.  Write  or  call  Steve  Weinshenker, 
Hendersonville  Times-News,  P.O.  Box  490, 
Hendersonville,  NC  28739  (704)  692- 
0505.  A  New  York  Times  Company,  An 
Equal  Opportunity  Employer. 


COME  TO  FLORIDA 

We  are  seeking  an  aggressive  and  energe¬ 
tic  individual  to  join  our  professional  retail 
advertising  staff.  Prior  newspaper  adver¬ 
tising  safes  and  layout  experience  a 
must — generous  compensation  program, 
car  allowance  and  excellent  fringe  wne- 
fits.  Send  complete  resume  to  P.  J.  Sulli¬ 
van.  Daily  News-(lhief,  P.O.  Box  1440, 
Winter  Haven,  FL  33880. 


ARTIST 


COME  TO  the  Arts  Capital  of  the  South¬ 
west!  LAYOUT  ARTIST  for  newspaper's 
Creative  Services.  Production  skills  neces¬ 
sary.  Send  resume,  salary  expected.  The 
New  Mexican,  P.O.  Box  2048,  Santa  Fe, 
NM  87501. 


ARTIST/DESIGNER 


Newspaper  artist  with  enthusiasm  and  im¬ 
agination  for  expanding  news  and  features 
operation.  Experienced  in  layout  and  paste¬ 
up  with  flair  for  graphic  design,  as  well 
as  all  phases  of  commercial  aa.  Superior 
salary  and  employee  benefits.  Send  re¬ 
sume  and  samples  tO:  Personnel  Director, 
St.  Louis  Globe-Democrat,  12  Blvd.  at 
Convention  Plaza,  St.  Louis,  MO  63101. 


CIRCULATION 


CIRCULATION  MANAGER,  Southwest 
Pennsylvania  daily.  Excellent  chance  to 
use  all  phases  of  circulation;  promotion, 
sales,  motor  route  development,  mail  use, 
service  and  organization.  Send  complete 
resume  to  Box  5148,  Editor  &  Publisher  or 
call  (412)  567-5656. 


CIRCULATION 
DISTRICT  MANAGERS 
Experienced  district  manager  wanted. 
Must  be  knowledgeable  in  carrier  and 
motor  route  operation,  strong  on  service, 
collection,  sales.  Growth  market  in  ideal 
living  and  recreational  area. 

40,000  AM  daily  and  50,000  Sunday  in 
Western  Zone  2. 

Send  complete  resume  and  salary  re¬ 
quirements  to  Box  5020,  Editor  & 
Publisher. 


CIRCULATION  DEVELOPMENT  MAN¬ 
AGER— super  sales  person  needed  to 
develop  new  business  for  Midwest  daily. 
Will  set  up  surveying,  sampling,  crewing, 
direct  mail,  carrier  contests  and  telephone 
sales.  2-3  years  of  promotion  experience 

? referred.  Send  resume  tO:  Don  Michel, 
he  Journal  Times,  212  4th  St.,  Racine,  Wl 
53403. 


CIRCULATION  MANAGER— Excellent  op¬ 
portunity  for  a  district  manager  on  a  larger 
newspaper.  Management  ability  to  handle 
carrier  force  and  motor  route  system  for  a 
12,000-1-  6-day  daily.  No  Sunday.  Newspa¬ 
per  plans  to  go  ABC  in  near  future.  Base 
salary  negotiable  with  bonus  arrangement. 
Send  resume  tO;  T.  G.  Washington,  The 
Messenger,  221  S.  Main,  Madisonville,  KY 
42431. 


CIRCULATION 

DIRECTOR 

For  60,000  six-day  morning  and  Sunday. 
Must  be  able  to  organize  department,  de¬ 
velop  motor  routes,  direct  sales  and  moti¬ 
vate  carriers  and  dealers.  We  want  to  in¬ 
crease  both  our  daily  and  Sunday  circula¬ 
tion.  Should  have  been  to  API  and  be  an 
active  member  of  State  or  National  circu¬ 
lation  associations.  This  is  an  excellent 
opportunity  with  good  salary  and  fringe 
benefits  for  the  proper  leader.  Send  re¬ 
sume  telling  of  background  and  education 
to:  Carl  M.  Gillespie,  Vice  President,  Trib¬ 
une-Democrat,  Johnstown,  PA  15901. 


TRANSPORTATION  MANAGER 
Newly  created  position,  responsible  for  25 
employee  driver,  fleet  and  garage  facility. 
Duties  include:  Maintenance,  scheduling, 
and  supervision  of  distribution.  We  are  an 
AM/PM  daily  in  Zone  6.  Contact:  Bruce 
Mackey,  Circulation  Director,  Corpus 
Christi  Cialler-Times,  P.O.  Box  9136,  Cor¬ 
pus  Christi,  TX  78408,  (512)  884-2011. 


CIRCULATION 

MANAGER 

Zone  2  daily  needs  an  aggressive  Circula¬ 
tion  Manager  to  build  a  solid  base  in  a 
growing,  competitive  market.  Excellent  po¬ 
tential  for  MBO  oriented  manager  to  grow 
into  a  general  management  position.  If  you 
have  a  proven  track  record,  send  salary 
requirements  and  salary  history  to  Box 
5149,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  weekly  chain  of  13  consumer  shoppers 
in  San  Francisco  Bay  Area,  total  audited 
controlled  circulation,  182,570  house¬ 
holds.  Must  be  familiar  with  controlled  dis¬ 
tribution,  doorknob  delivery,  carrier  and 
truck  crew  systems.  Routing  and  mapping 
essential,  must  be  strong  in  supervision 
and  work  well  with  people.  Good  starting 
sala^  and  fringe  benefits,  including  profit 
sharing.  Send  resume  with  salary  history 
to:  Attn;  R.  M.  Black,  Publisher,  Dollar 
Saver,  P.O.  Box  356,  Fremont,  CA  94537. 


NATIONAL  Consumer  Magazine  seeking 
circulation  director.  Excellent  opportunity 
for  hard-working,  responsible  person  con¬ 
cerned  with  detail.  Subscription  promotion 
and  fulfillment  experience  required. 
Please  send  resume,  including  salary  re¬ 
quirements  to  Box  5195,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  30,000-r 
ABC  6-day  evening  edition.  We're  looking 
for  someone  to  join  our  young  manage¬ 
ment  team  that  is  knowledgeable  in  all 
areas  of  circulation.  A  great  place  to  raise 
a  family  in  a  beautiful  recreation  area. 
Good  salary,  car  allowance,  pension  and 
vacation  plans.  Send  resume  and  salary 
requirements  to:  Russell  Sprung,  Oshkosh 
Daily  Northwestern,  224  State  St., 
Oshkosh,  Wl  54901.  (414)  235-7700. 
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HELP  WANTED 
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HELP  WANTED 

DISPLAY  ADVERTISING 


ENERGETIC,  experienced  Circulation 
Manager  needed  for  Midwest  daily.  Very 
desirable  recreation  oriented  area.  Prefer 
career  minded  individual.  Excellent 
fringes.  Advancement  opportunity.  Box 
5108,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER. 
Rocky  Mountain  area.  Good  opportunity 
for  enthusiastic,  aggressive  individual  with 
good  sales,  service  and  collection  back- 

g round  interested  in  a  circulation  career, 
iwnership  in  other  dailies  in  Wyoming  pro¬ 
vides  excellent  opportunities  for  ad¬ 
vancement.  We  service  the  community 
with  a  growing  morning,  evening  and  Sun¬ 
day  newspaper.  Mountain  recreation  in 
one  of  the  last  unspoiled  areas  of  the  US 
includes  hunting,  fishing,  hiking,  skiing 
and  camping.  Send  a  complete  resume  to 
Tom  Grimaldi,  Circulation  Director, 
Cheyenne  Newspapers,  Inc.,  110  E.  17th 
St.,  Cheyenne,  WY  82001. 


JOIN  OUR  Circulation  Management  team 
as  assistant  circulation  director.  We  pub¬ 
lish  two  PM  dailies  (Monday  thru  Saturday) 
in  rapidly  growing  Southern  California 
market.  Person  we  seek  should  have  solid 
background  as  a  district  manager  with 
emphasis  on  sales  promotion.  Person  will 
handle  small  district.  Chance  to  grow  with 
aggressive  company.  Salary  open.  Send 
resume  to  Tom  Bruchs.  Circulation  Direc¬ 
tor,  Glendale  Newspapers,  Inc.,  P.O.  Box 
991,  Glendale,  CA  91209. 


CIRCULATION  MANAGER 
Immediate  opening  at  16,(XX}  circulation 
daily.  Zone  9  location  offers  great  living 
conditions.  Position  requires  knowledge  of 
all  phases  of  circulation:  Sales,  service, 
promotion,  ABC  reports.  Salary  based  on 
qualifications  and  experience,  up  to 
$18,5(X},  excellent  fringe  benefits.  An 
Equal  Opportunity  Employer.  Applicants 
send  complete  resume  and  references  to 
Box  5128,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  a  qualified  cir¬ 
culator  with  a  desire  to  advance  within  the 
newspaper  business.  We  are  an  8,000  PM 
daily  with  a  controlled  circulation  weekly. 
As  part  of  a  rapidly  growing  group,  we  offer 
unlimited  opportunities  for  the  person  who 
proves  him/herself.  Call  or  send  resume 
and  references  in  first  letter  tO:  David  Di¬ 
llon,  The  Evening  Sun,  45  Hale  St.,  Nor¬ 
wich,  NY  13815,  (607)  334-3276. 


CIRCULATION  MANAGER  for  12,000  daily 
with  weekly  extended  coverage  publica¬ 
tion.  Ideal  small  Ohio  community.  Very 
highly  competitive  market.  Very  good 
fringes.  Send  complete  resume  and  salary 
requirements  to  Box  5139,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

EfcP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  manage¬ 
ment  advancement  potential  will  work 
some  retail  in  Ohio’s  vacation  land  at  a 
27,000  plus  daily.  Salary  commensurate 
with  experience.  Excellent  fringes  and  in¬ 
centive  program.  Send  resume  to:  Mac 
Rau,  Sandusky  Register,  314  W.  Market 
St.,  Sandusky,  OH  44870  or  phone  (419) 
625-5500. 


EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire,  train, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
California  coastline,  and  the  opportunity  to 
row.  Weekly  suburban  newspaper,  part  of 
uburban  Group.  Send  resume  and  salary, 
demands  to  Box  5011,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER  in¬ 
terested  in  challenge  of  organizing  a  clas¬ 
sified  department  for  a  large  weekly  with 
growing  pains  in  suburban  New  York  City 
market  (New  Jersey).  Salary  open,  bonus, 
incentives,  benefits.  Resume  to  Box  5184. 
Editor  &  Publisher. 


CLASSIFIED  MANAGER  for  small  South 
Georgia  daily  and  weekly.  Excellent  start¬ 
ing  sala^  plus  commission  and  other  ben¬ 
efits.  Five  in  department  and  showing 
gains.  Fine  opportunity  for  experienced, 
settled  man  or  woman.  Write:  Advertising 
Director,  P.O.  Box  708,  Tifton,  GA  31794. 


CLASSIFIED  MANAGER 
Are  you  one  of  the  few  really  creative  clas¬ 
sified  sales  manager-motivators  in  the  bus¬ 
iness?  Or  do  you  have  the  potential  to  be? 
If  so,  we'd  like  to  meet  with  you.  What  have 
you  done  to  develop  maximum  classified 
potential  in  a  medium  or  metro  market? 
How  have  you  approached  the  challenge  of 
developing  and  motivating  sales  people? 
How  would  you  prepare  for  the  phenom¬ 
enal  growth  classified  represents  in  the 
future?  We  are  a  combination  daily-Sunday 
operation  in  a  very  competitive,  glamor 
market  in  the  Sun  Belt.  Good  lifestyle  but 
hard  driving,  result-oriented  management. 
If  you're  really  ready  to  move,  let's  talk. 
Box  5196,  Editor  &  Publisher. 


CLASSIFIED  TELEPHONE 
MANAGER 

Aggressive  professional  sought  for  highly 
competitive  market  in  Zone  2  leading  daily 
and  Sunday  with  circulation  over  500,(X)0, 
offers  an  excellent  salary  and  wide  ranging 
benefits  plus  ...  a  challenging  position  in 
an  exciting  metropolitan  environment.  You 
must  be  able  to  train,  supervise  and  moti¬ 
vate  a  staff  of  80-1-  and  willing  to  take  on 
planning  and  developmental  respon¬ 
sibilities  for  this  essential  department. 
Working  knowledge  of  VDTs  (currently 
operative)  desirable.  Send  resume  in  con¬ 
fidence  to  Box  5110,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer. 


IF  YOU  WANT 
REALLY  BIG  MONEY  .  .  . 

. . .  be  our  Classified  Ad  Manager.  Requires 
top  experience  at  hiring,  training,  earning 
big  profits,  selling,  building  a  department, 
earning  big  profits,  computerizing,  sweep¬ 
ing  up  the  floor  and  earning  big  profits. 

In  return.  I'll  guarantee  unlimited  earnings 
and  will  give  you  a  free  hand  (even  allow 
some  mistakes).  Entry  level  is  $15,000 
fringes  .  .  .  you  should  earn  about 
$20,000  first  year.  Thereafter  if  you  aren’t 
earning  $30,000,  $40,000  or  more.  I’ve 
hired  the  wrong  (Classified  Ad  Manager. 
Negatives  are:  working  in  high-tax  New 
York  state;  office  that's  a  physical  disaster 
due  to  outgrowing  it  too  fast;  and  a  SOB 
boss  who  demands  big  profits. 

History;  classified  volume  4  years  ago 
$50,0(30.  Today  $500,000.  Can  do  $5  mil¬ 
lion  now,  but  needs  leadership  to  make  it 
happen.  Paper  is  195,0(X}  circulation  class 
and  truly  delivers  great  results. 

Requires  pragmatic,  compulsive,  hard¬ 
working,  goal-oriented,  shirtsleeve/blouse- 
sleeve  manager  who’ll  do  it  all,  without 
much  direction  from  me. 

Write,  tell  me  how  hiring  you  will  solve  my 
problems.  Our  employees  know  of  this  ad. 
Box  5119,  Editor  &  Publisher. 


Circulate  Your  Jobs,  Services,  Talertts 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


TELEPHONE  SALES  SUPERVISOR 
MOVE  UP  .  . . 

to  a  major  metropolitan  daily 
Supervise  and  train  Commercial  Tele¬ 
phone  Sales  Department. 

Will  train  classified  supervisor  or  manager 
from  small  daily  or  weekly  newspaper  or 
successful  experienced  classified  tele¬ 
phone  or  outside  sales  person  with  man¬ 
agement  ambition.  Opportunity  to  create, 
innovate  and  develop  own  .nanagement 
style. 

In  return,  we  offer  a  good  starting  salary, 
commensurate  with  experience,  profit 
sharing,  pension  plan,  quarterly  cost  of  liv¬ 
ing  adjustments,  health  and  life  insurance 
and  more! 

Please  send  resume,  stating  salary  re- 
uirements  to;  Employment  Manager, 
imes  Personnel  Office,  Times  Publishing 
Co.,  P.O.  Box  1121,  St.  Petersburg,  FL 
33731. 


CLASSIFIED  ADVERTISING  MANAGER 
Medium-sized  paper  in  Zone  2  seeks  ex¬ 
perienced  classified  advertising  manager 
strong  in  phone  room  supervision  and 
classified  display  sales.  Competitive  salary 
and  benefits.  Send  resume  in  confidence 
to  Scott  T.  Donaldson,  Personnel  Director, 
Star-Gazette,  201  Baldwin  St.,  Elmira,  NY 
14902. 


CLASSIFIED  MANAGER 

Opportunity  for  ambitious,  experienced, 
and  enthusiastic  classified  pro  to  direct  1(3 
person  staff  at  42,000  daily.  Above-com¬ 
petitive  salary  and  career  growth  in  an  in¬ 
vigorating  atmosphere.  Contact:  Tom  Ka- 
merer.  Personnel  Director,  Telegraph 
Herald,  P.O.  Box  688,  Dubuque,  I A  52(X)1. 
An  Equal  Opportunity  Employer 


DISPLAY  ADVERTISING 


WE  WANT  to  add  one  good  person  to  our 
ad  staff.  Positive  attitude  with  willingness 
to  learn  more  important  than  experience. 
Large  weekly  in  beautiful  area.  Write  fully. 
Verde  Independent,  Box  517,  Cottonwood, 
AZ  86326. 


RETAIL  SALES 
The  Holland,  Michigan,  Sentinel  wants  to 
find  the  best  ad  salesperson  in  the  coun¬ 
try!  We  have  a  position  opening  within  a 
few  weeks.  The  opening  was  created  by  an 
intra-office  promotion.  You  would  handle 
90  to  100  retail  accounts  in  the  Holland 
area.  Holland  is  western  Michigan's  most 
beautiful  resort  city.  We  have  the  best 
beaches  on  all  the  Great  Lakes  and  in 
winter  we're  minutes  from  the  best  skiing 
in  this  part  of  the  country.  You'll  be  work¬ 
ing  on  the  retail  team  that  has  made  The 
Sentinel  one  of  the  most  colorful  newspa¬ 
pers  in  Michigan.  Earnings  are  up  to  you. 
Our  commission  plan  gives  you  a  cut  of 
every  dollar  you  generate.  Commissions 
will  yield  from  $13,000  to  $19,000  per 
year.  If  you  are  an  experienced  newspaper 
advertising  salesperson  looking  for  a  great 
opportunity,  contact: 

Scott  G.  Stewart 
Advertising  Director 
The  Holland  Sentinel 
54  W.  8th  Street 
Holland,  Ml  49423 
(616)  392-2311 

The  Sentinel  is  a  Stauffer  Communications 
Property. 


RETAIL  ADVERTISING  representative,  ex¬ 
perienced.  Aggressive  person  with  sales 
and  layout  experience.  Salary,  bonus,  ex¬ 
cellent  benefits.  Salary  commensurate 
with  experience.  Zone  1.  Box  5157,  Editor 
&  Publisher. 


ADVERTISING  SALES 

Accepting  applications  for  future  openings 
in  display  advertising  sales  with  one  of  the 
largest,  most  successful  weekly  shoppers 
on  the  West  Coast.  Excellent  guarantee 
commission  program  and  comprehensive 
benefit  package  available.  Must  have 
minimum  1-2  years  related  experience 
with  proven  track  record.  For  confidential 
consideration  submit  resume  or  letter  out¬ 
lining  qualifications  with  earnings  to:  Vice 
President  Display  Sales,  Pennysaver,  Inc., 
27742  Forbes  Rd.,  Laguna  Niguel,  CA 
92677.  An  Equal  Opportunity  Employer, 
M/F. 


ADVERTISING  SALES 
The  fastest  growing  6  day  ABC  daily  in  the 
United  States  is  again  looking  for  sales¬ 
people  because  of  growth.  Qualified  can¬ 
didates  would  ideally  have  a  degree  in  ad¬ 
vertising.  Advancement  potential  is  excel¬ 
lent  and  you'll  like  our  remuneration  sys¬ 
tem. 

This  is  America’s  most  affluent  market  in 
the  middle  of  the  resort  sun  country.  Circu¬ 
lation  topped  30.(X)0  last  February  and  is 
moving  upward  steadily.  (This  is  part  of 
The  Detroit  News  organization,  the  largest 
afternoon  daily  in  the  US).  Send  resume  to 
Edd  Davis,  The  Desert  Sun,  611  S.  Palm 
Canyon  Drive,  Palm  Springs,  CA  92262. 


EDITORIAL 


MANAGING  EDITOR 

Southwest  Indiana  daily.  Person  must  be 
well  rounded  in  all  aspects  of  a  small  town 
local  news  oriented  newspaper.  Send  re¬ 
sumes  to: 

D.  A.  Lyons,  Publisher 
Linton  Daily  Citizen 
P.  0.  Box  151 
Linton,  IN  47441 


MANAGING  EDITOR  for  new  weekly  news¬ 
paper  in  small  southern  city  with  famous 
university.  Needs  several  years  experience 
as  editor.  Versatile  and  energetic.  OB¬ 
SERVER,  P.O.  Box  3917,  Charlottesville, 
VA  22903. 


EXPERIENCED  desk  person  to  work 
nights.  Adept  in  layout  and  editing.  Con¬ 
tact:  Rodney  Odell,  Editor,  Daily  Advance, 
87  E.  Blackwell  St.,  Dover,  NJ  07801,  or 
call  (201)  366-3000. 


EDITOR:  50,000  circulation  Connecticut 
weekly  in  growing  established  alternative 
newspaper  chain  seeks  person  with  jour¬ 
nalistic  experience  and  the  ability  to  moti¬ 
vate  staff  and  freelancers  and  who  under¬ 
stands  conceptual  direction  as  well  as 
copy  editing. 

ARTS  AND  ENTERTAINMENT  EDITOR: 
Journalistic  background.  Arts/cultural 
credentials  to  create  and  edit  section  deal¬ 
ing  with  fine  arts  and  popular  culture  of 
paper  with  staff  and  freelancers.  Resumes 
for  either  to:  Editor,  New  Haven  Advocate, 
1184  Chapel  St.,  New  Haven,  CT  06511. 


NEWSPAPER  and  broadcast  group  which 
requires  its  television  stations  to  produce 
first-rate  professional  news  coverage  in¬ 
vites  applications  from  experienced,  com¬ 
petitive  news  executives  who  think  they 
can  direct  a  talented  young  news  team  in  a 
leading  Zone  3  television  station.  TV  ex¬ 
perience  not  necessaiy  but  the  slot  will  be 
filled  by  a  fast-thinking  type  who  knows 
news  and  how  to  get  it  quickly  and  accu¬ 
rately.  Experience  as  a  managing  editor, 
city  editor  or  state  editor  would  be  helpful. 
Reply  in  absolute  confidentiality  to  Box 
5116,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  needed  for 
small  Wyoming  weekly.  Excellent  ad¬ 
vancement  opportunity  to  higher  paying 
positions  for  right  person.  Near  recreation 
area,  Yellowstone.  Box  5153,  Editor  & 
Publisher. 


NEWSROOM  EXECUTIVE 
for  growing  Michigan  daily  in  fast- 
developing  recreation  and  commercial 
area.  Innovative  working  manager  sought 
to  lead  full-time  staff  of  7.  5-day  PM  with 
Saturday  AM.  Must  have  journalism  de¬ 
gree,  management  experience,  and  be 
confident  of  own  abilities.  Report  directly 
to  publisher.  Join  our  cooperative  man¬ 
agement  team.  Complete  paid  benefits 
with  above  average  salary.  Enjoy  outstand¬ 
ing  recreation  and  living  conditions  with 
your  family.  Please  send  resume  including 
career  goals  to:  Tom  Huckle,  Publisher, 
Cadillac  Evening  News,  Cadillac,  Ml 
49601. 


GENERAL  ASSIGNMENT  REPORTER  for 
South  Florida  AM  with  at  least  3  years  daily 
newspaper  experience.  Please  send  re¬ 
sume  detailing  experience  and  salary  re¬ 
quirements  to  Box  5130,  Editor  & 
Publisher. 


REPORTER/PHOTOGRAPHER  for  top- 
notch  Florida  weekly.  Pay  equal  to  ability. 
Reply  with  clips,  photos  to  OkeechobM 
News,  P.O.  Box  638,  Okeechobee,  FL 
33472. 
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Copy  Chief 

Legal  Newspaper 

Major  Fortune  500  corporation  seeks  a  qualified  professional  to 
take  responsibility  for  copyedit  and  rewrite  on  an  exciting  new 
weekly  newspaper  for  the  legal  profession.  We  require  3-5  years 
copyedit/rewrite  experience  on  a  daily  or  weekly  newspaper.  Ex¬ 
perience  with  legal  material  and  a  background  in  reporting  is 
preferred. 

If  you  are  ready  to  accept  the  challenge  of  this  ground  floor 
opportunity,  we  are  prepared  to  offer  a  salary  in  the  low  to  mid 
twenties,  excellent  company  paid  benefits  and  opportunity  for 
personal  and  professional  growth. 

For  immediate  consideration  send  resume  with  salary  history  and 
requirements  to:  Managing  Editor 

Legal  Times 
of  Washington 

1601  Conn  Ave  NW 
Wai»hington,  D.C.  20009 

Equal  Opportunity  Employer  MIF 
(>'o  Fhune  Call$>  Pleasf) 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


WE'RE  EXPANDING  AND 
NEED  HELP 

Feature  coverage  at  a  major  metropolitan 
newspaper  is  taking  off  in  some  exciting 
new  directions,  demands  larger  staff. 

•  Stylish  writer  for  stylish  beats:  High 
fashions  for  body  and  home  are  the 
subjects:  what  we  need  is  a  reporter 
who  can  write  about  them  with  wit  and 
imagination. 

•  General  assignment  features  writer: 
Just  because  the  subjects  are  “soft" 
doesn’t  mean  the  reporting  and  writing 
should  be.  Can  you  combine  thorough 
research,  original  thinking  and  dyna¬ 
mite  writing? 

•  Copy  Editor:  First-class  help  needed 
with  copy  editing  and  layout  to  meet 
new  graphic  and  content  challenges. 

If  you  think  you're  the  person  tor  one  of 
these  Jobs,  send  samples  and  resume  to 
Box  5141,  Editor  &  Publisher. 


REPORTER 

Versatile,  hard-working  reporter  for  after¬ 
noon  paper  in  Virginia.  At  least  3  years 
experience  on  daily  required.  Excellent 
working  conditions  in  modern  offset  plant. 
Send  clips  and  resume  along  with  salary 
requirements  to  Box  5071,  Editor  & 
Publisher. 


EDITOR,  experienced,  scholarly,  meticul¬ 
ous  type,  also  tor  news,  feature  writing,  for 
national  weekly  booktrade  magazine  based 
in  Clifton,  New  Jersey.  Send  resume  in¬ 
cluding  salary  history  and  requiement  to 
Box  5190,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  reporter  wanted 
for  one  of  Ohio's  largest  and  most  prestigi¬ 
ous  weeklies.  Will  consider  recent  jour¬ 
nalism  graduate.  Immediate  opening.  Box 
5206,  Editor  &  Publisher. 


THE  PERSON  we're  looking  for  must  be 
able  to  dig  facts  and  present  them  con¬ 
cisely,  someone  who's  self-starting  and 
won't  quit  in  the  middle  of  a  story.  Vi^'re  a 
growing  21,000-  PM  newspaper  in  South¬ 
eastern  New  England  with  a  number  of 
awards  to  show  for  our  efforts.  Qualified 
applicants  should  have  solid  writing  back¬ 
ground.  We're  not  looking  for  a  feature  wri¬ 
ter.  Send  resume,  top  2-3  clips  to:  Douglas 
Reed,  Managing  Editor,  The  Attleboro  Sun 
Chronicle,  34  S.  Main  St.,  Attleboro,  MA 
02703. 


COPY  EDITOR  for  a  30,000  PM  daily  in 
Western  Massachusetts.  Some  experi¬ 
enced  preferred.  Please  send  resume,  in¬ 
cluding  salary  expectations  to:  Managing 
Editor,  Transcript-Telegram,  120  Whiting 
Farms  Rd.,  Holyoke,  MA  01040. 

EDITOR 

Mid-size  daily  located  in  an  ideal  Midwest 
community  of  50.000  is  looking  for  an 
editor  to  direct  and  supervise  a  young  and 
talented  staff.  A  minimum  of  5  years  news 
management  experience  is  preferred. 
Knowledge  of  budgeting  and  planning  is  a 
big  plus.  The  position  offers  great  poten¬ 
tial  for  growth  both  with  the  newspaper 
and  within  our  growing  corporation.  In¬ 
terested  applicants  should  send  a  resume, 
work  samples  and  salary  requirements  to 
Box  5180,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer,  M/F. 


CITY  EDITOR  to  organize  and  take  part  in 
coverage  of  outstanding  community  in 
Western  Iowa.  Reporting,  copy  editing, 
staff  direction  and  layout  experience  re¬ 
quired.  Resumes,  writing  and  layout  sam¬ 
ples,  salary  requirements:  John  Kerr,  Daily 
Times  Herald.  Carroll.  lA  51401. 


JOURNALIST 

The  St.  Louis  Globe-Democrat  has  several 
openings  for  reporters  and  copy  editors  in 
expanding  news  and  sports  operation. 
Superior  salary  and  employee  benefits. 
Send  resume  and  samples  to:  Personnel 
Director,  St.  Louis  Globe-Democrat,  12 
Blvd.  at  Convention  Plaza.  St.  Louis.  MO 
63101. 


SPORTS  WRITER  to  join  young,  energetic 
staff  on  30,000  PM  daily.  We're  locally-ori¬ 
ented  (high  schools  and  colleges),  and 
emphasize  a  creative  approach  in  all  our 
work.  Good  salary  and  excellent  benefits. 
Prefer  recent  J-school  grad  but  need, 
above  all.  somebody  who  isn’t  afraid  to  put 
in  long  hours  and  write  it  as  he/she  sees  it. 
Send  resume,  clips  and  references  to  Tom 
Schmidt,  Sports  Editor,  Delaware  State 
News,  P.O.  Box  737,  Dover,  DE  19901. 


MANAGING 

EDITOR 

The  Decatur  (Illinois)  Herald,  a  37,000 
morning  daily  is  seeking  a  Managing 
Editor.  Initial  responsibility  to  assist  in 
splitting  present  combined  editorial  staff 
into  strong  competitive  arrangement  with 
sister  PM  daily,  The  Decatur  Daily  Review. 
Additional  responsibilities  include  direc¬ 
tion,  supervision,  coordination  and  plan¬ 
ning  news  coverage:  administration  of 
policies  and  procedures:  generating  (deas 
and  programs  for  growth. 

This  offers  a  good  opportunity  for  profes¬ 
sional  advancement  and  personal  de¬ 
velopment  for  a  person  who  already  has 
some  first  line  supervisory  experience. 
Salary  commensurate  with  experience  and 
an  excellent  fringe  benefit  package. 

Send  resume  with  salary  history  and  re¬ 
quirement  along  with  samples  of  your  work 
to:  Keith  L.  Stewart,  Personnel  Manager, 
Lindsay-Schaub  Newspapers,  Inc.,  P.O. 
Box  789,  Decatur,  IL  62525. 


IMMEDIATE  OPENING 

Business,  economic  writer/editor  wanted 
to  take  charge  as  a  supplement  editor  for 
Arab  News/Saudi  Business  English  publi¬ 
cations.  Must  be  willing  to  relocate  to 
Saudi  Arabia.  Furnished  housing  provided. 
Good  fringe  benefits.  2  year  agreement.  2 
or  more  years  solid  writing  experience  with 
major  US  publication  required.  Interest  in 
Mid  East  essential.  Send  resume,  clips  tO: 
Saudi/Research  &  Marketing  Inc.,  2100  W. 
Loop  S..  Suite  1650,  Houston.  TX  77027, 
Phone  (713)  961-0245. 


WRITER 

SCIENCE  WRITER 

Weekly  newspaper  seeks  an  individual 
who  enjoys  writing  about  Science  and 
manufacturing  processes. 

Must  have  experience  in  magazine  and 
newspaper  reporting.  At  least  3  years  of 
full  time  employment  on  one  or  the 
other. 

Send  resume,  including  salary  require¬ 
ments  to: 

Box  5212, 

Editor  &  Publisher 

An  Equal  Opportunity  Employer,  M/F 


COPY  EDITOR 

A  major  metro  in  one  of  the  Sun  Belts  lead¬ 
ing  resort  cities  seeks  a  copy  editor  for 
lifestyles  section.  We  want  someone  with  a 
flair  for  headlines,  ability  to  make  copy 
sparkle,  sound  knowledge  of  modern  lay¬ 
out  techniques  and  potential  for  leader¬ 
ship.  Send  resume  and  3  layout  samples 
to:  The  Virginia-Pilot,  Norfolk,  VA  23501. 
Please  do  not  telephone. 


COPY  EDITOR,  with  J-school  training 
and/or  year  or  2  of  experience  for  Midwest 
AM  daily  now  going  VDT.  We're  increasing 
staff  and  insisting  on  quality  work.  Com¬ 
petitive  salary,  top  fringes.  Brand  new 
working  quarters,  congenial  staff.  Call  Earl 
Dyer,  The  Lincoln  (NB)  Star,  (402)  473- 
7312,  collect. 


EDITOR  with  experience,  graphics  skills, 
and  community  leadership.  Management 
ability  to  direct  a  news  staff  on  a  12.(X)0^ 
afternoon  paper  in  growing  market.  Send 
resume  and  samples  to  The  Messenger, 
221  South  Main,  Madisonville,  KY  42431. 


EDITORIAL 

Major  business  publication  is  seeking  ag¬ 
gressive,  hard  news  reporters  to  dig  out 
news  of  the  metalworking  industry  in  its 
Los  Angeles,  Cleveland,  and  Boston 
bureaus.  Must  have  ability  to  handle  tech¬ 
nical  information  in  easy,  readable  style. 
Experience  in  newspaper  reporting  prefer¬ 
red.  Knowledge  of  business  and  finance 
helpful.  Send  resume  and  salary  require¬ 
ments  to: 

Box  5145,  Editor  &  Publisher 
An  Equal  Opportunity  Employer,  M/F 


SPORTS  WRITER/EDITOR  needed  im¬ 
mediately  by  8,000  circulation  daily  in 
Central  New  York.  Appreciation  of  high 
school  sports,  willingness  to  work  long 
hours  a  must.  David  Dillon,  The  Evening 
Sun,  45  Hale  St.,  Norwich,  NY  13815, 
(607)  334-3276. 


COPY  EDITOR  for  city  desk  of  South 
Florida  daily.  Must  be  skilled  in  editing 
local  news,  headline  writing,  layouts.  Elec¬ 
tronic  editing  experience  desirable.  Please 
send  resume  including  salary  require¬ 
ments  to  Box  5129,  Editor  &  Publisher. 


REPORTER 

The  Allentown,  Pennsylvania,  Sunday 
Call-Chronicle  (circulation  155,000)  has  an 
unusual  opportunity  for  an  aggressive 
hard-news  reporter  (no  feature  writers, 
please).  The  person  we’re  looking  for  can 
smell  a  story  behind  the  daily  headlines, 
then  go  get  it  this  week.  He  or  she  asks 
questions  like.  "How  come  Smith  always 
gets  the  city  contracts?”  and  then  pro¬ 
ceeds  to  find  out.  The  successful  candi¬ 
date  will  probably  have  five  years’  experi¬ 
ence  covering  local  government  and  poli¬ 
tics.  Self-starters  should  send  resumes 
and  three  top  clips  tO: 

Lance  A.  Parry 
Managing  Editor 
Sunday  Call-Chronicle 
Allentown.  PA  18105 
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HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

ANNAPOLIS  Evening  Capital  27,000  PM  is 
taking  applications  Tor  a  city  editor.  Local 
news  gets  top  priority  here  with  all  local 
page  1  and  break  page.  One  of  the  most 
pleasant  living  areas  in  the  country.  Must 
have  solid  desk  experience  including  lay¬ 
out  and  headline  writing  and  some  super¬ 
visory  experience.  NO  others  will  be  con¬ 
sidered.  Write  to:  Edward  D.  Casey,  Even¬ 
ing  Capital,  Box  911,  Annapolis,  MD 
21401. 


COPY  EDITOR 

Zone  1,  professionals  only.  Salary  $350 
weekly.  Box  5111,  Editor  &  Publisher. 


SPECIAL  SECTIONS  EDITOR 
Move  into  the  newspaper  perimeter  field. 
Pioneer  Press,  Inc.,  publishers  of  18  North 
and  West  Chicago  suburban  weekly  news¬ 
papers  have  an  immediate  opening  for  a 
special  sections  editor  with  direct  respon¬ 
sibility  for  planning  and  coordinating  all 
aspects  of  special  sections  and  editions.  If 
you  have  at  least  2-5  years  editing  experi¬ 
ence  this  position  could  be  yours.  Send 
resume  stating  salary  requirements  tO: 
Frank  Libasci,  Personnel  Manager, 
Pioneer  Press,  Inc.,  1232  Central  Ave., 
Wilemette,  IL  60091. 

An  Equal  Opportunity  Employer,  A  sub¬ 
sidiary  of  Time,  Inc. 


COPY  EDITOR 

Experienced  copy  editor  for  night  side 
work  on  Central  New  York's  largest  news¬ 
paper.  Actual  desk  work  of  1-2  years  re¬ 
quired.  Opportunity  for  advancement  to 
aggressive  person.  Many  fringe  benefits. 
Send  resume  to  Edward  B.  Sabine,  Syra¬ 
cuse  Newspapers,  Box  4915,  Syracuse,  NY 
13221. 


PART-TIME  editor/writer.  Must  know 
make-up.  Central  Jersey  location.  Write 
Box  5186,  Editor  &  Publisher. 


PERSON  to  head  editorial  department  with 
managing  ability.  Daily  publication.  16 
page  tabloid  on  a  beautiful  island  in  the 
Caribbean.  All  correspondence  or  in¬ 
quiries,  contact:  Gus  Izurieta,  P.O.  Box  97, 
Elmwood  Park,  NJ  07407.  Phone  (201) 
7%-8442. 


FOOD  EDITOR 

Aggressive  paper  in  major  metropolitan 
Southwest  market  looking  for  experienced 
food  editor.  Seek  dynamic,  creative  self¬ 
starter  who  can  produce  bright  copy  and 
has  a  solid  flair  graphics.  Box  5192,  Editor 
&  Publisher. 


STATE  EDITOR  our  deadline  for  replacing 
a  retiring  state  editor  is  one  month  away. 
Candidates  should  have  experience  in  a 
competitive  situation— writing,  editing,  or¬ 
ganizing  coverage  and  laying  out  news 
pages.  We  offer  exciting  opportunities  for 
travel,  staff  development,  and  executive 
promotion  at  the  biggest  and  brightest 
daily  in  the  4th  largest  state.  Write:  Per¬ 
sonnel  Manager,  The  Billings  Gazette.  Bil¬ 
lings.  MT  59103.  An  Equal  Opportunity 
Employer,  M/F. 


BUSINESS  EDITOR 

Growing  Florida  newspaper  seeks  indi¬ 
vidual  with  at  least  3  years  newspaper  bus¬ 
iness  writing  background  to  develop  good 
local  business  stories  and  select  wire 
stories.  Layout  skills  desired  but  not  re¬ 
quired.  Send  resume  to  Box  5211,  Editor  & 
Publisher. 


PHOTOGRAPHER-REPORTER  for  5-day 
PM.  Emphasis  on  photo-darkroom  work 
but  some  writing  required.  Good  pay  and 
benefits.  Resume,  photos  and  writing 
sample  tO:  John  Kerr,  Daily  Times  Herald, 
Carroll,  lA  51401. 


COPY  EDITOR 

Immediate  opening  for  an  experienced 
copyeditor.  VDT operation  in  modern  Zone 
2  mid-sized  morning.  Rim  work  now,  but 
advancement  potential  for  right  person. 
Excellent  salary  and  benefits.  Send  re¬ 
sume,  head  samples  to  Box  5178,  Editor  & 
Publisher. 


EDITORIAL  WRITER  WANTED:  Experi¬ 
enced  editorial  writer  familiar  with  Vir¬ 
ginia.  Also  special  editorial/news  projects 
accompany  position.  Contact  Thomas  T. 
Byrd,  Winchester  Evening  Star,  2  N.  Kent 
St.,  Winchester,  VA  22601.  Phone  (703) 
667-3200. 


HELP  WANTED 


EDITORIAL 


ASSISTANT 
MANAGING  EDITOR 

WALLA  WALLA 
UNION-BULLETIN 

exceptional  opportunity  for  personal 
development  and  to  build  your  future 
with  a  newspaper  commited  to  excel¬ 
lence  as  demonstrated  by  our  large 
newshole  (over  50%)  solid  content, 
distinctive  graphics  and  commitment 
to  photojournalism. 

Individual  selected  will  immediately 
have  daily  responsibility  for  direct¬ 
ing  local  staff  and  editing  local  copy. 

Must  have  strong  leadership  potential 
and  demonstrated  editing  ability.  Ex¬ 
tent  of  experience  required  will  de¬ 
pend  on  ability  to  learn  and  lead. 
Minimum  salary  $17,000,  excellent 
fringes.  Wholly-owned  subsidiary  of 
The  Seattle  Times. 

Our  professionally  oriented  communi¬ 
ty,  with  3  colleges  and  3  hospitals,  is 
located  at  the  foot  of  the  Blue  Moun¬ 
tains  with  quick  access  to  all  outdoor 
recreational  activities. 

Send  resume,  tearsheets,  references, 
salary  requirements  to:  Oren  Camp¬ 
bell,  Managing  Editor,  Walla  Walla 
Union-Bulletin,  P.O.  Box  1358,  Walla 
Walla,  WA  99362. 


NEWSFEATURE  reporter.  Sun  Newspa¬ 
pers  of  Omaha  wants  a  talented  writer  who 
Is  a  skilled  reporter,  a  stylist  with  a  nose  for 
news.  We  need  a  feisty  yet  sensitive  news¬ 
person.  If  you  fit  the  bill  and  can  deliver, 
send  cover  letter,  full  resume  and  selected 
clips  to:  Managing  Editor,  4875  F  Street, 
Omaha,  NB  68117, 


LIMA  NEWS.  Northwest  Ohio  daily  invites 
applications  from  newsroom  personnel. 
Opening  for  copy  editor.  Also  updating  ac¬ 
tive  prospects  file  for  any  future  openings. 
Please  do  not  phone.  Send  resume  to 
Editor  Thomas  Mullen,  The  Lima  News, 
121  East  High  St.,  Lima,  OH  45802. 


SPORTSWRITER  with  experience  in  lay¬ 
out,  writing;  cover  local  hockey  team,  plus 
some  Big  Ten  and  high  school  sports.  VDT 
experience  helpful.  Write  Larry  Stephen¬ 
son,  Sports  Editor,  The  Journal  Ga¬ 
zette,  600  Main  St.,  Ft.  Wayne,  IN  46802. 


MANAGING  EDITOR 

Thriving  East  Texas  6-7000  PM-Sunday 
daily  seeks  managing  editor  with  talent, 
judgment,  drive  and  pride  to  make  excel¬ 
lent  product  better.  This  person  is  a 
natural  leader,  has  Texas  ties  and  a  love 
for  cultured,  small  city  living.  Should  have 
goals  well  in  mind  and  desire  permanence, 
be  college  trained,  conservative,  seasoned 
by  at  least  10  years  varied  reporting  and 
desk  experience.  Knowledge  of  photog¬ 
raphy  and  offset  printing  helpful.  A  crea¬ 
tive  typographer  who  hallows  the  English 
language  has  an  edge.  Willing  to  pay  for 
quality.  Reply  in  confidence.  Box  5115, 
Editor  &  Publisher. 


POLICE  FREAK  wanted  immediately  for 
1 7M  6-day  PM.  Must  be  able  to  get  the  real 
story  behind  the  blotter  and  know  how  to 
listen  to  a  scanner  and  read  a  trial  docket. 
Also  have  some  general  assignment  vac¬ 
ancies  coming  up.  Will  consider  beginners 
who  can  pass  our  spelling  and  grammar 
test.  Contact  Marcia  Ford,  City  Editor, 
Daily  News-Chief,  P.O.  Box  1440,  Winter 
Haven,  FL  33880  (813)  294-7731. 


EDITORIAL  PAGE 

Independent,  progressive  California  news¬ 
paper  requires  editorial  writer  who  is  more 
than  just  another  editorial  writer.  Demon¬ 
strated  ability  to  produce  essential,  as  is 
ability  to  handle  all  customary  editorial 
page  responsibilities.  Resume,  writing 
samples  first  letter.  Box  5182,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
needed  for  our  Glenview  Announcements. 
Editor  is  responsible  for  editorial  content 
and  production  of  dominant  weekly  subur¬ 
ban  community  newspaper.  Preferred 
candidate  will  have  at  least  5  years  well 
rounded  journalism  experience  (editing, 
page  layout,  headlines,  etc.).  If  interested 
and  qualified  submit  resume  and  salary 
expectations  to: 

Frank  Libasci 
Pioneer  Press 
1232  Central  Avenue 
Wilmette,  IL  60091 

A  subsidiary  of  Time,  Inc.  An  Equal  Oppor¬ 
tunity  Employer,  M/F, 


EDITOR.  Mesabi  Daily  News,  Virginia, 
Minnesota  is  seeking  an  experienced  per¬ 
son  with  knowledge  of  VDT  preferred. 
Send  resume  to:  L.  R.  Asbach,  General 
Manager,  P.O.  Box  956,  Virginia,  MN 
55792. 


EDITOR  in  New  York  City  Bureau  news/ 
sports  wire  daily  newspaper.  Vacation/ 
benefits.  Rotating  shift  night-Sunday  dif¬ 
ferential.  $320  start,  40  hour  week.  (212) 
620-3333  or  write  Box  5205,  Editor  & 
Publisher. 


EXPERIENCED  COPY  READER  who  can  do 
a  professional  job  in  editing,  and  write 
bright,  sharp  headlines.  Early  hours  on  PM 
with  four  editions  daily.  Submit  resume  to 
Personnel  Dept.,  The  States-ltem,  3800 
Howard  Ave.,  New  Orleans,  LA  70140.  An 
Equal  Opportunity  Employer  M/F. 


WRITER/EDITOR 

Weekly  newspaper  is  seeking  a  Writer/ 
Editor  to  help  cover  its  special  sections  on 
manufacturing. 

Background  needed  in  editing  copy  and 
writing  for  magazines  and  newspapers.  At 
least  3  years'  experience  necessary. 
Knowledge  of  the  metal  working  industry 
helpful. 

Send  resume  including  salary  require¬ 
ments  tO: 

Box  5213,  Editor  &  Publisher 
An  Equal  Opportunity  Employer,  M/F 


ELECTRONIC  MAINTENANCE 


EXPERIENCED  Mailer— must  know  label 
mailing  process  and  Cheshire  operation, 
repair  and  maintenance.  Must  have  under¬ 
standing  of  postal  sorting  regulations. 
Zone  5.  Box  5126,  Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTOJOURNALIST 

Exceptional  opportunity  for  an  outstand¬ 
ing  photojournalist.  The  Daily  Herald  is 
searching  for  the  right  person  to  round  out 
its  staff  of  award-winning  photojournal¬ 
ists.  We  want  an  ambitious  person  prefer¬ 
ably  with  at  least  2  years  experience  in 
newspaper  photography  for  our  night  shift. 
In  addition  to  an  attractive  salary  and  good 
fringes,  we  offer  tlje  best  possible  benefit: 
A  management  that  appreciates  fine  pho¬ 
tography  and  insists  it  be  used  well. 
Resumes  should  be  submitted,  in  writing, 
to:  Thomas  G.  Grieger,  Director  of  Photog¬ 
raphy,  Paddock  Publications,  P.O.  Box 
280,  Arlington  Heights,  IL  60006.  An 
Equal  Opportunity  Employer. 


HELP  WANTED 


EDITORIAL 


ENTHUSIASTIC  J-grad  sought  for  sports 
position  at  a  24,000  Eastern  Ohio  daily. 
Send  resume  to:  R.  Dix,  Publisher,  Times- 
Leader,  200  South  4th  St.,  Martins  Ferry, 
OH  43935. 


SPORTS  DESK  of  top  Zone  8  daily  needs 
an  experienced  copy  editor  who  can  write 
headlines,  move  into  the  slot,  lay  out 
pages,  and  has  the  potential  to  move  up. 
VDT  experience  helpful.  Send  resume  to 
Box  5199,  Editor  &  Publisher, 


2  IMMEDIATE  OPENINGS.  The  Eagle, 
Bryan-College  Station,Texas  has  openings 
for  weekend  news  editor  and  a  copy  editing 
position  for  the  lifestyles  section  of  our 
18,000  circulation  7-day  PM  paper.  Send 
complete  resume,  non-returnable  samples 
tO:  Bob  Lutgen,  P.O.  Box  3(X)0,  Bryan.  TX 
77801. 


ELECTRONIC  AD  LAYOUT 


AD  MACHINE  OPERATOR 
The  Times  Herald.  Vallejo.  California 
needs  an  advertising  machine  operator 
familiar  with  ad  machines  used  in  the 
DYMO  system.  The  Times  Herald  pays 
salaries  equivalent  to  those  in  the  San 
Francisco  bay  area  along  with  a  com¬ 
prehensive  medical  insurance  plan  and  re¬ 
tirement  trust  program.  Write  the  Times 
Herald,  5(X}  Maryland.  Vallejo.  CA  94590 
or  call  (707)  644-4121. 

"Strike  conditions  exist,  signed,  David  E. 
Caffoe,  general  manager." 


ELECTRONIC  MAINTENANCE 


NEWSPAPER  TECHNICIANS 
The  Times  Herald,  Vallejo,  California 
needs  newspaper  technicians  familiar  with 
the  operation,  repair  and  maintenance  of 
the  computerized  DYMO  system.  The 
Times  Herald  pays  salaries  equivalent  to 
those  in  the  San  Francisco  bay  area  along 
with  a  comprehensive  medical  insurance 
plan  and  retirement  trust  program.  Write 
the  Times  Herald,  500  Maryland.  Vallejo. 
CA  94590  or  call  (707)  644-4121. 

"Strike  conditions  exist,  signed,  David  E. 
Caffoe.  general  manager." 


METROPOLITAN  PAPER  in  Zone  8  in¬ 
terested  in  acquiring  the  services  of  a 
marketing  director  to  deal  mainly  in  the 
realm  of  advertising.  Background  must  in¬ 
dicate  experience  with  a  daily  newspaper 
which  has  a  reputation  for  a  first  class 
marketing  department.  Write  giving  pro¬ 
fessional  background,  personaT  data,  ex¬ 
pected  salary,  etc.  All  replies  strictly  con¬ 
fidential  unless  otherwise  noted.  Write  Box 
5147,  Editor  &  Publisher. 


PRESSROOM 


HEAD  PRESSMAN  for  Goss  Metro  offset. 
6-day  daily  in  Pennsylvania.  Union  shop. 
Excellent  benefits.  In  reply  state  experi¬ 
ence  and  salary  requirements.  Box  5064, 
Editor  &  Publisher. 


NORTHERN  California  small  newspaper 
group  seeks  (3oss  Community  press  fore¬ 
man  with  quality  production  ability.  Confi¬ 
dence  respected.  Write  all  needed  info  to 
Box  5142,  Editor  &  Publisher. 


COMMUNICATIONS  TECHNICIAN 

Publishing  Corporation,  located  in  Southeastern  state  re¬ 
quires  experienced  Communications  Technician  for  installa¬ 
tion  and  maintenance  of  multiple  computer/VDT  system. 
Prefer  accredited  school  completion  and  some  field  experience. 
Submit  resume,  including  salary  requirements,  background, 
etc,  in  confidence  to: 

Bex  5175,  Idiler  B  Publisher 


MAILROOM 


MARKETING 
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HELP  WANTED 


PRESSROOM 


PRESSMAN— working  shift  foreman  for  8 
unit  Goss  Urbanite  and  Color  King  press. 
Southern  California  area.  Salary  commen¬ 
surate  with  experience.  Liberal  benefits. 
Profit  sharing  retirement  plan  and  health 
benefits.  Contact:  William  Trasch,  (213) 
869-4088.  Equal  Opportunity  Employer. 
VA  approved  training  program. 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits,  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun- 
try. 

Send  resume  and  salary  expectations  to 
Box  5120.  Editor  &  Publisher. 


JOURNEYMAN  OFFSET  PRESSMAN 
Prefer  doublewidth  experience.  Work  on 
new  press.  Union  shop.  Good  pay,  good 
benefits.  Send  resume  to  Elkhart  Truth. 
P.O.  Box  487,  Elkhart,  IN  46515,  Att:  (Sene 
Askren. 


EXPERIENCED  Letterpress  Pressmen 
needed  as  trainers  in  an  expanding  met¬ 
ropolitan  pressroom.  Zone  6.  Excellent  op¬ 
portunity  for  advancement.  Competitive 
salary.  Box  5136,  Editor  &  Publisher. 


EXPERIENCED  WEB  OFFSET  press 
operator  with  exceptional  mechanical  ap¬ 
titude.  Operate  and  maintain  5  Unit  Goss 
Urbanite.  Excellent  opportunity  for  a 
quality-oriented  self-staHer.  Send  resume 
and  tell  why  you're  the  one  we  need.  York 
Daily  Record,  York,  PA  17402. 


WEB  LETTERPRESSMAN 
The  Times  Herald.  Vallejo.  California 
needs  one  experienced  web  letterpress- 
man  familiar  with  the  NAPP  system.  The 
Times  Herald  pays  salaries  equivalent  to 
those  in  the  San  Francisco  bay  area  along 
with  a  comprehensive  medical  insurance 
plan  and  retirement  trust  program.  Write 
the  Times  Herald,  500  Maryland,  Vallejo, 
CA  94590  or  call  (707)  644-4121. 

“Strike  conditions  exist,  signed.  David  E. 
Caffoe,  general  manager." 


ENERGETIC,  self-starting  pressman  is 
needed  for  8-unit  Goss  Urbanite  Offset 
Press.  Good  working  conditions,  future 
and  company  benefits.  Send  resume  to:  R. 
C.  Dix,  Publisher,  The  Times-Leader 
Newspaper,  Martins  Ferry,  OH  43935. 


PRESSMAN— Experienced  offset  needed 
immediately.  Goss  7-unit  Urbanite.  Must 
know  platemaking.  Sun  Belt  newspaper. 
Send  resume  to  Personnel  Department, 
Yuma  Daily  Sun,  P.O.  Box  271,  Yuma.  AZ 
85364. 


EXPERIENCED  Goss  Community 
pressman,  8-unit  2  folder  operation.  Some 
4-color  work.  Contact  Mr.  Lesnar  (605) 
339-2383. 


CHIEF  PRESSMAN,  2  assistants  for  8-unit 
Harris  V-15A.  This  is  a  new  press  set-up  in 
a  new  building.  We  need  good  people  to 
grow  with  us.  Top  pay,  good  fringes.  Great 
fishing,  hunting,  etc.  in  Northwest.  Apply 
to:  Dave  Sclair,  SUBURBAN  TIMES,  Box 
99669,  Tacoma,  WA  98499. 


PUBUC  RELATIONS 


HELP  WANTED 


PUBUC  RELATIONS 


Management 

Communications 

Manager 

A  leading  internationally-known  company,  located  in 
a  desirable  Mid-Atlantic  suburb,  has  a  singular  op¬ 
portunity  for  a  journalist  with  top-rated  Communi¬ 
cations  or  P.R.  experience.  A  working  knowledge  of 
the  computer  industry,  particularly  from  the  vendor's 
perspective  is  required. 

While  the  position  demands  the  professional  versa¬ 
tility  inherent  in  the  PR  functuion,  its  prime  respon¬ 
sibilities  are; 

•  External  and  internal  management  communica¬ 
tions  in  the  form  of  briefings,  newsletters,  state¬ 
ments  and  speeches. 

•  Liaison  on  special  PR  projects  with  the  com¬ 
munications  function  of  major  organizations. 

•  Assimilation  and  presentation  of  financial  infor¬ 
mation. 

Candidates  should  have  a  proven  record  of  accom¬ 
plishment  and  the  ability  to  develop  and  maintain  a 
writer/speaker  relationship  that  reflects  the  phil¬ 
osophy  of  the  company  and  the  personalities  of  its 
top  level  decision  makers. 

Qualified  candidates  are  requested  to  submit  resume 
of  education,  experience,  salary  history  and  require¬ 
ments  to 

Box  5176,  Editor  &  Publisher 

Equal  Opportunity  Employer,  m/f 


p  EOCOM  CORPORATION 

j  ^  j  Irvine,  California 

EOCOM  EOCOM  Corporation  is  the  world's  leader  in 
conpoRATioN  laser  exposure  systems  and  toxic  gas  monitor¬ 
ing  systems.  We  are  the  fastest  growing  division 
of  a  10  billion  dollar  international  company.  Our  growth  has 
created  a  requirement  for  a  Sales  Representative  to  market 
our  laser  exposure  systems  in  the  East  and  Southeast.  This 
position  will  be  based  in  New  Jersey.  This  is  a  growth  oppor¬ 
tunity  requiring  basic  graphic  arts  sales  experience  in 
typesetting,  presses,  systems  and/or  newspaper  production. 
We  offer  a  comprehensive  package  of  company  paid  medi¬ 
cal,  dental  and  life  insurance  benefits.  If  you  are  interested  in 
a  career  opportunity  with  a  progressive  company,  send  re¬ 
sume  with  salary  history  to  Cathi  Jordan,  EOCOM  Corpora¬ 
tion,  19722  Jamboree  Boulevard,  Irvine,  CA  92715. 


PRODUCTION 


PRODUCTION  FOREMAN,  preferably  with 
press  experience.  Supervise  complete 
typesetting,  camera,  plate  and  press  de¬ 
partment.  Take  charge  person.  Will  pay 
well,  good  fringes  to  right  person.  Beauti¬ 
ful  Northwest  area  with  new  plant  and 
equipment.  Box  5179,  Editor  &  Publisher. 


PROCESS  CAMERA  OPERATOR 
The  Times  Herald,  Vallejo,  California, 
needs  a  process  camera  operator  with  ex¬ 
perience  with  the  NAPP  system.  The  Times 
Herald  pays  salaries  equivalent  to  those  in 
the  San  Francisco  bay  area  along  with  a 
comprehensive  medical  insurance  plan 
and  retirement  trust  program.  Write  the 
Times  Herald,  5(X)  Maryland.  Vallejo.  CA 
94590  or  call  (707)  644-4121. 

"Strike  conditions  exist,  signed,  David  E. 
Caffoe,  general  manager.” 


EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  publication  in 
the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the 
right  spot  to  advance  your  career— put  an 
Editor  &  Publisher  ad  to  work  for  you. 


AGGRESSIVE,  professional  sales  manager 
with  proven  record  to  take  charge  of  6  man 
sales  force  for  a  top  pennysaver  group  in 
New  York  state.  Will  consider  #2  person 
ready  to  move  up.  Good  salary  and  bene¬ 
fits.  Excellent  community.  Resume  and 
salary  requirements  to  Box  5189,  Editor  & 
Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it's  strictly  classified  information!  We'll  never  reveal 
the  identity  of  an  E&P  Box  Holder,  however  if  you  want  to  answer  a  Box 
Number  ad,  but  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder.  Attach 
a  note  telling  us  what  newspapers,  groups  or  companies  you  don't  want 
the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an  envelope  addressed 
to  E&P  Classifieds.  If  the  Box  Number  you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


Positions 
Wanted  •  •  • 


ADMINISTRATIVE 


Young  publisher 

Young  publisher  (32)  presently  with  small 
West  Coast  daily  seeks  opportunity  to  ad¬ 
vance  career  in  larger,  more  demanding 
location. 

Background  experience  includes:  operat¬ 
ing  budget  preparation  and  variance 
analysis,  employee  motivation  and  evalua¬ 
tion,  MBO.  commercial  printing  develop¬ 
ment,  complete  product  redesign,  plus 
proven  record  of  achievement  under  ex¬ 
tremely  competitive  circumstances. 
Appropriate  credentials  (BS.  MBA)  and 
sound  references.  Zone  9  preferred  but 
will  consider  any  location  with  group  or  in¬ 
dependent. 

Salary  requirement:  $45M 
Box  5118,  Editor  &  Publisher. 


GENERAL  MANAGER,  Extensive  knowl¬ 
edge  of  overall  newspaper  opera¬ 
tions  .  .  .  Successful  administrator  with 
18  years  diversified  experience.  Age  39. 
Available  immediately.  (203)  934- 
8008  .  .  .  WHY  WAIT???  Box  5152,  Editor 
&  Publisher. 


YOUNG  daily  editor  for  10  years  wants  to 
be  publisher.  Seeks  learning  position.  VDT 
experience.  Management  trained.  Produc¬ 
tion  background.  Don  E.  Black,  Rte.  3,  Box 
48E,  Scottsbiuff,  NB  69361. 


GENERAL  MANAGER,  20  years  experience 
in  advertising  and  circulation.  Currently 
general  manager.  Looking  for  25  to  50,000 
daily  for  future  growth.  Strong  motivator. 
Sound  fiscal  planner.  Well  known  in  daily 
newspaper  business  and  carrying  top  ref¬ 
erences.  Would  consider  slot  as  marketing, 
general  manager  or  publisher  for  right  op¬ 
portunity.  Box  5156,  Editor  &  Publisher. 


YOUNG,  enthusiastic  national  publisher 
seeks  new  challenge  in  administration  or 
reporting.  Salary  negotiable.  Contact  Box 
5209,  Editor  &  Publisher. 


ADVERTISING 


BEST  AD  DIRECTOR 

in  the  west  with  accomplishments  and  ref¬ 
erences  to  prove  it  seeking  Zone  9  chal¬ 
lenge  as  general  manager  or  ad  director 
with  future.  40  years  old,  experienced 
metro  and  suburban,  MBO  trained,  profit 
conscious  and  modest.  Box  5037,  Editor  & 
Publisher. 


SALESMAN  Manager-New  York  Times/ 
Chicago  Tribune  20  years.  Seeks  position 
Zone  8-9-5.  Box  5124,  Editor  &  Publisher. 


SEEKING  position  in  eitner  Aoveriising 
Sales  or  Advertising  Management.  3  years 
of  Advertising  Sales  and  PR  experience. 
Top  salesman  at  present  company.  Able  to 
relocate.  Ckjllege  grad.  Box  5177,  Editor  & 
Publisher. 


SOLID  background  in  advertising,  sales, 
management.  All  phases,  looking  for  op¬ 
portunity.  Daily.  Call  David  L.  Wise.  (513) 
474-3494. 


EXPERIENCED  Ad  Manager  with  excellent 
record  in  sales,  promotion,  and  manage¬ 
ment  desires  classified,  retail,  or  man¬ 
agement  position  in  the  Carolines.  Box 
5191,  Editors  Publisher. 


CIRCULATION 


CIRCULATION  EXECUTIVE,  total  market 
philosophy.  Quality  references.  Mature 
professional.  28  years  experience.  Past 
performance  outstanding.  Will  relocate. 
Box  5065,  Editor  &  Publisher. 


E&P  Classifieds — 

As  effective  in 
the  newspaper  community 
as  your  newspaper  classifieds 
are  in  your  community! 


EDITOR  &  PUBLISHER  for  July  22, 1978 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


CIRCULATION  MANAGER  for  small  West¬ 
ern  Pennsylvania  operation,  including 
6-day  daily.  Must  be  aggressive,  strong  on 
sales  and  service.  Send  complete  resume 
and  salary  desired  to  Box  5060,  Editor  & 
Publisher. 

10  YEARS  experience  ABC,  MES,  TMC, 
shopper,  heavy  promotion,  new  areas, 
conversion,  mail  to  home  delivery.  Desires 
#2  spot  on  50,000  to  100,000  or  #1  on 
lO,OO0  to  30,000  paid  circulation  or  what 
have  you.  East  Coast  States  preferred. 
Contact  Joe  Nispel,  1701  Taxville  Rd.,  Apt. 
15-H,  York,  PA  17404,  (717)  792-2461. 

CIRCULATION  MANAGER  of  15,000  daily 
wants  to  relocate  in  Eastern  Ohio  or  West¬ 
ern  Pennsylvania.  25  years— all  phases. 
Would  consider  smaller  daily  or  district  rep 
on  larger  daily.  Box  5123,  Editor  & 
Publisher. 


PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


_ EDITORIAL _  j 

PULITZER  Prize  nominee,  9  years  experi¬ 
ence.  Major  international  fellowship  win¬ 
ner,  2  other  awards.  Now  available  be¬ 
cause  paper  folded.  Young  pro,  age  31, 
wants  challenge.  Prefer  Zone  2,  will  con¬ 
sider  all.  Box  4893,  Editor  &  Publisher. 

NO-NONSENSE  (except  in  humorous  fea¬ 
tures)  reporter-photographer,  now  with 
twice  weekly,  has  5  years  daily,  plus  other 

feneral  experience,  seeks  change.  Box 
058,  Editor  &  Publisher. 

AWARD-WINNING  investigative  reporter 
and  feature  writer,  female,  seeks  same 
work  for  quality  daily.  Willing  to  relocate 
anywhere,  but  only  for  paper  seriously  in¬ 
terested  in  in-depth  reporting.  Write  Box 
5014,  Editor  &  Publisher. 

COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 

CATCHY  LEADS,  crisp  writing  and  accu¬ 
rate  reporting.  Reporter-photographer 
with  management  experience.  Moving  to 
New  York  City  area.  John  W.  Corrigan,  P.O. 
Box  52,  Milan.  NH  03588. 

I’M  NO  WONDER  WOMAN,  but  I  have 
bionic  prowess  in  the  areas  of  dedication 
and  motivation.  15  years  experience,  a 
keen  eye  and  a  passion  for  accuracy.  Look¬ 
ing  for  home  in  Southwest.'South.  Prefer 
copy  desk.  Some  knowledge  VDTs.  Box 
4931,  Editor  &  Publisher. 

YOUNG  ATTORNEY,  magazine  publisher 
and  editor  seeks  new  challenge  in  New 
York  City.  University  of  Virginia  Magna 
Cum  Laude.  Bilingual  Spanish.  Strong 
writing,  graphics  and  sales  abilities  also. 
Box  4975,  Editor  &  Publisher. 

GIVE  A  KID  A  BREAK.  Recent  J-grad,  beat 
reporter  for  newsservice,  covering  3rd 
largest  -city  in  Maryland  (pop.  42,000), 
editor  of  award-winning  college  newspa¬ 
per,  seeks  daily  reporting  job.  Talented, 
conscientious,  dedicated.  Will  relocate, 
having  sold  soul  to  journalism.  Box  5103, 
Editor  &  Publisher. 

FEATURES/General  Reporter.  BS  jour¬ 
nalism  and  criminal  justice,  MA  history. 
College  paper  reporting  and  weekly  feature 
column  experience.  Any  Zone.  Box  5100, 
Editor  &  Publisher. 

FEATURE  writer  with  sharp  sense  of  style 
wants  position  on  daily.  I  care  about  words 
and  have  spent  a  lifetime  studying  them 
and  learning  to  use  them  precisely  and 
concisely.  Hire  me  and  I'll  show  you  what  I 
mean.  7  years  reporting  experience.  MA 
journalism.  PhD  candidate  in  English 
composition.  (College  editor,  college  writ¬ 
ing  teacher.  Box  5075,  Editors.  Publisher. 

EDITOR/REPORTER,  26,  seeks  position 
with  Connecticut  daily  or  weekly.  Former 
city  editor,  now  doing  PR,  4‘/2  years  news 
experience.  Versatile,  professional,  per¬ 
sonable  newswoman  can  do  through  hard 
news,  lively  features,  layout.  Photo  skills. 
Box  5114,  Editors.  Publisher, 


EDITORIAL  ! 


HARD  DRIVING  governmental  reporter  1  I 
with  10  years’  daily  newspaper  experience  | 
at  local,  state,  a’.d  national  levels  seeks 
reporting  position  in  Washington,  DC.  Will 
consider  bureaus  or  home  offices  of 
dailies,  magazines,  periodicals.  Box  5025,  j 
Editor  S.  Publisher. 

REPORTER  with  small  Washington,  DC 
news  service,  15  years  writing  and  editing 
experience,  including  dailies,  seeks  return  ' 
to  quality  paper.  Young,  solid  pro,  particu-  ' 
larly  strong  on  labor,  economics.  Box 
5061,  Editor  &  Publisher. _ 

QUALITY  and  experience.  Editor  experi¬ 
enced  in  all  aspects  of  the  newsroom  and 
in  teaching.  Available  immediately.  Box 
5059,  Editor  &  Publisher. 

I _ 

I  HARD-WORKING  green  journalism  teacher 
wants  demanding  post.  Available  late  Sep- 
!  tember.  Box  5062,  Editor  &  Publisher. 

I  GRAPHICS  DIRECTOR— picture  editor/ 
photographer  for  quality  consumer 
I  magazine  in  Southwest  seeks  similar  posi- 
I  tion  elsewhere.  Also  extensive  editorial  ex- 
I  perience.  Will  consider  photography  posi¬ 
tion.  Box  5070,  Editor  &  Publisher. 

HARDWORKING  reporter  with  6  years 
newspaper  experience  has  covered  educa¬ 
tion.  politics,  social  issues,  but  will  cover 
any  beat  and  go  anywhere.  MA  journalism, 
college  newspaper  editor.  Box  5076, 
Editor  &  Publisher. 

GRASS  ROOTS  JO— Well-traveled  writer, 
27,  needs  to  get  away  from  city,  fiction  and 
back  into  reporting  on  small  daily.  J-degree 
(Boston  University— 1976).  Can  do  news, 
features,  satire,  editorials,  anything  but 
PR.  Clips,  photos  yours  for  the  asking.  Box 
5127,  Editor  &  Publisher. 

PROVEN  auto  racing  writer  looking  for 
daily  wanting  to  cover  the  sport.  Feel  at 
home  at  Daytona  or  the  local  speedway. 
Have  experience  covering  high  school 
sports.  Been  assistant  sports  editor  and 
acting  sports  editor  for  suburban  twice 
weekly  with  layout,  editing,  assignment 
and  photography  experience.  Box  5117, 
Editor  &  Publisher. 

TALENTED  REPORTER/PHOTOGRAPH¬ 
ER,  24,  with  almost  2  years  experience, 
seeks  to  develop  skills  with  medium-sized 
Zone  2  daily  under  seasoned  editor.  BA 
degree,  background  in  small  town  dailies. 
Resume  and  samples  on  request.  Box 
5135,  Editor  &  Publisher. 

DON'T  HIRE  ME  as  a  token  woman!  Do  hire 
me  because  I  can  help  you  produce  a  qual¬ 
ity  product.  My  background  includes  all 
beats,  camera  work,  editing,  layout,  man¬ 
agement  and  VDT  experience.  Will  relo¬ 
cate.  Resume  an  clips  available.  Box  5154, 
Editor  &  Publisher. 

EDITOR,  experienced.  Record  of  quality 
community  journalism.  Looking  for  career 
challenge  and  good  home  for  family. 
Strengths  in  organizational  skills,  writing, 
layout,  photography.  Box  5137,  Editor  & 
Publisher. 

■  FORMER  reporter,  10  years  in  newsroom 
'  seeks  new  challenge  in  Zone  4  after  toil  of 
I  PhD  and  2  years  in  Amazon.  Box  5143. 
Editor  &  Publisher. 

1  HUNGRY  reporter-photographer,  3  years 
I  on  suburban  daily.  Prefer  Zone  1  or  2.  Call 
Carl  Rotenberg  (802)  442-4739. 

AWARD-WINNING  sports  editor  from 
10,000  Texas  PM  daily  seeks  job  in  similar 
position  or  with  major  daily.  Have  vast  lay¬ 
out  experience  and  good  coverage  in  all 
fields.  Can  work  immediately.  Box  5104, 
Editor  &  Publisher. 


EDITORIAL  I 


REPORTER— Veteran,  bell-ringer,  fully  ex¬ 
perienced  all  beats  and  desk.  Osborne, 
121  W.  Bell,  Winnemucca,  NV  89445. 

SOUTHERN-BASED  film  critic  with  several 
years  experience  wishes  to  write  film  col¬ 
umn  for  progressive  magazine.  Box  5183, 
Editor  &  Publisher, 

FREELANCE  WRITER  with  5  years  experi¬ 
ence  seeks  position  on  daily  to  broaden 
career.  Willing  to  relocate  in  any  Zone. 
Have  experience  in  urban  politics,  finance 
and  sports.  Looking  for  opportunity  to 
place  my  skills  against  those  of  the  best 
Timesmen.  Barry  J.  Sullivan,  3  East  Third 
St.,  New  York,  NY  10003. 

ZONE  5.  6,  or  7 

7  year  broadcast  journalist,  28,  BS, 
prize-winner  seeks  writing/reporting/PR 
position.  Corporate/educational  accept¬ 
able.  Box  5187,  Editor  &  Publisher. 

TAKE  ME  OUT  TO  THE  BALLGAMEI  I’ll 
bring  back  much  more  than  scores  and 
stats.  One-man  sports  department  at  small 
quality  daily  wants  to  move  up.  General 
assignment,  photography  experience.  VDT 
trained.  Zones  1,2.  Ohio.  Virginia.  Call 
nights,  weekends  (501)  673-3902. 

ENTERTAINMENT  WRITER/EDITOR  seeks 
position  on  metro  daily  or  weekly.  Energe¬ 
tic  and  knowledgeable  in  all  entertainment 
areas  with  5  years  experience  on  daily  and 
monthly  magazine.  Currently  writing  for 
national  entertainment  trade  publication. 
Not  looking  for  riches,  just  a  career  in  a 
field  I  love.  Box  5188,  Editor  &  Publisher. 

ENERGETIC,  conscientious  News  Editor 
has  finished  two-year  stay  with  community 
weekly.  Seeking  spot  on  daily.  Two  years 
on  job  means  versatility,  thorough  experi¬ 
ence.  Anxious  to  write,  photograph.  Ready 
now  for  interviews,  start  work  in  August, 
September.  Clips,  references  available. 
Box  5203,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER  with  over  2 
years  hard  news,  feature  and  photo  ex¬ 
perience  with  a  daily  and  weekly  to  work 
for  same  immediately.  Degrees  in  Jour¬ 
nalism  and  English  Lit.  Former  White 
House  writer-researcher  for  5  years.  Re¬ 
quire  $150/week.  Call  (301)  778-4851  or 
(301)  758-2661.  Mr.  Terry  King,  P.O.  Box 
45,  Worton,  MD  21678, 

SIX  YEAR  PRO  with  quality  writing  and  lay¬ 
out  ability  seeks  sports  writing  position  on 
medium-sized  to  metro  daily  in  any  Zone. 
Box  5197,  Editor  &  Publisher. 

HARD-WORKING  weekly  editor  seeks  daily 
reporting  or  feature  writing  position  near 
college.  Room  tor  advancement  a  must. 
Box  5202,  Editor  &  Publisher. 

PHOTO  EDITOR,  38  with  19  years  wire 
service/magazine  experience  seeks  chal¬ 
lenging  jxisition.  References/resumes  on 
request.  Box  5208,  Editor  &  Publisher. 


EDITORIAL 


TIME,  Fortune.  New  York  Times  stringer; 
former  director  of  nationally-known  citi¬ 
zens’  lobby.  At  present  teaching  news  writ¬ 
ing.  Looking  for  copy  editing  position  with 
daily— location  unimportant.  Good  head¬ 
line/layout  knowledge.  Seven  years  solid 
experience.  S.  Bloom  (415)  653-2597; 
6432  Hillegrass,  Oakland,  CA  94618. 


_ FREELANCE _ 

WASHINGTON  COVERAGE— Congress. 
Agencies,  Supreme  Court,  Arts,  etc.  Ex¬ 
perienced  newsperson.  Box  5165,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 

EXPERIENCED  photographer  with  layout 
and  writing  experience  and  prestigious 
awards  seeks  employment  for  1  year  only 
in  any  Zone.  Box  5131,  Editor  &  Publisher. 


PHOTOGRAPHER/Editor/Writer  with  15 
years  newspaper  experience  ready  to  take 
Chief  Photographer  position  on  up-coming 
Florida  daily.  Box  5151,  Editor  & 
Publisher. 


HARD  WORKING,  innovative,  young  pho¬ 
tographer  who  has  specialized  in  editorial 
photography  at  photography  school  seeks 
a  job  on  a  daily  newspaper.  Has  own 
equipment,  a  good  eye,  a  good  portfolio 
and  published  work.  Contact  Joe  Averka, 
383  Abbott  St.,  North  Andover,  MA  01845, 
(617)  688-8993. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN  -Newspa- 
per.  6  years  experience,  strong  leadership 
abilities.  Knowledge  all  phases  of  compos¬ 
ing  room  operations.  Available  im¬ 
mediately.  Box  5158,  Editor  &  Publisher. 


WEB  OFFSET— Pressman-roll-film  camer¬ 
aman-foreman.  15  years  experience  in 
central  plant.  Any  good  position  consid¬ 
ered.  Box  5201,  Editor  &  Publisher. 


PUBUC  INFORMATION 

FORMER  USAF  PIO  seeks  civilian  career. 
Award-winning  writer/editor.  Radio/TV  ex¬ 
perience.  Age  34,  single,  BAJ  degree,  good 
references.  Contact:  T.  White,  P.O.  Box 
251,  Panama  City,  FL  32401  (904)  763- 
2178. 


PUBLIC  RELATIONS 

PUBLIC  RELATIONS/Sports  Management. 
BA,  31,  12  years  diverse  experience.  Box 
5193,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  specific  identification 


EDITOR  with  proven  management  ability 
and  wide,  14-year  reporting  and  editing 
background  seeks  position  as  metro  city 
editor,  or  smaller  daily  managing  editor:  34 
years  old.  Zones  6.8.  Box  5185,  Editor  & 
Publisher. 

SPORTS  EDITOR,  31,  9  years’  daily  ex¬ 
perience  in  all  phases  of  sports  operations, 
including  VDTs.  Wants  to  relocate  with  a 
metro  daily  in  any  Zone.  Call  (517)  835- 
7890  nights. 
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Florida  cameras 

(Continued  from  page  16} 

that  no  adverse  effects  exist.  Further¬ 
more,  decisions  of  the  United  States  Su¬ 
preme  Court  and  other  state  and  federal 
courts  indicate  that  camera  coverage  of 
trial  proceedings  does  not,  in  itself,  viol¬ 
ate  the  Constitution.” 

Post-Newsweek  discusses  anti-camera 
opinion  which  usually  cites  a  “carnival 
atmosphere”  in  the  Billy  Sol  Estes  trial 
in  Texas  as  “merciless  badgering”  by 
the  media.  The  report  states  cameras  in 
that  courtroom  were  essentially  unregu¬ 
lated  and  governed  by  the  level  of 
technology  at  the  time.  “Decisions  sub¬ 
sequent  to  Estes  have  held  that  camera 
coverage  does  not  deprive  a  criminal  de- 
fendent  of  his  constitutional  rights.” 

Considerable  note  is  made  in  state¬ 
ments  from  participating  television  per¬ 
sonnel  in  the  Florida  experiment  that 
corridor-and-courthouse  steps  jour¬ 
nalism  was  replaced  by  the  actual  court¬ 
room  scene  showing  trial  participants 
doing  their  jobs.  Opinion  was  that  cam¬ 
era  access  to  the  courtroom  helps  pre¬ 
vent  Roman  holiday  and  circus  atmo¬ 
spheres  prevalent  in  the  past. 

One  statement  by  Bill  Brown,  manag¬ 
ing  editor  of  WPLG  News,  Miami, 
makes  the  point: 

“Without  courtroom  access  to  a  major 
trial,  competing  news  organizations  will 
each  use  cameramen,  reporters  and 
sketch  artists.  1  have  seen  as  many  as  8 
sketch  artists  in  one  courtroom,  all  of 
them  sitting  in  the  most  visible  portion  of 
the  audience,  all  of  them  busily  working 
at  sketches  in  view  of  the  court,  witnes¬ 
ses  and  jurors  .  .  .  The  reporters’  activity 
is  also  apparent  in  such  a  trial  for  they 
are  usually  busy  taking  notes.”  Several 
statements  mention  that  camera  cover¬ 
age  dispenses  with  sketch  artists. 

From  the  viewpoint  of  observers 
quoted  in  Post-Newsweek’ s  report,  con¬ 
clusions  include,  in  part: 

1.  There  has  been  no  evidence  of  any 
physical  disruption  of  the  courtroom  oc¬ 
casioned  by  camera  coverage.  Problems 
with  light  and  noise  have  not 
materialized. 

2.  The  guidelines  appear  to  be  satis¬ 
factory  from  a  technical  standpoint. 

3.  There  have  been  no  reports  of  dis¬ 
traction  of  trial  participants  because  of 
the  presence  of  cameras.  No  one  has  ob¬ 
served  “grand  standing”  or  indulgence  in 
other  unusual  behavior. 

4.  There  have  been  no  reports  of 
“commercialization”  of  trial  coverage. 

5.  The  access  to  camera  under  the 
guidelines  has  not  been  the  cause  of  a 
trial  becoming  “notorious.” 

6.  There  has  not  been  a  great  rush  to 
cover  large  numbers  of  additional  trials. 
The  cases  which  were  considered  news¬ 
worthy  prior  to  the  allowance  of  camera 
access  have  continued  to  draw  attention. 
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States  which  have  chosen  to  substitute 
experience  for  speculation  are  discover¬ 
ing  that  the  fears  of  distraction  and  loss 
of  dignity  in  the  courts  are  unfounded, 
the  report  contends.  While  citing  past 
and  present  camera  access  in  a  number 
of  states — including  some  where  trial 
coverage  rests  in  the  discretion  of  the 
judge  and/or  is  not  expressly  prohibited 
but  has  not  been  utilized — Post-News¬ 
week  says  that  proposals  to  amend  pro¬ 
hibiting  rules  are  being  contemplated  in 
an  increasing  number  of  states. 

FBI  has  4  news 
media  informants 

Four  individuals  who  work  for  news 
organizations  are  informers  for  the  FBI. 

Edwin  J.  Sharp,  head  of  the  FBI’s  or¬ 
ganized  crime  section,  refused  to  say  if 
the  informers  were  paid  by  the  FBI  or 
how  long  they  have  been  working  for  the 
agency. 

Sharp  said  one  of  the  informants  was  a 
television  reporter  and  a  second  worked 
in  the  classified  advertising  section  of  a 
newspaper.  He  did  not  identify  the  other 
two. 

Homer  Boynton,  an  FBI  spokesman, 
said  the  FBI’s  policy  is  to  accept  infor¬ 
mation  from  representatives  of  the  news 
media  in  criminal  investigations  and  mat¬ 
ters  of  national  security. 

Boynton  said  some  have  been  helpful 
in  providing  information  on  alleged 
white-collar  crime  and  official  corrup¬ 
tion,  but  he  would  not  elaborate. 

Boynton  said  the  FBI  does  not  solicit 
information  from  members  of  the  news 
media.  He  said  that  the  motives  of  media 
representatives  in  giving  information  to 
the  FBI  were  generally  patriotism  and 
good  citizenship,  but  he  said  he  did  not 
know  if  any  of  the  four  who  have  pro¬ 
vided  information  have  been  paid. 

Last  March,  FBI  Director  William  H. 
Webster  told  a  House  appropriations 
subcommittee  that  “the  FBI  operates  no 
informants  who  are  journalists  in  a  man¬ 
ner  so  as  to  affect  the  editorial  policy  or 
practice  of  the  medium  by  which  they  are 
employed.” 

Publisher  would  end 
some  ad  restrictions 

Ad  departments  should  reexamine 
their  rate  cards  to  make  sure  they  reflect 
a  positive  image  to  advertisers,  accord¬ 
ing  to  Les  Daughtry,  publisher  of  the 
Galveston  (Tex.)  Daily  News.  Daughtry, 
speaking  at  the  annual  Texas  Press  As¬ 
sociation  Ad  Meet,  also  urged  newspa¬ 
pers  to  become  more  service  oriented. 

Daughtry  said  that  many  of  the  rules 
listed  on  rate  cards  of  some  Texas  news¬ 
papers  were  for  the  convenience  of  the 
newspaper,  not  the  advertiser. 

Examples  of  illogical  rate  card  re¬ 
quirements  he  cited  included: 


WILLIAM  A.  LEONARD  was  named 
executive  vice  president  of  CBS  News. 
He  will  serve  as  chief  operating  of¬ 
ficer,  reporting  to  Richard  S.  Salant, 
president  of  CBS  News.  In  April  1979, 
when  Salant  retires,  Leonard  will  suc¬ 
ceed  him  as  president  of  CBS  News. 
Leonard  began  his  news  career  as 
managing  editor  of  his  college  news¬ 
paper,  the  Daily  Dartmouth.  He  later 
worked  as  a  reporter  for  the  Post- 
Telegram  in  Bridgeport,  Connecticut. 

In  1945,  after  serving  as  a  Lieutenant 
Commander  in  the  Navy  during  World 
War  II,  he  joined  WCBS,  the  CBS 
owned  radio  station  in  New  York,  as 
an  on-air  roving  reporter.  He  covered 
the  national  political  conventions  of 
1952,  1956  and  1960  for  CBS  News. 
Leonard  joined  CBS  News  as  a  corre¬ 
spondent  and  producer  in  1959.  In 
1964,  he  assumed  responsibility  for 
CBS  News  documentaries,  coverage  of 
special  events,  political  campaigns 
and  elections.  He  developed  and 
supervised  "60  MINUTES,"  and  the 
CBS  News  series  "MAGAZINE"  and  "In 
the  News."  In  1971,  he  was  named 
Senior  Vice  President,  Director  of  Pub¬ 
lic  Affairs  Broadcasts,  CBS  News. 
Leonard  has  been  serving  as  CBS 
vicepresident,  Washington,  since 
November  1975,  responsible  for  di¬ 
recting  and  developing  CBS  govern¬ 
ment  relations. 

— Charges  to  advertisers  for  tear- 
sheets. 

— Restrictions  on  the  minimum  size  of 
color  ads. 

— Proofs  submitted  only  on  request. 

— Restrictions  on  the  minimum  size 
of  color  ads. 

— Refusal  by  the  newspaper  to  accept 
responsibility  for  any  errors  in  adver¬ 
tisements. 

— Explanations  on  rate  cards  that  un¬ 
acceptable  ads  will  not  be  published. 

— Unreasonable  time  restrictions  on 
giving  notice  for  running  inserts. 

Daughtry  suggested  that  most  of  the 
restrictions  listed  on  rate  cards  would  be 
better  left  unsaid. 

EDITOR  &  PUBLISHER  for  July  22, 1978 


Harris  technology 


In  newspaper  ■ 

production,  I 

Harris  puts  innovative  I 

technology  to  work,  | 

saving  time  and  i 

money  for  papers  ■ 

throughout  the  I 

world.  With  copy  I 

processing  systems,  I 

advertising  layout  g 

terminals,  photo¬ 
composition  equipment,  | 
satellite  transmission  I 

systems,  web  offset 
presses.  Inserting  and 
mailroom  equipment. 

For  medium-size  dailies 
Harris  offset  presses  are 
setting  the  standard  for  reliability,  color  quality  and  flexibility, 
with  over  200  units  In  operation  worldwide. 

And  now,  Harris  offers  a  new  electronic  control  system  that 
can  get  these  presses  on  edition  even  faster.  Boost  pressroom 
operating  efficiency.  Reduce  paper  waste. 

For  information  on  the  Harris  newspaper  production  system,  write 
Harris  Corporation,  Melbourne,  Florida  32919. 


Harris  1650  web  offset  press  and 
computerized  makeready  control  system 
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IN  DENVER 


In  the  Denver  Readership  Showdown 
The  News  is  the  One  Who  Showed  up 


The  Belden  Denver  CMS  just  completed  tells  us  the  weekday 
Rocky  Mountain  News  gets  2.3  readers  per  copy  while  the 
Post  gets  only  1 .8  readers  per  copy. 

It’s  Showdown  time  in  Denver! 

And  it’s  a  remarkable  achievement  that  seldom  happens  in  a 
competitive  market.  It  is  possible  because  one  paper  can 
have  more  readers  per  copy  sold  than  the  other,  or  one  paper 
distributes  fewer  copies  that  go  unread  than  the  other. 

Although  the  Post  and  News  sell  about  the  same  number  of 
weekday  copies,  the  News  is  read  by  almost  one-third  more 
adults  than  the  Post. 


Source:  The  Belden  Continuing 
Market  Study,  Denver/ 1978 


Denver 

Rocky  Mountain  News 

AScripps-Howard  Ne-vspaper 
Represented  By:  STORY  &  KELlY-SMITH,  INC. 


